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ABSTRAC 

Recently, Corporate Social Responsibility (CSR) activities have developed 

into a part of the company's business strategy, especially those related to the 

functions of marketing, public relations and investment policy making. Companies 

do not only seek profit or profit, but also must pay attention to social responsibility 

towards society. From an economic point of view, the company expects to get as 

much profit as possible, but from a social point of view. Companies must also 

contribute to society by improving the quality of people's lives and the environment. 

This study aims to examine the effect of corporate governance, company 

growth, and media exposure on disclosure of corporate social responsibility in non-

cyclical consumer companies listed on the Indonesia Stock Exchange for the 2018-

2021 period. 

The analytical method used in this study is panel regression analysis. 

Samples were obtained using purposive sampling technique. From the results of 

purposive sampling, data were obtained from 31 non-cyclical consumer companies 

listed on the Indonesia Stock Exchange for the 2018-2021 period. So that the total 

observations in this study were 124 panel data. 

Based on the research results, it can be concluded that corporate 

governance, company growth, and media exposure simultaneously influence the 

disclosure of corporate social responsibility. Partially, board size, independent 

board, women on board, and media exposure have no effect on disclosure of 

corporate social responsibility. While the growth of the company affects the 

disclosure of corporate social responsibility. 

Suggestions for further research are being able to do research again on 

different sectors, add the number of research periods, and use other variables 

outside of this research. For companies, it is advisable to continue to disclose CSR 

in the sustainability report and to be more consistent. For investors, in order to be 

able to consider which company as a place to invest. 
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