DAFTAR PUSTAKA

2018 Adventure Tourism Development Index | Adventure Travel Trade Association. (n.d.). Retrieved
June 29, 2023, from https://learn.adventuretravel.biz/research/2018-adventure-tourism-
development-index

Above the Line, Below the Line, Through the Line: Apa Perbedaannya? (n.d.). Retrieved June 29,
2023, from https://glints.com/id/lowongan/above-through-below-the-line/

Ang, T. (2009). Digital Photographers Handbook (4th ed.). Dorling Kindersley LTD.

Anggraini S, L., & Nathalia, K. (2014). desain komunikasi visual: dasar-dasar panduan untuk
pemula (1. Fibrianti, Ed.; 1st ed., Vol. 1). Nuansa Cendekia.

Ariyadi, W. (2021). Jurus Jitu Mengusai Copywriting Strategi Sukses Membangun Bisnis dan
Meningkatkan Pemasaran (F. Husaini, Ed.). Unicorn Publishing.

ATHAYA, H. N. (2022). Perancangan Media Promosi pada Trekking Adventure Performance di
Kota Bandung.
https://openlibrary.telkomuniversity.ac.id/home/catalog/id/183857/slug/perancangan-media-
promosi-pada-trekking-adventure-performance-di-kota-bandung.html

Belch, G. E., & Belch, M. A. (2021). Advertising and Promotion An Integrated Media
Communication Perspective (1st ed., Vol. 1). McGraw-Hill Education.

Berca Hardayaperkasa. (2022, September 30). 17:36 Now playing TechTalk #55: Kisah Sukses
Perjalanan LEAGUE Melewati Masa Pandemi Part 1 & Part 2. Youtube.

Bundelmann, K., Kim, Y., & Wozniak, C. (2010). Brand Identity Essential - 100 principles for
designing logo and brands. Rockport Publisher.

Carter, R., Meggs, P. B., Day, B., Maxa, S., & Sanders, M. (2015). Typographic Design : Form and
Communication (6th ed.). John Wiley &Sons, Inc.

Chaffey, D. (2015). Digital Bussiness and E-Comerce Management — Strategy Impelemntation and
Parctice, Sixth Edition (6th ed.). Pearson.

Chaffey, D., & Ellis-Chadwick, F. (2016). Digital Marketing - Strategy, implementation, and
practice (6th ed.). Pearson Education Limited.

Customer Journey Map: How to Visualize the Buyer Experience * Asana. (n.d.). Retrieved January
13, 2023, from https://asana.com/resources/customer-journey-
map?utm_campaign=&utm_source=&utm_medium=&gclid=CjwKCAiAqaWdBhAVEiwAGA
Qltkvyf7sJAEdh4ndR4c4BT6JOY FuD-7DpQhA3sx3CP-

Hxsrm6tY 7xhoC2tIQAvD BwE&gclsrc=aw.ds

E. Clow, K., & Baack, D. (2014). Integrated Advertising, Promotion, and Marketing Communication
(Steven Jackson, Ed.; 6th ed.). Pearson Education Limited.

Ekspor Alas Kaki Melesat pada 2022, Cetak Rekor Baru. (n.d.). Retrieved June 29, 2023, from
https://databoks.katadata.co.id/datapublish/2023/03/17/ekspor-alas-kaki-melesat-pada-2022-
cetak-rekor-baru

End of Year Vacation Trip | Populix. (n.d.). Retrieved June 29, 2023, from
https://info.populix.co/en/report/end-of-year-vacation-trip-2/

Fitriah, M. (2018). Komunikasi Pemasaran Melalui Desain Visual (1st ed., Vol. 1). Deepublish.

Gale, J., Ayshford, M., Frost, M., Linstead, K., Smith, C., Pattison, H., & Beard, P. (2019).
CREATIVE PHOTOGRAPHY - Learn the creative techniques the professionals use. BDM’s:
The Complete Guide to Digital Photography Digital Photography Guidebook Volume 16.

Hanifah, S., & Yanuar, F. (2020). PENGGUNAAN TRANSIT ADVERTISING
DALAM MENINGKATKAN MINAT BELI. The Source: Jurnal llmu Komunikasi, 2(1), 81—
92. https://doi.org/10.36441/THESOURCE.V2I1.303

Harsanto, P. W. (2019). Retorika Visual Fotografi dalam Iklan Koran (L. Indrawati, Ed.; Vol. 1). PT
Kanisius.

Hasanah, M. N., & Widiartanto, W. (2018). PENGARUH IN STORE PROMOTION, STORE
ATMOSPHERE, EMOSI POSITIF TERHADAP IMPULSE BUYING PADA KONSUMEN
ROBINSON DEPARTEMENT STORE MAL CIPUTRA SEMARANG. Jurnal llmu

105



Administrasi Bisnis, 7(4), 66—77. https://doi.org/10.14710/JIAB.2018.21782

Hembree, R. (2011). The Complete Graphic Designer A Guide to Understanding Graphics and
Visual Communication. Rockport Publishers.

Hult, G. T. M., & Ketchen, D. J. (2017). Disruptive marketing strategy. AMS Review, 7(1-2), 20-25.
https://doi.org/10.1007/S13162-017-0097-4/FIGURES/4

Humphrey, A. S. (2005, December). SWOT Analysis for Management Consulting. SRI Alumni
Newsletter.
https://web.archive.org/web/20130104102543/http://www.sri.com/sites/default/files/brochures/
dec-05.pdf

IThamsyah. (2021). Pengantar Strategi Kreatif Advertising Era Digital. Penerbit Andi.

KAIL C. L. (2022). Commuter Advertising C-Ad Marekting Kit 2022.

Kasali, Rhenald. (1998). Membidik pasar Indonesia : segmentasi, targeting, dan positioning.
Gramedia Pustaka Utama.
https://books.google.com/books/about/Membidik pasar Indonesia.html?hl=id&id=3UJ4c dsk
HEC

Kemenperin: Menperin: Utilisasi Industri Kulit dan Alas Kaki Menanjak Hingga 84,49 Persen.
(n.d.). Retrieved June 29, 2023, from https://kemenperin.go.id/artikel/23506/Menperin:-
Utilisasi-Industri-Kulit-dan-Alas-Kaki-Menanjak-Hingga-84,49-Persen

Kotler, & Keller. (2021). Intisari Manajemen Pemasaran (Pramesta Ari, Ed.; 6th ed.). Penerbit Andi.

Kotler, Philip. K. H. S. Iwan. (2017). MARKETING 4.0 - Moving from Traditional to Digital. Wiley.

Kriyantono, R. (2013). Manajemen Periklanan (1st ed.). University of Brawijaya Press.

Kushwaha, B. P., Singh, R. K., & Varghese, N. (2020). INTEGRATING SOCIAL MEDIA AND
DIGITAL MEDIA AS NEW ELEMENTS OF INTEGRATED MARKETING
COMMUNICATION FOR CREATING BRAND EQUITY. Community & Communication
Amity School of Communication, 11,2456-9011. https://doi.org/10.31620/JCCC.06.20/05

Laksana, F. (2019). Praktis Memahami Manajemen Pemasaran. Khalifah Mediatama.

Landa, R. (2011). Graphic Design Solution (4th ed.). Clark Baxter.

Lewrick, M., link, patrick, & Leifer, L. (2018). The Design Thinking Playbook - mindfull digital
transformation of teams, product, services, bussiness, and ecosystem. John Wiley & Sons, Inc.

Long, B. (2012). Complete Digital Photography (6th ed.). Course Technology, a part of Cengage
Learning.

Media: Pengertian, Fungsi, dan Jenis yang Perlu Kamu Tahu - Gramedia Literasi. (n.d.). Retrieved
June 29, 2023, from https://www.gramedia.com/literasi/media/

Morioka, N., Stone, T., & Adam, S. (2006). Color Design Workbook, A Real-World Guide To Using
Color In Graphic Design. Rockport Publisher.

Novianto, 1. (2016). Brandology. Deepublish.

OCTAFIANY, D. N. (2021). PENGARUH CONTENT MARKETING DI MEDIA SOSIAL
INSTAGRAM TERHADAP SIKAP KONSUMEN DALAM PEMBELIAN PRODUK SEPATU
COMPASS. https://openlibrary.telkomuniversity.ac.id/home/catalog/id/175401/slug/pengaruh-
content-marketing-di-media-sosial-instagram-terhadap-sikap-konsumen-dalam-pembelian-
produk-sepatu-compass.html

Prisgunanto, 1. (2014). Komunikasi Pemasaran Era Digital. Prisani Cendekia.

Ramdani, G. (2019). Desain Grafis. IPB Press.

Rohim, A. A., Alifah, H. L., Anam, M. S., Bandiah, S., & Ubaidillah. (2019). Mempelajari
Pertumbuan dan Perkembangan Manusia (A. P. Nugroho, Ed.). Jejak Pustaka.

Rowles, D. (2018). Digital Branding - A complete step-by-step guide to strategy, tactics, tool, and
measurement (2nd ed.). Kogan Page.

Sandu, S., & Sodik, M. A. (2015). DASAR METODOLOGI PENELITIAN - Sandu Siyoto,
Muhammad Ali Sodik - Google Buku (Ayup, Ed.; 1st ed., Vol. 1). Literasi Media Publishing.
https://books.google.co.id/books?id=QPhFDwAAQBAJ&printsec=frontcover&hl=id#v=onepa
ge&q&f=false

Setiadi, N. J. (2010). Perilaku Konsumen, Perspektif Kontemporer pada Motif, Tujuan, dan
Keinginan Konsumen (revisi). PT. Kharisma Putra Utama.

Solomon, M. R. (2020). Consumer Behavior - Buying, Having, and Being. Pearson Education

106



Limited.

Solomon, M. R., Marshal, G. W., & Stuart, E. W. (2018). Marketing Real People Real Choice.
Pearson Education Limited.

Sugiyama, K., & Andree, T. (2011). The Dentsu Way. Mc Graw Hill.

Top Brand Index Beserta Kategori Lengkap | Top Brand Award. (n.d.). Retrieved June 30, 2023,
from https://www.topbrand-award.com/top-brand-
index/?tbi_year=2018&type=brand&tbi_find=league

Tri Hapsari, N. (2017). SeluK-Beluk Promosi dan Bisnis - Cerdas Beriklan untuk Usaha Kecil dan
Menengah . A Plus Book.

Utami, 1. W. (2017). Perilaku Konsumen,; Analisis Perilaku Konsumen Terhadap Keputusan
Pembalian. CV. Pustaka Bengawan.

Watono, A. A., & Watono, M. C. (2011). IMC That Sells (1st ed.). Gramedia.

Wesfix, Tim. (2017). Branding Itu Dipraktekin. Grasindo.

Wheeler, A. (2013). Designing Brand Identity - an essential guide for the branding team (4th ed.).
John Wiley & Sons, Inc.

Wijaya, 1. B. (2010). PENGARUH VARIASI PRODUK DAN BIAYA PROMOSI TERHADAP
VOLUME PENJUALAN SEPATU LEAGUE PADA SHOWROOM SPORTINDO TUNJUNGAN
PLAZA 2 SURABAYA [ILMU ADMINISTRASI BISNIS]. UNIVERSITAS PEMBANGUNAN
NASIONAL.

107



