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ABSTRACT

This study discusses the incompatibility of preferences and guest experiences that are not in
accordance with the theory explained by experts. This study uses a descriptive quantitative
method using a questionnaire whose measurement uses a Likert scale. This study intends to
determine the characteristics of guests, preferences and experiences of guests while staying at
Hotel Syariah in the city of Bandung. This study used 152 respondents, namely hotel guests who
had stayed at Syariah Hotels in the city of Bandung. Based on the results of the study, it can be
seen that the Halal dimension is the most dominant dimension in the preference variable for
guests staying at Syariah Hotels in the city of Bandung. This shows that the majority of Guests
choose to stay at Syariah Hotels in the city of Bandung based on halal preferences. Meanwhile,
the emotional experience dimension is the most dominant dimension in the guest experience
variable. This indicates that the majority of guest experiences stay based on emotional
experience. Based on the results of the chi-square test, it was found that guest experience has a
significant relationship to preference for staying at Syariah Hotels in the city of Bandung.
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