DAFTAR ISI

LEMBAR PERNYATAAN .....oiiitiiiie ettt ii
KATA PENGANTAR ...ttt bbb iv
ABSTRAK .ottt ettt b e re e v
ABSTRACT .ottt ettt e be e e e s e et et e besreereereeneas vi
DAFTAR ISttt vii
DAFTAR TABEL ..ottt X
DAFTAR GAMBAR ...ttt sttt Xi
BAB | PENDAHULUAN ..ottt 1
1.1 Latar BelaKang .........cccooveiiiiiiiicece e 1
1.2 Permasalanan............cccoovoiiiiiiicie e 4
1.2.1 Identifikasi Masalah ............ccccooioiieiiiic e 4
1.2.2 RUMUSAN MaSalah .........cccoviiieiieiiec e 4

1.3 RUANG LINGKUP ...ectiiiecie ettt 5
1.4 Tujuan Penelitian ........ccooeiiiiiieiicc e 5
1.5 Metode Pengumpulan dan Analisis Data...........c.ccovvvreiinieneneninenes 5
1.5.1 Metode Pengumpulan Data...........ccoceeieieninciesieeeere e 5
1.5.2 Metode ANaliSis Data..........cccccveiiieiiiiiie e 6

1.6 Kerangka Penelitian .........ccooivieiiiiiic it 7
1.7 Pembabakan ........cccooooiieiiiie e 8
BAB Il LANDASAN TEORI .....ooviiiitceeccee et 9
2.1 Teori SUBSTANTIT........cccveiie e 9

vii



2.1.1 Transmedia Storytelling .........cccooveieieiiiiiiiieeeee e 9

2.1.2 Intellectual Property (IP) .....cccoooiiimiiieie e 13
2.1.3 KOMIK .ottt 14
2.1.4  Desain Komunikasi VISUAL..........cccoceriiiniiiiiiiiieieee e 20
2.1.5 Brand Archetype.......ccoooiiiiiiiice e 25
2.2 TEOM ANALISIS ..ottt sttt 28
2.2.1 PLC (Product Life CYCle).......cccveveiieiiie e 28
2.2.2 SWOT (Strenght, Weakness, Opportunity, Threat) .............c.cceu..... 30
2.2.3  Metode Penelitian.........ccccceiiereiieiieseee e 31
2.3 KErangka TEONM.....cvereierieiiieii st 32
2.4 ASUIMIST ...ttt bbb bbbt et e et bbb neens 32
BAB 111 DATA DAN ANALISIS ..ot 33
N R B T L - BT PTRPRPRROPRRR 33
3.1.1 Data Pemberi Projek ... 33
3.1.2 Data Objek Penelitian ............ccccooveiiiieiiiie e 34
3.1.3  Visi dan Misi Perusanaan..........cccceouerereneneiisinieeee e 37
3.1.4 Data Khalayak Sasaran ..........ccccoeeiiiineniiinineeeese e 38
3.1.5  Data ODSEIVASI .....ccvveveeiiieiieieiie et 39
3.1.6 Data Hasil WawanCara...........c.cevuerierirnenene s seseeeesie e 72
3.1.7 Data HaSil KUESIONET ........coiiiieiiieieie et 75
3.1.8 Data Produk SEJENIS ......ccoiiiiiiieiieieieie e 80
3.2 ANALISIS DALA ....ecuviieieieeieetie ettt 86
3.2.1  ANalisis Produk SEJENIS .......cccceeiiiiiiiieiie e 86
3.2.2 Analisis Product Life CycCle ........coceoviiiiiiieceee e 88
3.2.3  Analisis Matriks SWOT .......cccciieiieieiiese e 89
3.3 Kesimpulan Analisis Data..........c.cccouriiiriieiineieeseeee e 91
BAB IV KONSEP DAN PERANCANGAN........ccooitiiienieieieese e 93
4.1 KONSEP PEranCanQaN ........cccviiiiiureiiiiieiiiiesieeesieessieesssseesssseesssseesssneesssnens 93



4.1.2 Konsep Pesan Big ldea (What t0 Say) ........cccovrvrieieienineneniiees 93

4.1.3 Konsep Kreatif (HOW t0 SAY) .....cccvereerieriiieiiesieeee e 93

4.2 KONSEP MEUIA ..ot 94
4.2.1  Media ULAMA......cviiiieiieiie ittt ereas 94
4.2.2 Media PENAUKUNG ......ooviiiiiiiiiieecce e 94

4.3 KONSEP VISUAL ..ot 95
4.3.1 Penggayaan dan HUSLIaSi..........cccccveveeiieeneiiieiieie e 95
A I oo OSSP 96
A.3.3 WAIMNA .ttt 97
434 LAYOUL ..ottt 98

4.2 HaSil PEranCanQan ..........ccccueiveiieiiesieeiieeiesieeste e sra e steestesee e esne e 99
4.2.1 DeSain KaraKLer.......cccoiiiiiiiiiiieieieiese st 99
4.2.2 PeranCcangan Cerita..........ccocureririieieeiiene s 107
4.2.3 Perancangan Sampul KOMIK ..o 120
4.2.4  Perancangan KOomiK ..........ccocoviiiiiiiiiic e 124
4.2.5 Hasil Perancangan Media Pendukung...........cccccoevvivieiiciieiecnenne. 141
BAB V KESIMPULAN DAN SARAN .....oooiiiie sttt 145
5.1 KESIMPUIAN ..t 145
0.2 SAIAN ...ttt aneas 146
DAFTAR PUSTAKA ..ottt 147
LA 1 A N S 152



