
DAFTAR PUSTAKA    

Steven, S., & Sudrajat, R. H. (2019). PENGARUH PRODUCT PLACEMENT TERHADAP  

BRAND AWARENESS “BMW” PADA FILM MISSION IMPOSSIBlE: FALLOUT.  

Scriptura, 8(2), 75–82. https://doi.org/10.9744/scriptura.8.2.75-82  

Widayanti, O. W. (2019). “Mie Sedaap Cup” Film “Cinta Brontosaurus” Di Kalangan Remaja 

Surakarta. Jurnal Common |, 3.  

Pranasidi, A. (2018). Pengaruh product placement terhadap brand awareness chrysler pada                              

film Logan. 

 

d’Astous, A., & Seguin, N. (1999). Consumer reactions to product placement strategies in 

television sponsorship. European journal of Marketing, 33(9/10), 896-910.  

Belch, George E., dan Belch, Michael A. (2004). Advertising and Promotion (6). New York : 

The McGraw-Hill Companies, Inc  

Durianto, Darmadi., Budiman, Joko L., dan Sugiarto (2004). Brand Equity Ten : Strategi 

Memimpin Pasar (1). Jakarta : Gramedia Pustaka Utama.  

Russel, C.A (2002). Investigating The Effectiveness of Product Placement in Television 

Shows :  

The Role of Modality and Plot Connection Congruence on Brand Memory Attitude. Journal 

of Consumer Research (29), 308.   

Aaker, David A. (1991), Managing Brand Equity: Capitalizing on the Value of a Brand Name. 

New York: The Free Press  

Russell, C. A. (1998), "toward a Framework of Product Placement: theoretical Propositions", 

in NA - Advances in Consumer Research. Volume 25, eds. Joseph W. Alba & J. Wesley 

Hutchinson, Provo, UT: Association for Consumer Research, Pages: 357-362.  

Sugiyono (2012). Memahami Penelitian Kuantitatif. Bandung : Alfabeta. 


