
65 

 

DAFTAR PUSTAKA 

Belch, G. E., & Belch, M. A. (2020). Advertising: An Integrated Marketing Communications 

Perspective. Mc-Graw-Hill Education. 

Covin, J. G., & Miles, M. P. (1999). Corporate Entrepreneurship and the Pursuit of Competitive 

Advantage. Entrepreneurship Theory and Practice, 23(3), 47–63. 

https://doi.org/10.1177/104225879902300304 

Defrianto, D., & Loisa, R. (2019). Efektivitas Social Media Marketing E-Commerce dalam 

Meningkatkan Brand Image Perusahaan (Survei Pada Pelanggan Tokopedia). Prologia, 

3(2). https://doi.org/10.24912/pr.v3i2.6398 

Erkmen, E., & Hancer, M. (2019a). Building brand relationship for restaurants. International 

Journal of Contemporary Hospitality Management, 31(3), 1469–1487. 

https://doi.org/10.1108/IJCHM-08-2017-0516 

Erkmen, E., & Hancer, M. (2019b). Building brand relationship for restaurants: An 

examination of other customers, brand image, trust, and restaurant attributes. 

International Journal of Contemporary Hospitality Management, 31(3), 1469–1487. 

https://doi.org/10.1108/IJCHM-08-2017-0516 

Gigauri, I. (2019). Perceptual Mapping as a Marketing Research Tool for Brand Positioning. 

International Journal of Economics and Management Studies, 6(4), 73–79. 

https://doi.org/10.14445/23939125/ijems-v6i4p110 

Gregoriades, A., & Pampaka, M. (2020). Electronic word of mouth analysis for new product 

positioning evaluation. Electronic Commerce Research and Applications, 42, 100986. 

https://doi.org/10.1016/j.elerap.2020.100986 

Haryono, E. (2023, Mei 5). Pertumbuhan Ekonomi Indonesia Tetap Kuat. Departemen 

Komunikasi Bank Indonesia. https://www.bi.go.id/id/publikasi/ruang-media/news-

release/Pages/sp_2511423.aspx#:~:text=Pertumbuhan%20ekonomi%20Indonesia%20tet

ap%20kuat%20di%20tengah%20perlambatan%20ekonomi%20global,%2C01%25%20(

yoy) 

Heintzeler, C., Kullmann, M., Lauer, K., & Totzauer, M. (2021). Pricing and promotions: The 

analytics opportunity. 

Hidajat, K., & Hasanah, R. (2019). Pengaruh Keunggulan Atribut Produk Menu Masakan 

terhadap Loyalitas Pelanggan dengan Kepuasan Konsumen Sebagai Variabel Moderating. 

Journal for Business and Entrepeneurship, Vol. 3. 



66 

 

Hudders, L., De Jans, S., & De Veirman, M. (2021). The commercialization of social media 

stars: a literature review and conceptual framework on the strategic use of social media 

influencers. International Journal of Advertising, 40(3), 327–375. 

https://doi.org/10.1080/02650487.2020.1836925 

Imanulah, R., Andriyani, I., & Melvani, F. N. (2022). Pengaruh Citra Toko, Varian produk, 

dan Lokasi terhadap Keputusan Pembelian pada Restoran Pancious SOMA Palembang. 

EKOMBIS REVIEW: Jurnal Ilmiah Ekonomi dan Bisnis, 10(1). 

https://doi.org/10.37676/ekombis.v10i1.1743 

Jang, S. C. (Shawn), & Namkung, Y. (2009). Perceived quality, emotions, and behavioral 

intentions: Application of an extended Mehrabian-Russell model to restaurants. Journal 

of Business Research, 62(4). https://doi.org/10.1016/j.jbusres.2008.01.038 

Jeong, M., Kim, K., Ma, F., & DiPietro, R. (2022). Key factors driving customers’ restaurant 

dining behavior during the COVID-19 pandemic. International Journal of Contemporary 

Hospitality Management, 34(2), 836–858. https://doi.org/10.1108/IJCHM-07-2021-0831 

Karamustafa, K., & Ülker, P. (2020). Impact of Tangible and Intangible Restaurant Attributes 

on Overall Experience: A Consumer Oriented Approach. Journal of Hospitality 

Marketing and Management, 29(4), 404–427. 

https://doi.org/10.1080/19368623.2019.1653806 

Kaushik, R., & Nigam, A. (2011). Attribute Based Perceptual Mapping of Prepaid Mobile 

Cellular Operators: An Empirical Investigation Among Management Graduates in Central 

Haryana. IJCEM International Journal of Computational Engineering & Management, 

11. 

Kopp, C. M. (2022, Oktober 2). What Is Brand Awareness? Definition, How It Works, and 

Strategies. Investopedia. https://www.investopedia.com/terms/b/brandawareness.asp 

Kotler, P., & Armstrong, G. (2012). Principles of Marketing. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson Education. 

Kotsi, F., & Pike, S. (2021). Destination Brand Positioning Theme Development Based on 

Consumers’ Personal Values. Journal of Hospitality & Tourism Research, 45(3), 573–

587. https://doi.org/10.1177/1096348020980056 

Kusnandar, V. B. (2023, Februari 13). Makanan dan Minuman Topang Sepertiga Industri 

Pengolahan Nasional pada 2022. Katadata. 

https://databoks.katadata.co.id/datapublish/2023/02/13/makanan-dan-minuman-topang-

sepertiga-industri-pengolahan-nasional-pada-2022 



67 

 

Lee, K.-H., & Kim, D.-Y. (2013). A Study of Perceived Attributes of Asian Foods: Comparison 

of Implicit and Explicit Attitude Measures. International Journal of Tourism Sciences, 

13(2). https://doi.org/10.1080/15980634.2013.11434676 

Liu, Y., & Jang, S. C. (Shawn). (2009). Perceptions of Chinese restaurants in the U.S.: What 

affects customer satisfaction and behavioral intentions? International Journal of 

Hospitality Management, 28(3). https://doi.org/10.1016/j.ijhm.2008.10.008 

Mair, P. (2018). Modern Psychometrics with R. https://doi.org/https://doi.org/10.1007/978-3-

319-93177-7 

Malhotra, N. K. (2020). Marketing Research : An Applied Orientation (Seventh Edition). 

Pearson Education. 

Maziriri, E. T., Rukuni, T. F., & Chuchu, T. (2021). Factors influencing food consumption 

satisfaction and purchase decisions of restaurant consumers. Cogent Business and 

Management, 8(1). https://doi.org/10.1080/23311975.2021.1968731 

Molinillo, S., Ekinci, Y., & Japutra, A. (2019). A consumer-based brand performance model 

for assessing brand success. International Journal of Market Research, 61(1), 93–110. 

https://doi.org/10.1177/1470785318762990 

Niculescu, M. (2006). Strategic positioning in Romanian higher education. Journal of 

Organizational Change Management, 19(6), 725–737. 

https://doi.org/10.1108/09534810610708378 

Padillo Jr, C., Go, N., Manreal, P., Samson, S., Galli, B., Yamagishi, K., Promentilla, M. A., 

& Ocampo, L. (2022). Modelling the priority attributes of customer loyalty in Philippine 

single-dish restaurants. Journal of Modelling in Management, 17(4), 1432–1455. 

https://doi.org/10.1108/JM2-09-2020-0243 

Parasuraman, A. (1988). Servqual : Skala Multi-item untuk Mengukur Persepsi Konsumen 

Terhadap Kualitas Layanan. Dalam Wiley Encyclopedia of Management. 

Prasetyo, E. (2014). Data Mining : mengolah data menjadi informasi menggunakan Matlab 

(A. Sahala, Ed.). Andi. 

Rich, M. K. (2000). Emotional Value: Creating Strong Bonds with Your Customers. Journal 

of Business & Industrial Marketing, 15(6), 458–460. 

https://doi.org/10.1108/jbim.2000.15.6.458.1 

Roscoe, J. T. (1975). Fundamental Research Statistics for the Behavioral Science (2nd 

Edition). Holt, Rinehart and Winston. 

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The influence of the quality of the physical 

environment, food, and service on restaurant image, customer perceived value, customer 



68 

 

satisfaction, and behavioral intentions. International Journal of Contemporary Hospitality 

Management, 24(2). https://doi.org/10.1108/09596111211206141 

Sashi, C. M. (2012). Customer engagement, buyer‐seller relationships, and social media. 

Management Decision, 50(2), 253–272. https://doi.org/10.1108/00251741211203551 

Sekaran, U., & Bougie, R. (2016). Research methods: A skill building approach. John Wiley 

& Sons. Leadership & Organization Development Journal. 

Sharma, N., Singh, C., Prasad Purvia, R., & Adhlakha, M. (2023). Food Discipline According 

to Ayurveda- A Holistic Approach in Eating Healthy Food with Ayurveda Siddhant 

Mentioned in Ayurveda and Food Technology. International Research Journal of 

Ayurveda & Yoga, 06(04). https://doi.org/10.47223/irjay.2023.6412 

So, K. K. F., King, C., Sparks, B. A., & Wang, Y. (2016). Enhancing customer relationships 

with retail service brands. Journal of Service Management, 27(2), 170–193. 

https://doi.org/10.1108/JOSM-05-2015-0176 

Tsaur, S.-H., & Lo, P.-C. (2020). Measuring memorable dining experiences and related 

emotions in fine dining restaurants. Journal of Hospitality Marketing & Management, 

29(8), 887–910. https://doi.org/10.1080/19368623.2020.1748157 

Wind, Y. J. (2014). Positioning Analysis and Strategy. JAI Press. 

Yrjölä, M., Rintamäki, T., Saarijärvi, H., Joensuu, J., & Kulkarni, G. (2019). A customer value 

perspective to service experiences in restaurants. Journal of Retailing and Consumer 

Services, 51, 91–101. https://doi.org/10.1016/j.jretconser.2019.05.030 

  

 

  


