
64  

DAFTAR PUSTAKA 

 

Amalia, G. A., Eidriana, P., dan Lusy, D. R. D., 2018, “Peingaruh Coiuntry O if O irigin 

Teirhadap Brand Imagei dan Dampaknya Bagi Keiputusan Peimbeilian”, Jurnal 

Adminitrasi Bisnis, Voil. 58, Noi.2. 

Alfanur, Farah, and Yasuo Kadono. Analysis on E-Commerce Purchase Intention 

and Decision in Java and Sumatra. Aug. 2019. 

Agusdinata,D., & Praseityoi, Ei.H. (2019). Thei eiffeict oif Brand Ideintity oin Coinsumeir 

Satisfactioin and Purchasei Inteintioin in Coismeitics Proiducts. Acadeimy oif 

Strateigic Manageimeint Joiurnal, 18(4), 1-9. 

Ardi Ansah. (2017). Peingaruh Deisain Proiduk, Proimoisi, dan Citra Meireik Teirhadap 

Keiputusan Peimbeilian ( Nikei O iriginal di Spoirt Statioin Soiloi). Jurnal 

Eikoinoimi dan Keiuangan Syariah Amwaluna Voil.1, Noi 2: 178-179.  

Amroin, Amroin. 2018. “Thei Influeincei oif Brand Imagei, Deisign, Feiaturei, and Price i 

oin Purchasing Deicisioin oif Applei iO iS Smartphoinei in Surakarta, Indoineisia”. 

Thei Inteirnatioinal Joiurnal oif Soicial Scieinceis and Humanitieis Inveintioin Voil 

5 (12)  

Ayuningtyas, Rizky. 2016. “Analisi Peingaruh Proimoisi, Deisain Proiduk, Dan 

Keiloimpoik Reifeireinsi Teirhadap Keiputusan Peimbeilian Deingan Citra Meireik 

Seibagai Variabeil Inteirveining”. Dipoineigoiroi Joiurnal O if Manageimeint Voil 5 

Noi 2. 

Aini, N.R., & Rahayu,D. (2021). Thei eiffeict oif brand peirsoinality oin purchasei 

inteintioin: Thei meidiating roilei oif coinsumeir attitudei toiwards thei brand. 

Joiurnal oif Aseian Financei, Eicoinoimics and busineiss, 8(6), 191-200.  

Brawidha Gana, Ardha. 2017. “Peingaruh Deisain, Proimoisi Dan Brand Image i 

Teirhadap Keiputusan Peimbeilian Koinsumein Proiduk Air Mineiral”. 

Surakarta: Univeirsitas Muhammadiyah. Jurnal Manajeimein Bisnis.  

Cahyoinoi, adi. 2015. ”Thei Influeincei O if Brand Imagei, Pricei And Proimoitioin O in 

Brand Switching”. Jurnal Administrasi Bisnis (JAB), Voil. 1 Noi. 1. 



65  

Dairina, Laila , and Vicky Sanjaya. Pengaruh Brand Image Terhadap Keputusan 

Pembelian Produk Converse. 20 June 2022.  

Eikawati, Deisi Reitnoi. 2014. “Analisis Peingaruh Kualitas Proiduk, Peirseipsi Harga, 

dan Citra Meireik teirhadap Keiputusan Peimbeilian O ilivei Frieid Chickein 

Teimbalang”. Seimarang : Manajeimein Univeirsitas Dipoineigoiroi.  

Eirmawan, G.P., Eidi Y., dan Sunarti, 2018, “Peingaruh Brand Imagei Teirhadap 

Keiputusan Peimbeilian”, Jurnal Adminitrasi Bisnis, Voil.62, Noi.2. 

Eiveilina, Neila, Handayoi DW dan Sari Listyoirini. 2012. “Peingaruh Citra Meireik, 

Kualitas Proiduk, Harga, dan Proimoisi Teirhadap Keiputusan Peimbeilian Kartu 

Peirdana Teilkoimfleixi”. Dipoineigoiroi Joiurnal O if Soicial And Poilitic,Voil. 2 

Noi. 2. 

Filia Maindoika, dkk. 2018. “Analisis Deisain Peingaruh Citra Meireik, Harga dan 

Deisain Proiduk Teirhadap Keiputusan Peimbeilian Moibil Nissan Grand Livina 

pada PT. Wahana Wirawan Manadoi”. Jurnal EiMBA, Voil. 6 Noi. 3. 

Fitriana Umboila, (2020). Thei Influeincei oif Brand Imagei And Pricei Peirceiptioin O in 

Purchasei Deicisioins. Sulaweisi Utara: Univeirsitas Sariputra Indoineisia 

Toimoihoin 

Ian, A., dan Muslim, M., 2017, “Analisis Peingaruh Labeil Halal, Brand dan Harga 

Teirhadap Keiputusan Peimbeilian di Koita Meidan”, At – Tawassuth, Voil.2, 

Noi.1.  

Indra, K., Zakaria, W., dan Weilly, N., 2016, “Peingaruh Brand Imagei dan Kualitas 

Proiduk Teirhadap Keiputusan Peimbeilian Proiduk Pizza Hut di Koita Padang”, 

Jurnal Ilmiah Manajeimein Bisnis Dan Teirapan, Noi. 1.  

Indrawati. (2015). Meitoidei Pe ineilitian Manajeime in & Bisnis Koinveirge insi Teiknoiloigi  

Ko imunikasi dan Infoirmasi. Reifika, Bandung. 

Lusiah, Loireinsia Tasya Halim, Djatmikoi Noiviantoiroi. 2017. “Thei Eiffeict oif 

Eindoirseimeint and Brand Imagei oin Purchasei Deicisioin oif O inlinei Culinary 

Proiduct”. Advanceis in Eicoinoimics, Busineiss and Manageimeint Reiseiarch 

(AEiBMR) Voil 46. 



66  

Leiei, J.W., & Kim, K.H. (2018). Thei impact oif brand attitudei oin brand preifeireince i 

and purchasei inteintioin: A casei oif coiffeiei chain markeit. Joiurnal oif 

distributioin scieincei, 16(3), 5-16. 

Kotler, Philip; Armstrong, Garry, 2008. Prinsip-prinsip Pemasaran, Jilid 1, 

 Erlangga, Jakarta. 

Kencana, P. and sari, A. (2018). Customer Awareness Towards Digital Certificate 

on E-Commerce: Does It Affect Purchase Decision?. 

Murti,S. (2020). Thei eiffeict oif Brand Ideintity oin Coinsumeir Trust and Purchasei 

Inteintioin. Joiurnal oif Busineiss and Manageimeint, 22(1), 11-20. 

Maulana,A., & Rina, R. (2020). Thei influeincei oif brand assoiciatioin oin brand 

xpreifeireincei and purchasei inteintioin in coinsumeir goioids. Jurnal 

Manageimeint, 24 (1), 79-90. 

Prisca, A.C., 2018, “ Analisis Peingaruh Brand Imagei, Kualitas Layanan Dan Labeil 

Proiduk Teirhadap Keiputusan Peimbeilian Koismeitik Wardah O iutleit Gardeina 

Yoigyakarta”, Skripsi, Fakultas Eikoinoimi, Univeirsitas Meircu Buana 

Yoigyakarta.  

Purnamawati, I. A. P. S., Putra, I. M. W., & Wahyuni, N. M. (2022). Thei Eiffeict oif 

Brand Imagei oin O inlinei Purchasei Deicisioin with Meidiatioin Woird oif Moiuth 

oin Fashioin Proiducts in Deinpasar-Bali Proivincei. Jurnal Eikoinoimi dan Bisnis 

Jagaditha, 9(1), 90-98. 

Praseitioi, Adhi, eit al. “Thei Roilei oif Instagram Soicial Meidia Markeiting Activitieis 

and Brand Eiquity toiwards Airlineis Custoimeir Reispoinsei.” Inteirnatioinal 

Joiurnal oif Data and Neitwoirk Scieincei, voil. 6, noi. 4, 2022, pp. 1195–1200, 

https://doii.oirg/10.5267/j.ijdns.2022.6.014. Acceisseid 15 May 2023. 

Putri,  I.R., 2019, “Peingaruh Peirilaku Koinsumtif Dan Coiuntry Oif O irigin Teirhadap 

Keiputusan Peimbeilian Koismeitik (Studi Pada Wanita Beikeirja Di Wilayah 

Surabaya)”, Jurnal Ilmu Manajeimein , Voil. 7, Noi.2 . 



67  

Risky, W.R., Altjei.L.T., dan Imeilda. W.J.O igi., 2017, “ Peingaruh Kualitas Proiduk, 

Harga dan Woird Oif Moiuth teirhadap Keiputusan Peimbeilian pada Rumah 

Koipi dan Miei Toiroinata di Kawangkuan”, Jurnal EiMBA, Voil. 5 , NO i.2. 

Roibin, H.K., Silvya. M., dan Rudy. W., 2017, “ Analisis Peingaruh Faktoir Psikoiloigi, 

Kualitas Proiduk dan Proimoisi teirhadap Keiputusan Peimbeilian Rukoi pada 

PT. Weinang Peirmai Santoisa”, Jurnal EiMBA, Voil.5, Noi.2.  

Rakhmawati,D., & Naim.M. (2018). Peingaruh Ideintitas Meireik Teirhadap Niat Beili 

Koinsumein pada Proiduk Fashioin di Koita Surabaya. Jurnal Manajeimein 

Peimasaran Peitra. 6(1). 1-10. 

Rina, R., & Maulana, A. (2020). Thei eiffeict oif proiduct beineifits and brand 

advantageis oin brand preifeireincei and purchasei inteintioin. In joiurnal oif 

manageimeint, 3(2), 156-163. 

Sanusi, A. 2015. Meitoidoiloigi Peineilitian Bisnis. Jakarta: Saleimba Eimpat. 

Seikaran, Uma. 2011. Reiseiarch Meithoids foir busineiss Eidisi 1 and 2. Jakarta: 

Saleimba Eimpat. 

Sugiyoinoi. 2017. Meitoidei Peineilitian Peindidikan (Peindeikatan Kuantitatif, Kualitatif, 

dan R&D). Bandung: Alfabeita 

Sugiyoinoi. 2019. Meitoidei Peineilitian Bisnis. Bandung: CV. ALFABEiTA. 

Sari, Ei.P., & Wulandari, A. (2021). Thei influeincei oif brand assoiciatioin oin coinsumeir 

trust and purchasei inteintioin. Jurnal Manajeimein dan Peimasaran Jasa, 14 (1), 

15-22). 

Wiboiwoi, A.R., & Seitiawan, M. (2022). Thei impact oif brand peirsoinality oin 

custoimeir loiyalty: Meidiatioin roilei oif custoimeir satisfactioin and reipurchasei 

inteintioin. Inteirnasioinal joiurnal oif Eicoinoimics, Coimmeircei and 

Manageimeint, 10(2), 93-100. 

Winarni, Ei., & Yuditha, Ei. (2022). Thei eiffeict oif brand assoiciatioin oin  coinsumeir 

loiyalty and reipeiat purchasei inteintioin: A study oin loical coiffeiei shoip brand 

in Indoineisia. Jurnal Manajeimein dan Peimasaran Jasa, 15(1), 20-28. 

Yuliana, Ei., & Rachman, A. (2020). Thei Influeincei oif Brand Peirsoinality oin 

Coinsumeir Attitudei and Purchasei Inteintioin. Joiurnal oif Busineiss and 

Manageimeint, 22(2), 12-21. 


	DAFTAR PUSTAKA

