
THE INFLUENCE OF TIKTOK LIVE STREAMING AFFORDANCE ON 

CONSUMER'S GIFT-GIVING AND PURCHASE INTENTION ON 

SOMETHINC BEAUTY PRODUCTS 

 

MINI THESIS PROPOSAL 

Submitted as part of the requirement to complete the Bachelor's Degree from the 

International ICT Business Program Study 

 

Arranged by: 

Jihan Nurfaizah Alana 

1401194465 

 

INTERNATIONAL ICT BUSINESS STUDY PROGRAM 

FACULTY OF ECONOMIC AND BUSINESS 

TELKOM UNIVERSITY 

2023 


