LIST OF TABLES

TABLE 1. 1 Vespa Community Followers Data in Bandung on Instagram..........
TABLE 1. 2 Sales of Matic Motorcycles/Scooters in 2021 ......cooiiveiiceiviineneen.

BLE 1.3 Research Period ... ..o e
TABLE 2. 1 Previous Research (TheSiS) ....eueuuruet e ieeceeiee e eescemsee e srsssssns e e snns
TABLE 2. 2 Previous Research (National Journal).........coceeeeeeceeeeeieeccre e een
TABLE 2. 3 Previous Research (International Journal) .........ccooooormemieeioieeeeen.
TABLE 3.2 Variable Operations ..............oooooi e
TABLE 3. 3 Likert Scale InStrument. ............ccccori oo e e e
TABLE 3. 4 Pre-Research Validity Test .....ooeoveie e e e

BLE 3. 5 Pre-Research Reliability Test...................
TABLE 4. 1 Details of the Research QuUestionnaire ............cceeceeeveeeseessemssrenseeens
TABLE 4. 2 Respondents’ response Regarding the Legitimacy Dimension...............
TABLE 4. 3 Respondents' Responses Regarding Oppositional Brand Loyalty .....
TABLE 4. 4 Respondents' Responses Regarding .........c.ooceveeieniecicence e,
TABLE 4. 5 Respondents' Responses Regarding Sharing Brand Stories..............

12
16

23
35
37
40
48
50
55
57
66
68
70
73
75

TABLE 4. 6 Respondents' Responses Regarding Integrating & Retaining Members

77

TABLE 4. 7 Respondents' Responses Regarding Assisting in the Use of the Brand

79

TABLE 4. 8 Recapitulation of Brand Community Variables ..............cc.ccccceeecoe.
TABLE 4. 9 Respondents' Responses Regarding the Mystery Dimension ..........
TABLE 4.10 Sensuality Responses of Respondents

86

TABLE 4. 11 Respondents' Responses Regarding Intimacy ........ccccveeeceierveneeen.
TABLE 4. 12 Recapitulation of Brand Image Variables .......c..ooooieieiiinnnene.
TABLE 4. 13 MSI Transformation Results ...

81
82

87
88
90




