
129 

DAFTAR PUSTAKA 

 

Antoniades, Anthony C., 1992. Poetics of Architecture: Theory of Design, New 

York: Van Nostrand Reinhold. 

Armelia Dafrina, Penerapan Arsitektur Metafora Pada Museum Tsunami Aceh Di 

Banda Aceh, (JURNAL ARSITEKNO VOL. II JULI 2013 : 1-8). 

C.Snyder, James, J.Catanese, Anthony. “Pengantar Arsitektur”. Jakarta : Erlangga 

1994. 

De Chiara, J., Panero, J., Zelnik, M. (1992). Time-Saver Standards for Interior 

Design And Spaces Planning. McGraw-Hill, Inc. 

Dodsworth, S. (2009). The Fundamentals of Interior Design. Lausanne: AVA 

Publishing, SA. 

Ferdiman, Arnold, et al. 1979. Interior design in Current Practice. Book of a 

“Introduction to Architectural Interiors”. USA: Elsevier North Holland Ltd.  

Jencks, Charles, (1984), The Language of Post Modern Architecture, New York : 

Rizzoli International Publications, INC. 

Kementrian Pariwisata dan Ekonomi Kreatif. 2013. Peraturan Mentri Pariwisata 

dan Ekonomi Kreatif Republik Indonesia Nomor 

PM.53/HM.001/MPEK/2013 Tentang Standar Usaha Hotel. Kementrian 

Pariwisata dan Ekonomi Kreatif Republik Indonesia. Jakarta. 

Kiki Putri Amelia dan Wahyu Lukito, (2022) BRAND IDENTITY PADA 

ELEMEN INTERIOR DI AREA KEBERANGKATAN BANDARA 

INTERNASIONAL KERTAJATI, hal 113-115,  DOI : 

dx.doi.org/10.22441/vitruvian.2022.v11i2.002. 

Neufert, E., Neufert, P. (2012). Architects’ Data. Edisi keempat. West Sussex: 

Blackwell Publishing Ltd. 

Poore, J. (1994). Interior Color by Design – A Design Tool for Architects, Interior 

Designers, and Homeowners. Queenstown: Rockport Publishers, Inc. 

SK: Kep-22/U/VI/78 oleh Dirijen Pariwisata mengenai Kriteria Klasifikasi hotel di 

Indonesia  

Van den Bosch, A.L., De Jong, M.D.,& Elving, W.J., 2006. Managing corporate 

visual identity: Exploring the differences between manufacturing and service, 



130 

and profit-making and nonprofit organizations. The Journal of Business 

Communication (1973), 43(2), 138-157. 

Wheeler, Alina. (2018). Designing Brand  Identity: An essential guide for the whole 

branding team. canada: John Willey & Sons,inex. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


