DAFTAR GAMBAR

Gambar 1.1 Logo KOpi LaIN HALi........ccccieiiiieiiee et 1
Gambar 1.2 Tampilan Instagram Kopi Lain Hatl ..........ccooeiiiiiiiiiiiiiccceeeseeeees 2
Gambar 1.3 Survey APJII Pada Tahun 2020 .........cccooiiiieiiiieiieiese e 3
Gambar 1.4 Data Media Sosial Yang Sering Digunakan ............cccccoceviveiiiieinene e 4
Gambar 1.5 Tampilan Feeds Instagram Kopi Lain Hati............cccccooveiieiiiieiicic e, 6
Gambar 1.6 Tampilan Feeds Instagram Tharig Halilintar.............ccoccooviiiinnnens 8
Gambar 1.7 Tampilan Postingan Tharig Halilintar.............cccooiiiiiiniiesees 9
Gambar 3.1 Garis Kontinum KFiteria SKOF..........ccccouiirieiiiiiiieisescsesie e 38
Gambar 4.1 Karakteristik Responden Berdasarkan USia...........cccccevvivieiienisieieece e, 43
Gambar 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin ..........ccccccoocvvievivieniennnn, 44
Gambar 4.3 Karakteristik Responden Berdasarkan Status Pekerjaan ...........cc.ccocvvrviinnennn, 45
Gambar 4.4 Garis Kontinium Dimensi ViSibDility (X)........ccceviiieiieiiie e 47
Gambar 4.5 Garis Kontinium Dimensi Credibility (X).......cccooeoveiieieiieseecesesee e, 49
Gambar 4.6 Garis Kontinium DIimensi Attraction (X).......ccccooererereninienienene e 50
Gambar 4.7 Garis Kontinium DImensi POWET (X).......c.cceieriieriiiniiieieiesese s, 52
Gambar 4.8 Garis Kontinium Dimensi Strength of Brand Associaton (Y).......cccceeevveiieeninnn, 54
Gambar 4.9 Garis Kontinium Dimensi Favorable of Brand Associaton (Y)........cccoeviveennnen, 55
Gambar 4.10 Garis Kontinium Dimensi Uniquess of Brand Associaton (Y)........c.ccocvevvvenen. 57
Gambar 4.11 Grafik P-PlOt ..........ccooiiiiiieie e 59

vii



Gambar 4.12 Grafik HISLOQIam ..........cccoiiieiieie s ne e 59

viii



