DAFTAR PUSTAKA

Abdulaziz Elwalda; The Impact of Online Custumer Reviews (OCRs) on

Customers’ Purchase Decision; Brunel University London;2016

Achmad, E. Kuncoro dan Riduwan. 2014. Cara Menggunakan dan Memakai Path.
Analysis (Analisis Jalur). Cetakan ke-6. Bandung

Ahmad Farki, Imam Baihaqgi dan Berto Mulia; Pengaruh Online Customer Review
dan Rating terhadap kepercayaan dan minat pembelian pada online
marketplace di Indonesia; Jurnal Teknik ITS Vol, 5 No 2;2016

Alma, Buchory., dan Saladin, Djaslim. 2010. Manajemen Pemasaran : Ringkasan
Praktis, Teori,. Aplikasi Dan Tanya Jawab. Bandung : CV.Alfabeta

Andy, Sernovitz. 2009. Word of Mouth Marketing:How Smart Companies Get.
People Talking (Revised Edition). New York : Kaplan

Ansofino, dkk.(2016). Buku ajar ekonometrika. Yogyakarta: Deepublish.

Asri Nugrahani Ardianti; Pengaruh Online Customer Review dan Online Customer
Rating terhadap Keputusan Pembelian melalui Marketplace Shopee; Jurnal
Administrasi Bisnis Vol. 8 No 2;2019

Ardianti, A. N., & Widiartanto, M. A. (2019). Pengaruh Online Customer Review
dan Online Customer Rating terhadap Keputusan Pembelian melalui
Marketplace Shopee . Jurnal llmu Administrasi Bisnis, 8(2), 1-11.

Chayapa Katawetawaraks; Online Shopper Behavior: Influences of Online

Shopping Decision; University Of New Haven;2015

CNBC. (2021). Siapa Jawara e-Commerce Indonesia? CNBC Indonesia.
https://www.cnbcindonesia.com/tech/20210922061421-37-278128/siapa-

72



jawara-e-commerce-indonesia

CNN. (2020). Tren dan Peluang Industri E-Commerce di Indonesia 2020. CNN
Indonesia. https://www.cnnindonesia.com/teknologi/20200205204206-

206-472064/tren-dan-peluang-industri-e-commerce-di-indonesia-2020

Databoks. (2018). 2022, Penjualan e-Commerce Indonesia Mencapai US$ 16
Miliar. Databoks Kata Data.
https://databoks.katadata.co.id/datapublish/2018/02/12/2022-penjualan-e-

commerce-indonesia-mencapai-rp-16-miliar

Deo, P. G. E., & Sanjaya, R. (2017). Analisis Kualitas Layanan Lazada Dengan
Menggunakan Metode E-Servqual Dan IPA. Journal of Accounting and
Business Studies, 2(1), 1-19.

Dong, J. (2022). Impact Report: Shaping The Future of the Digital Economy.

https://lazada-com.oss-ap-southeast-1.aliyuncs.com/179-press-release.pdf
Fandy, Tjiptono. 2014. Pemasaran Jasa. Andi : Yogyakarta.

Farki, A., Baihaqi, I., & Wibawa, B. M. (2016). Pengaruh Online Customer Review
dan Rating Terhadap Kepercayaan dan Minat Pembelian pada Online
Marketplace di Indonesia. Jurnal Teknik ITS, 5(2), 1-6.

Google. (2022). Review  Kantor Lazada. Google Indonesia.
https://www.google.com/search?gs_ssp=eJzj4tVP1zc0zDDIyU6uK;jl3YL
RSNagwSjWzTDM1NjK3ME62tLBMsTKoSDY1MUw1Mk81MzRINT
MySPWSzkmsSkxJVMhOzCvJL1Io0KC1OLFHISsxOLCpJBADCEBIc&q
=lazada+kantor+pusat+jakarta&oq=Ilazada+kant&ags=chrome.3.0i512j69i
57j0i512j46i175i199i512j0i22i3016.7067j0j4&sourceid=chrome&ie=UTF-
8

Husein Umar. (2005), Metode Penelitian Untuk Tesis Dan Bisnis, Jakarta: Grafindo

Jayani, D. H. (2019). Tren Pengguna E-Commerce Terus Tumbuh. Databoks Kata

73



Data. https://databoks.katadata.co.id/datapublish/2019/10/10/tren-
pengguna-e-commerce-2017-2023

Jalilvand, M.R. & Samiei, N. (2012), The Effect of Electronic Word of Mouth on
Brand Image and Purchase Intention: An Empirical Study in the.

Automobile Industry
Keller. 2009. Manajemen Pemasaran. Jilid I. Edisi ke 13 Jakarta: Erlangga.

Kennedy, John. E; R Dermawan Soemanagara., 2006. Marketing Communication
—. Taktik dan Strategi. Jakarta. PT Buana IiImu Populer

Khammash, M. (2008). Electronic Word-of- Mouth: Antecedents of Reading
Customer Reviews in On-line Opinion Platforms: A Quantitative Study
From the UK Market.ADIS International Conference

Kotler, Philip and Kevin Lane Keller, 2016. Marketing Managemen, 15th Edition,.

Pearson Education,Inc.

Kotler, Philip dan Amstrong, Gary, (2014), Principles of Marketin, 12th. Edition,
Jilid 1 Jakarta: Erlangga

Lackermair, G, D. Kailer and K, Kanmaz, 2013, Importance Of Online Product

Lazada. (2022a). Setting The Pace For A Retail Revolution. Lazada Group. Setting
The Pace For A Retail Revolution

Lazada. (2022b). Transforming Southeast Asia From Discovery to Delivery.

https://lazada-com.oss-ap-southeast-1.aliyuncs.com/174-press-release.pdf

Masyita Ichsan; Pengaruh consumer online rating dan review terhadap minat beli

konsumen pada marketplace tokopedia di wilayah DKI Jakarta;2018

Nariratri, 2019,
https://www.kompasiana.com/gnariratri/5ceb87c6aa3ccd38d45f137a/perke

mbangan-bisnis-dengan-e-commerce-dalam-revolusi-industri-4-0

74



Nina Isabel Holleschovsky; Impact of online product reviews on purchasing

decisions; University of Twente;2016

Nur Hasna, W., & Trianasari, N. (2020). Faktor-Faktor Yang Memengaruhi
Loyalitas Pelanggan Dalam Melakukan Transaksi Online Pada E-
Commerce Bukalapak. Jurnal Mitra Manajemen, 4(6), 885-899.
https://doi.org/10.52160/ejmm.v4i6.391

Reviews From A Consumer’s Perspective, 1(1), pp.1-5.

Sianipar, F. A. H., & Yoestini. (2021). Analisis Pengaruh Customer Review Dan
Customer Rating Terhadap Keputusan Pembelian Produk Di Online
Marketplace. Diponegoro Journal of Management, 10(4), 1-10.
http://ejournal-s1.undip.ac.id/index.php/dbr

Silverman, George. (2001).The Secrets of Word of Mouth Marketing: How to
Trigger  Exponential  Sales  Through  Runaway  Word  of
Mouth, AMACOM,New York.

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif, dan R&D.
Bandung:Alfabeta

Sugiyono. 2018. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta

Sutanto, Monica Adhelia dan Atik Aprianingsih. 2016. The Effect of Online
Consumer Review toward Purchase Intention: A Study in Premium
Cosmetic in Indonesia. Journal International Conference on Ethics of

Business, Economics, and Social Science.

Sutisna. 2002. Perilaku Konsumen & Komunikasi Pemasaran. Bandung:
PT.Alfabeta

Taesar Wahyudi dan Baig Handayani; Pengaruh Online Customer Review dan

Online Customer Rating terhadap kepercayaan konsumen remaja kota

75



Mataram dalam pembelian produk fashion Lazada online shop; JRM Vol.
19 No 1;2019

Tjandrawinata, R. R. (2016). Industri 4.0: Revolusi industry abad ini dan
pengaruhnya pada bidang kesehatan dan bioteknologi. Jurnal Medicinus,
9(1), 31-39. https://doi.org/10.5281/zenod0.49404

Trustedcompany.com, 2020

Yofina Mulyati; Pengaruh Online Customer Review terhadap Purchase Intention
dengan Trust sebagai Intervening pada Toko Online Bukalapak di Kota
Padang; Jurnal Maksipreneur Vol. 9 No. 2;2020

Zakki Fahma Auliya, Moh Rifqy dan Septi Kurnia; Online Customer Reviews dan
Rating Kekuatan Baru pada Pemasaran Online di Indonesia; E-BBANK
Vol. 8 No. 1;2017

Zan Mo, Yan-Fei Li, Peng Fan; Effect of Online Reviews on Consumer Purchase

Behavior; Guangdong University of Technology;2015

76



