
 

 95 

 DAFTAR PUSTAKA 

Amar, S. (2017). PERJUANGAN GENDER DALAM KAJIAN SEJARAH WANITA 

INDONESIA PADA ABAD XIX. Fajar Historia. Volume 1 Nomor 2, Desember 2017, hal. 

105-119 

 

Anggito, A., Setiawan, J. (2018). Metodologi Penelitian Kualitatif. Sukabumi: CV. Jejak. 

 

Araf, D. , Dahlin, E. L. (2021), How Brand Activism Affects Consumer Attitude A study on 

Swedish consumers’ attitudes towards companies using brand activism, with the Black Lives 

Matter movement as context. Bachelor’s Thesis 15 hp Department of Business Studies 

Uppsala University. Fall Semester of 2020. Date of Submission: 2021-01-14 

 

Arens, E. (2020, 7 Juli). #BrandsGetReal: How brands can lead on social movements. 

SproutSocial. https://sproutsocial.com/insights/bgr-data-social-movements/ 

 

Armayuda, E. (2016). Pendekatan Gaya Visual Topeng Malangan Sebagai Adaptasi Dalam 

Perancangan Karakter Virtual. Jurnal Desain, Vol. 03 No.03, Mei 2016, hal. 175-188 

 

Badan Pusat Statistik. (2019, 5 Juli). Statistik Sosial Budaya 2018. Badan Pusat Statistik. 

Diperoleh Dari 

https://www.bps.go.id/publication/2019/07/05/153a8fecadb642f5c4cf32e5/statistik-sosial-

budaya-2018.html 

 

Badan Pusat Statistik. (2019, 12 November). Ketimpangan Gender Indonesia Tertinggi Keempat 

di ASEAN. Databoks Katadata. Diperoleh dari 

https://databoks.katadata.co.id/datapublish/2019/11/12/ketimpangan-gender-indonesia-

keempat-tertinggi-di-asean 

 

Badan Pusat Statistik. (2021, 17 Desember). Analisis Isu Terkini 2021. Badan Pusat Statistik. 

Diperoleh Dari 



 

 96 

https://www.bps.go.id/publication/2021/12/17/cbf55095af484eae147e2b2e/analisis-isu-

terkini-2021.html 

 

Blatter, J. (2013, 21 Mei). glocalization. Encyclopedia Britannica Online. 

https://www.britannica.com/topic/glocalization 

 

Bungin, B. (2006). Sosiologi Komunikasi: Teori, Paradigma, dan Diskursus Teknologi 

Komunikasi di Masyarakat. Edisi Pertama. Kencana, Jakarta. 

 

Burkett, E. , Brunell, L. (2021, 27 Agustus). feminism. Encyclopedia Britannica Online. 

https://www.britannica.com/topic/feminism 

 

Connolly, J. H. (2014). Recontextualisation, resemiotisation and their analysis in terms of an 

FDG-based framework. Pragmatics. 24 (2): 377–397. doi:10.1075/prag.24.2.09con. 

 

Darmawan, D. (2019). THE EFFECT OF CORPORATE IMAGE ON BRAND AWARENESS 

AND BRAND ATTITUDE. Jurnal TRANSLITERA Edisi 8/2019. 

 

Dilois, K. (2018), Perancangan tokoh dalam animasi dua dimensi "rancak!" dengan unsur budaya 

minangkabau. Bachelor Thesis thesis, Universitas Multimedia Nusantara. 

 

Fawwazie, M. R. , Koesoemadinata, M. I. P. (2022). The philosophical values of Minangkabau 

Marawa flag and its symbolic potential as a social movement attribute. Proceedings of the 8th 

Bandung Creative Movement International Conference on Creative Industries (8th BCM 

2021), Bandung, Indonesia, 9 September 2021. First Edition: 124-128. DOI: 

10.1201/9781003263135-25 

 

Fiske, J. (2016). Pengantar Ilmu Komunikasi. Buku Litera, Yogyakarta. 

 

Gelder, S.V. (2005). Global brand strategy. London: Kogan Page. 

 



 

 97 

Gilliland, N. (2021, 18 Februari). 10 Brand Campaigns that Took a Stand on Social Issues. 

Econsultancy. https://econsultancy.com/brand-campaigns-that-took-a-stand-on-social-issues/ 

 

Gobe, M. (2009). Emotional Branding: The New Paradigm for Connecting Brands to People. 

Allworth Press, New York. 

 

Ilhamsyah. (2021). Pengantar Strategi kreatif Advertising Era Digital. Penerbit ANDI, 

Yogyakarta. 

 

Indrizal, E. (2022, 4 April). Personal Interview 

 

Indrizal, E. (2022, 14 Juni). Personal Interview 

 

Ji-Ae, H. , Seung-Hwan, O. (2007). Reinterpretation Of Traditional Culutre By Developing A 

Real-Time Composer With Pattern And Sound -Based On Symbolism Of Korean Traditional 

Pattern. IASDR 2007. 

 

Kang, E. (1997). Study on the promotion policy of Korean cultural product’s design 

development. Seoul: Maeil Economics Research Institute. 

 

Kaplan, A. M. (2018). Social Media, Definition, and History. Encyclopedia of Social Network 

Analysis and Mining, 2662–2665. doi:10.1007/978-1-4939-7131-2_95 

 

Kementrian Pemberdayaan Perempuan dan Perlindungan Anak. (2017, 18 Mei). HAK 

PEREMPUAN UNTUK MENCAPAI KESETARAAN GENDER. Kemen PPPA 2017. 

Diperoleh dari https://www.kemenpppa.go.id/index.php/page/read/31/1436/hak-perempuan-

untuk-mencapai-kesetaraan-gender 

 

Kementrian Pendidikan, Kebudayaan, Riset, dan Teknologi. (2018, 19 Desember). Tradisi dan 

Nilai Budaya Megalitik di Luhak Nan Tuo Tanah Datar. BPCP Sumbar. Diperoleh dari 

http://kebudayaan.kemdikbud.go.id/bpcbsumbar/tradisi-dan-nilai-budaya-megalitik-di-luhak-



 

 98 

nan-tuo-tanah-

datar/#:~:text=Setiap%20luhak%20terdiri%20dari%20nagari,umumnya%20terletak%20di%2

0daerah%20pesisir. 

 

Kertajaya, H. (2004). Hermawan Kertajaya on Marketing Mix. Jakarta: Gramedia Pusaka Utama 

 

Kim, M. J. , Lee, J. H. (2003). Aesthetic value of Dancheong patterns and modern cultural 

product development study. Pacific a series of Cultural Foundation scholarship, The 13th 

issue of the Pacific Cultural Foundation (compilation), 365–382. Seoul: The Pacific Cultural 

Foundation. 

 

Komisi Nasional Anti Kekerasan Terhadap Perempuan. (2021, 5 Maret). CATAHU 2020 

Komnas Perempuan: Lembar Fakta dan Poin Kunci (5 Maret 2021) [Siaran pers]. Diperoleh 

dari https://komnasperempuan.go.id/siaran-pers-detail/catahu-2020-komnas-perempuan-

lembar-fakta-dan-poin-kunci-5-maret-2021  

 

Kotler, P. , Keller, K. L. (2015). Marketing Management, 14 Ed., Pearson 

 

Kurniawan, M. A. , Meytasari, C. (2019). Kajian Nilai-Nilai Kearifan Lokal Pada Arsitektur 

Hotel Bintang Dan Hunian Vertikal Di Kawasan Cagar Budaya Yogyakarta. INERSIA, VOL 

XV No.1, Mei 2019 

 

Lee, S. , Ko, E. , Chae, H. , Minami, and Chieko (2017). A study of the authenticity of traditional 

cultural products: focus on Korean, Chinese, and Japanese consumers. Journal of Global 

Scholars of Marketing Science, 27(2), 93–110. doi:10.1080/21639159.2017.1283794 

 

Linell, P. (1998). Discourse across boundaries: On recontextualizations and the blending of 

voices in professional discourse. TEXT and Interdisciplinary Journal for the Study of 

Discourse. 

 



 

 99 

Maurya, U. K. , Mishra, P. (2012). What is a brand? A Perspective on Brand Meaning. 

Maryland: Rowman Altamira. European Journal of Business and Management. ISSN 2222-

1905 (Paper) ISSN 2222-2839 (Online). Vol 4, No.3, 2012 

 

McQuail, D. (2010). McQuail’s Communication Theory. SAGE, London 

 

Moersid, A. F. (2013). RE-INVENSI BATIK DAN IDENTITAS INDONESIA DALAM 

ARENA PASAR GLOBAL. Jurnal Ilmiah WIDYA. Volume 1 Nomor 2 Juli-Agustus 2013 

 

Monika, I. (2020). PERANCANGAN PRODUK SET PERHIASAN BERGAYA 

POSTMODERN DENGAN INSPIRASI BUDAYA SUKU OSING. Jurnal Tugas Akhir 

Program Studi Desain Produk Jurusan Desain Fakultas Seni Rupa Institut Seni Indonesia 

2020 

 

Mutia, A. (2022, 25 Maret). Industri Pakaian Jadi dan Tekstil Kembali Mengalami Kontraksi 

4,08% pada 2021. Databoks. Katadata. 

https://databoks.katadata.co.id/datapublish/2022/03/25/industri-pakaian-jadi-dan-tekstil-

kembali-mengalami-kontraksi-408-pada-2021 

 

Nugraha, A. (2018). Transforming Tradition in Indonesia. Design Roots: Culturally Significant 

Designs, Products, and Practices, London, Bloomsbury Publication, pp. 147-161. 

 

Nugraha, A. (2019). Perkembangan Pengetahuan dan Metodologi Seni dan Desain Berbasis 

Kenusantaraan: Aplikasi Metoda ATUMICS dalam Pengembangan Kekayaan Seni dan 

Desain Nusantara. Seminar Nasional Seni dan Desain: “Reinvensi Budaya Visual Nusantara”. 

Jurusan Seni Rupa dan Jurusan Desain Universitas Negeri Surabaya, 19 September 2019 

 

Oscario, A. (2013). PENTINGNYA PERAN LOGO DALAM MEMBANGUN BRAND. 

Jurusan Desain Komunikasi Visual, School of Design, BINUS University Jln. K. H. Syahdan 

No. 9, Palmerah, Jakarta Barat 11480 

 



 

 100 

Oxford Reference. (2021). Recontextualization. Oxford Reference Online. 

https://www.oxfordreference.com/view/10.1093/oi/authority.20110803100408361 

 

Parsada, J. (2015). Ondeh Marawa. Skripsi Thesis Program Studi S-1 Penciptaan Tari Pada 

Fakultas Seni Pertunjukan, Institut Seni Indonesia Yogyakarta. 

 

Pasinrigi, T. (2021, 20 April). Women’s March Jakarta Tetap Berlangsung di Tengah Pandemi. 

Magdalene. Diperoleh dari https://magdalene.co/story/womens-march-jakarta-tetap-

berlangsung-di-tengah-pandemi 

 

Patsiaouras, G. , Veneti, A. , and Green, W. (2021). The Hong Kong Umbrella Movement as a 

non-profit organization: An empirical study on the use of visual branding practices for social 

change. International Journal of Nonprofit and Voluntary Sector Marketing, e1717. 

https://doi.org/10.1002/nvsm.1717 

 

Putra, R. W. (2020). Pengantar Desain Komunikasi Visual dalam Penerapan. Penerbit ANDI, 

Yogyakarta. 

 

Putri, A. S. (2019). Perjalanan Women's March Indonesia: Pencapaian dan Tuntutan di 2019. 

Fimela.com. Diperoleh dari https://www.fimela.com/lifestyle/read/3913884/perjalanan-

womens-march-indonesia-pencapaian-dan-tuntutan-di-2019 

 

Putri, N. S. (2020). Visualisasi Bentuk Bangunan Rumah Gadang Sebagai Ide Penciptaan Motif 

Batik dalam Busana Casual. Diploma thesis, Institut Seni Indonesia Yogyakarta. 

 

Rosita, D. Q. (2014). PERANCANGAN TIPOGRAFI ASIMILASI AKSARA LATIN 

KARAKTERISTIK ONDEL-ONDEL SEBAGAI SOLUSI KREATIF MELESTARIKAN 

BUDAYA BETAWI. Jurnal Desain. Volume 2, Nomor 2. Januari 2014 : 61-116. ISSN 2339-

0107 

 

Rustan, S. (2009). Mendesain logo. Jakarta: Gramedia Pustaka Utama.  



 

 101 

 

Saifullah, Yulika, F. (2017). Pertautan Budaya - Sejarah Minangkabau & Negeri Sembilan. 

Padang Panjang: ISI Padang Panjang. hlm. 84. ISBN 9786025084669. 

 

Salamintargo, V. (2019). Perancangan Media Informasi Mengenai Asal Usul Adat Minangkabau 

untuk Anak-anak Usia 7-12 tahun. Bachelor Thesis thesis, Universitas Multimedia Nusantara. 

 

Sathish, S. , Rajamohan, DR. A. (2012). CONSUMER BEHAVIOUR AND LIFESTYLE 

MARKETING. International Journal of Marketing, Financial Services & Management 

Research Vol.1 Issue 10, October 2012, ISSN 2277 3622 

 

Schultz,D.E. , Bames, B.E. 1999. Strategic Brand communication Campaigns. Illionis: NTC 

Business Books. 

 

Smelser, N. J. , Killian, . Lewis M. and Turner, . Ralph H. (2020, 19 November). social 

movement. Encyclopedia Britannica. https://www.britannica.com/topic/social-movement 

 

Smith, P & Zook, ze. (2011). Marketing Communications: Integrating Offline and Online with 

Social Media. 

 

Soewardikoen, D.W. (2019). Metodologi Penelitian Desain Komunikasi Visual. Sleman: 

Kanisius. 

 

Springer, L. (2020). Culture as essence and source of inspiration, reinterpretation and innovation 

for design students. ISEC Lisbon, January 2020 

 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, Kombinasi dan R&D. Bandung: CV. 

Alfabet. 

 



 

 102 

Suprobo, F. P. , Santosa, A. (2015). GLOKALISASI: PROSES KREATIF BERBASIS 

BUDAYA LOKAL YANG BERPOTENSI GLOBAL (STUDI KASUS DESAIN MEBEL). 

Seminar Nasional Riset Terapan 2015 | SENASSET 2015 ISBN: 978-602-73672-0-3 

 

Susanto, A. B. , Wijanarko, H. (2004). Power Branding: Membangun Merek Unggul dan 

Organisasi Pendukungnya. Quantum Bisnis & Manajemen, Jakarta. 

 

Tow, H. (2019, 30 April). Awesome Brand Positioning Statement Examples (+Template). 

Marketing. Learn Hub. https://learn.g2.com/positioning-statement-examples 

 

van Grinsven, B. , Das, E. (2014). Logo design in marketing communications: Brand logo 

complexity moderates exposure effects on brand recognition and brand attitude. Journal of 

Marketing Communications, (), 1–15. doi:10.1080/13527266.2013.866593 

 

Vredenburg, J. , Kapitan, S. , Spry, A. and Kemper, J.A. (2020). Brands Taking a Stand: 

Authentic Brand Activism or Woke Washing?. Journal of public policy & marketing, vol. 39, 

no. 4, pp. 444-460 

 

West, R. , Turner, L. H. (2013). Introducting Communication Theory: Analysis and 

Application.New York: McGraw Hill Company 

 

Wheeler, A. (2009). Designing brand identity. New Jersey: John Wiley & Sons. 

 

Wulan, R. R. (2019). Kajian Gender Dalam Ilmu Komunikasi. Acta Diurna Vol 15 No 1 Tahun 

2019 

 

Yuliana, Y. (2017, 15 April). Sejarah Kesetaraan dan Keadilan Gender di Indonesia. 

Kompasiana. Diperoleh dari 

https://www.kompasiana.com/yuliana95/58f13639917a61b22f870ef6/sejarah-kesetaraan-dan-

keadilan-gender-di-indonesia 

 



 

 103 

Yunus, U. (2019). Digital Branding. Bandung: Simbiosa Rekatama Media 

 

Veth, P.J. 1882. Midden Sumatra: Reizen en Onderzoekingen der Sumatra Expeditie 1877-1879, 

Derde Deel; Volksbeschrijving en Taal, 1ste Gedeel, 2de Afdeeling (Leiden: E.J. Brill, 1882). 


