DAFTAR PUSTAKA

[ICO] International Coffe Organization, Coffe Market Report Desember 2020

Ascend2. (2019). 2019 Digital Marketing Strategies: Survey Summary Report.

Barnhart, Brent. (2021). 6 low-hanging social media optimization strategies to

boost engagement. https://sproutsocial.com/insights/social-media-

optimization/

Beveridge, Claire. (2022). 11 Easy Social Media Optimization Tactics for Faster

Growth. https://blog.hootsuite.com/social-media-optimization/

BPS, Survei Angkatan Kerja Nasional, 2021

Chaffey, D., & Bosomworth, D. (2015). Digital Marketing Strategy Planning
Template: Your companion to creating or updating your online marketing

strategy. Smart Insights.

Chaffey, D., & Smith, P. (2017). Digital Marketing Excellence: Planning,
Optimizing and Integrating Online Marketing (Fifth Edit). Routledge.

Faradillah, Y., Saany, S. I. A., & El-Ebiary, Y. A. B. (2019). E-Marketing and
Challenges among Indonesian Coffee Farmers. 2019 International

Conference of Computer Science and Information Technology

(ICoSNIKOM), 2019.

Gyan PrakashYadav, & Jyotsna Rai. (2017). The Generation Z and their Social
Media Usage: A Review and a Research Outline. Global Journal of Enterprise
Information System, 9(2), 110-116

Kingsnorth, S. (2016). Digital Marketing Strategy. An Integrated Approach to
Online Marketing. Kogan Page.

Kotler, P., & Keller, K. L. (2017). Marketing Management. In Marketing-

Management. Pearson Education.

92



Lamachenka, A. (2017). How to Analyze Your Instagram Marketing: 4 Metrics to

Consider. https://www.socialmediaexaminer.com/how-to-analyze-

instagram-marketing-4-metrics-to-consider/

Lehr, Andrea. (2017). Why People Unfollow Your Brand on Social Media.
https://blog.hubspot.com/marketing/unfollow-social-media-
stats? ga=2.190376171.1747158312.1613472570-
1275358979.1611554638

Malhotra, N. K. (2020). Marketing Research: An Applied Orientation. In Journal
of Marketing Research (Vol. 31, Issue 1).

Muhammad, H., Handayani, P. W, Rifki Shihab, M., & Azzahro, F. (2019). The
development of digital marketing strategy for tourism startup: A case study of
atourin. 2019 International Conference on Advanced Computer Science and

Information Systems, ICACSIS 2019, 337-342.

Mulyana, T., & Firdaus, R. (2017). Analisis Strategi Pemasaran Pt. Vivo
Communication Indonesia Area Garut dengan Metode Swot dan Matriks

BCG. Jurnal Wacana Ekonomi, 17(01), 052—062.

Olson, E. M., Olson, K. M., Czaplewski, A. J., & Key, T. M. (2021). Business
strategy and the management of digital marketing. Business Horizons, 64(2),

285-293.

Pulizzi, Joe. (2014). Epic Content Marketing; How to Tell A Different Story,
Break Through the Clutter and Win More Customers by Marketing Less.
McGrawHill Education.

Rahardjoa, B., Hasbullahb, R., & Tagqic, F. M. (2019). Coffee Shop Business

Model Analysis. Integrated Journal of Business and Economics.

Setyorini, H., Effendi, M., & Santoso, 1. (2016). Analisis Strategi Pemasaran
Menggunakan Metode Quantitative Strategi Planning Matrix ( QSPM ).
Industria: Jurnal Teknologi Dan Manajemen Agroindustri, 5(1), 46-53.

93



Smith, P. R. (2020). SOSTAC Guide to your Perfect Digital Marketing Plan
(SOSTAC Vo).

94



