
 
x 

DAFTAR TABEL 

 
Tabel 1.1 Jumlah Persentase Barang ....................................................................... 7 

Tabel 1.2 Jumlah Penjualan Produk Signature Store ............................................ 12 

Tabel 2.1 Kajian Penelitian Terdahulu…………………………………………...35 

Tabel 3.1 Jenis Penelitian………………………………………………………...44 

Tabel 3.2 Operasionalisasi Variabel ..................................................................... 46 

Tabel 3.3 Karakteristik Narasumber ..................................................................... 55 

Tabel 4.1 Karakteristik Narasumber……………………………………………...65 

Tabel 4.2 Hasil Analisis Wawancara .................................................................... 67 

Tabel 4.3 Ranking Customer Profile ................................................................... 130 

Tabel 4.4 Hasil Fitting Customer Jobs dan Products and Service ...................... 142 

Tabel 4.5 Hasil Fitting Customer Pains dan Pain Relievers ............................... 142 

Tabel 4.6 Hasil Fitting Customer Gains dan Gain Creators ................................ 143 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


