DAFTAR PUSTAKA
Buku

Coulter, & Robbins. (2012). Konsep Dasar Manajemen. E — Jurnal Riset
Manajemen.

Dave Chaffey, F. E.-C. (2016). DIGITAL MARKETING
STRATEGY,IMPLEMENTATION AND PRACTICE. In Pearson Edution
Limited.

David, F. R. (2014). Manajemen Strategis Konsep-Konsep, Terjemahan. PT
Gramedia Pustaka Utama. Jakarta.

Garratt, A. (2015). Value Engineering. In Management Decision.
https://doi.org/10.1108/eb000807

Griffin, J. (2013). Customer loyality: Menumbuhkan Dan Mempertahankan
Kesetiaan Pelanggan.

Jatmiko, Rohmat Dwi. 2014. Manajemen Stratejik. UMM PRESS: Malang

John A Pearce, 1., & Richard B Robinson, J. (1988). Strategic management :
strategy formulation and implementation. Scrbdcom.

Kotler, P., & Keller, K. L. (2016). Marketing Mangement. In Pearson Edition
Limited.

Hubies, Musa & Mukhamad Najib, 2017. Manajemen strategik : Dalam
pengembangan daya saing organisasi

Muljono, R. K. (2018). Digital Marketing Concept. In PT. Gramedia Pustaka
Utama.

P. Siagian, S. (2014). Manajemen Sumber Daya Manusia. In Jakarta: cetakan
kedelapan belas BUMI RAKSA.

Tunggal, Amin Wijaya. 2014. Kamus manajemen strategic. Publisher: Jakarta :
Rineka Cipta,

Jurnal

Bagas Ilham Lucyantoro. 2017. Penerapan Strategi Digital Marketing, Teori
Antrian Terhadap Tingkat Kepuasan Pelanggan (Studi Kasus di MyBCA
Ciputra World Surabaya). AGORA Vol. 5, No. 1, (2017) ISSN: 2579-728X

Candiwan Candiwan, Cokro Wibisono. 2021. Analysis of the influence of website
quality to customer’s loyalty on e-commerce. International Journal of
Electronic Commerce Studies, 2021

Elhamma, A. (2013). The Impact of Business Strategy on Budgetary Evaluation in
Moroccan Firms: An Emprical Study. International Journal of Accounting
Research. https://doi.org/10.12816/0001128

78


http://academic-pub.org/ojs/index.php/ijecs/article/view/1892
http://academic-pub.org/ojs/index.php/ijecs/article/view/1892
https://doi.org/10.12816/0001128

Gusmita, A., & Sudhartio, L. J. (2020). The Impact of Strategic Decision Making
Approach to the Public Service Performance With the Role of Organizational
Agility: A Research  Framework. SSRN  Electronic  Journal.
https://doi.org/10.2139/ssrn.3578536

Jauch, L. R., Osborn, R. N., & Glueck, W. F. (2015). Short term financial success
in large business organizations: The environment-strategy connection.
Strategic Management Journal. https://doi.org/10.1002/smj.4250010106

Karsana, I. W. W., Candiasa, I. M., & Dantes, G. R. (2019). Perencanaan Strategis
Sistem Informasi dan Teknologi Informasi Menggunakan Framework Ward
and Peppard pada Sekolah Bali Kiddy. Jurnal Rekayasa Teknologi Informasi.

Kuncoro, M. (2013). Economic Geography of Indonesia: Can Mp3Ei Reduce Inter-
Regional Inequality? South East Asia Journal of Contemporary Business,
Economics and Law.

Maskarto Lucky Nara Rosmadi. 2021. Penerapan Strategi Bisnis di Masa Pandemi
Covid-19. Jurnal IKRA-ITH Ekonomika Vol 4 No 1 Bulan Maret 2021

Pinontoan, R. F., Pangemanan, S. S., & Runtu, T. (2020). Penerapan informasi
akuntansi diferensial dalam pengambilan keputusan manajemen pada UMKM
Gilingan Padi Mekar Sari Desa Kosio Kecamatan Dumoga Tengah. Indonesia
Accounting Journal. https://doi.org/10.32400/iaj.27488

Priska, L., Harjanti, D., Bisnis, P. M., Manajemen, P. S., Petra, U. K., &
Siwalankerto, J. (2015). Strategi Pengembangan Bisnis Pada Depot Selaris
Dengan Pendekatan Business Model Canvas. Agora.

Purwana, D., Rahmi, R., & Aditya, S. (2017). Pemanfaatan Digital Marketing Bagi
Usaha Mikro, Kecil, Dan Menengah (UMKM) Di Kelurahan Malaka Sari,
Duren Sawit. Jurnal Pemberdayaan Masyarakat Madani (JPMM).
https://doi.org/10.21009/jpmm.001.1.01

Rahmatul Jannatin Naimah. 2020. Penerapan Digital marketing Sebagai Strategi
Pemasaran UMKM. Jurnal Implementation and Action (IMPACT), Vol 2, No.
2 Hal. 82-146 ISSN: 2655-7398

Regina Ayu Nurharista. 2020. Penerapan Strategi Online Marketing UMKM Pada
Era Normal Baru. Jurnal MANOVA Volume 2 Nomor 2, ISSN: 2685-4716

Rosmadi, M. L. N. (2021). Penerapan Strategi Bisnis di Masa Pandemi Covid-19.
Jurnal IKRA-ITH Ekonomika.

Royan Jaluseta Anugrah. 2020. Efektifitas Penerapan Strategi Online Marketing
Oleh UMKM Dalam Masa Pembatasan Sosial Berskala Besar (PSBB) Corona
Viruses Disease 2019 . Jurnal MANOVA Volume 2 Nomor 2, ISSN: 2685-
4716/

Siregar, Z. H., & Fitria, S. E. (2016). Analisis Model Bisnis Dengan Menggunakan
Pendekatan Business Model Canvas Terhadap Usaha Mikro Agribisnis
Keramat Bey Berry Ciwidey. EProceedings of Management.

79



Tobergte, D. R., Curtis, S., Casadesus-Masanell, R., Ricart, J. E., Lambert, S. C.,
Davidson, R. A., Morris, M., Schindehutte, M., Allen, J., Radtke, S. U., Zott,
C., Amit, R., Massa, L., Partnerships, K., Fielt, E., Gomes, J., Ahokangas, P.,
Mogaddamerad, S., Gabriel, C.-A., ... Partnerships, K. (2013). Business
Model Canvas of AirBNB. European Management Journal.

Wheelen, Thomas, J. dan Hunger, J. D. (2017). Strategic Management. New Jersey:
Prentice Hall, Inc. In Journal of Managerial Psychology.

Yasmin, A., Tasneem, S., & Fatema, K. (2015). Effectiveness of Digital Marketing
in the Challenging Age: An Empirical Study. The International Journal of
Management Science and Business Administration.
https://doi.org/10.18775/ijmsba.1849-5664-5419.2014.15.1006

80



