
Table of Contents 
 
CHAPTER 1……………………………………………………………………………………………………………5 
INTRODUCTION……………………………………………………………………………………………..…….5 
1.1 Research Background……………………………………………………………………………….5 
1.2 Problem Identification…………………………………………………………………………….13 
1.3 Research Objectives………………………………………………………………………………..13 
1.4 Research Uses…………………………………………………………………………………………14 
1.5 Research Time and Period………………………………………………………………………14 
1.6 Research Writing Systematics …………………………………………………………………15 
CHAPTER II………………………………………………………………………………………………………….17 
LITERATURE REVIEW AND SCOPE OF RESEARCH…………………………………………………17 
2.1 Theory Review ………………………………………………………………………………………..17 
2.1.1 Brand Ambassador…………………………………………………………………………………17 
2.1.2 Brand Image…………………………………………………………………………………………..20 
2.2 State of Art…………………………………………………………………………………………….23 
2.3 Framework…………………………………………………………………………………………….34 
2.4 Research Hypothesis………………………………………………………………………………35 
2.5 Research Scope………………………………………………………………………………………35 
CHAPTER III………………………………………………………………………………………………………..36 
RESEARCH METHODS…………………………………………………………………………………………36 
3.1 Type Study……………………………………………………………………………………………..36 
3.2 Operationalization Variables and Measurement Scale……………………………36 
3.2.1 Operationalization Variable……………………………………………………………………36 
3.2.2 Measurement Scale……………………………………………………………………………….39 
3.3 Population and Sample………………………………………………………………………….39 
3.3.1 Population……………………………………………………………………………………………..39 
3.3.2 Sample …………………………………………………………………………………………………..39 
3.4 Data Collection Techniques……………………………………………………………………41 
3.4.1 Primary data………………………………………………………………………………………….41 
3.4.2 Secondary Data……………………………………………………………………………………..41 
3.5 Validity and Reliability Test……………………………………………………………………42 
3.5.1 Validity Test…………………………………………………………………………………………..42 
3.5.2 Validity Test Results………………………………………………………………………………43 
3.5.3 Reliability Test……………………………………………………………………………………….44 
3.6 Data Analysis Techniques………………………………………………………………………46 
3.6.1 Statistics Descriptive……………………………………………………………………………..46 
3.6.2 Consecutive Interval Method (MSI) ………………………………………………………47 
3.6.3 Assumption Test Classic………………………………………………………………………..48 
3.6.4 Coefficient Test Correlation…………………………………………………………………..49 
3.6.5 Coefficient Determination…………………………………………………………………….50 
3.6.6 Analysis Simple Linear Regression…………………………………………………………50 
3.6.7 design Test Hypothesis………………………………………………………………………….51 
CHAPTER IV………………………………………………………………………………………………………53 
RESEARCH RESULT……………………………………………………………………………………………53 
4.1 Data collection……………………………………………………………………………………..53 
4.2 Characteristics Respondent………………………………………………………………….53 



4.2.1 Characteristics Respondent Based on Screening Question……………………54 
4.2.2 Characteristics Respondent Based on Screening Question…………………..54 
4.2.3 Characteristics Respondent Based on Age……………………………………………55 
4.2.4 Characteristics Respondent Based on Domicile……………………………………56 
4.2.5 Characteristics Respondent Based on Work…………………………………………57 
4.3 Research Results………………………………………………………………………………….57 
4.3.1 Research Results Variables Descriptive (X) Brand Ambassador…………….57 
4.3.2 Analysis Results Descriptive Variable (Y) Brand Image………………………….64 
4.3.3 Consecutive Interval Method (MSI) …………………………………………………….69 
4.3.4 Assumption Test Results Classic…………………………………………………………..70 
4.3.5 Coefficient Test Results Correlation…………………………………………………….72 
4.3.6 Coefficient Test Results Determination……………………………………………….73 
4.3.7 Simple Linear Regression Test Results…………………………………………………74 
4.3.8 Hypothesis Test Results………………………………………………………………………75 
4.4 Discussion of Research Results……………………………………………………………76 
CHAPTER V……………………………………………………………………………………………………..81 
CONCLUSIONS AND RECOMMENDATIONS……………………………………………………..81 
5.1 Conclusion………………………………………………………………………………………….81 
5.2 Suggestion………………………………………………………………………………………….81 
Bibliography……………………………………………………………………………………………………83 
ATTACHMENT…………………………………………………………………………………………………86 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


