LIST OF TABLES

Table 1.1 Research TIMEIINE .......cc.eouiiiiiiiiiiiiiiciee et 7
Table 2.1 Campaign Message CharaCteriStICS ........ccuierieriiieriierieeriienieerieeereeiee e eieesveesseeseneens 13
Table 2.2 Previous Research - ThesiS .....coeivuiiiiriiiiiieniiieecceee e 17
Table 2.3 Previous Research - National Journal...........cccooeviiniiiiniininnieiieieciceeeeeseeeee 20
Table 2.4 Previous Research - International Journal ............ccccoceeviriininiiniininieiiencceseeeeen 23
Table 3.1 Operationalization of Variable...........ccccocoiiiiiiiiiiiiiiicieece e 29
Table 3.2 RESEAICH SCOTE.....ccuiiuiiiiiiiiieieeeeteee ettt sttt st 31
Table 3.3 Result of Validity Test for X and Y Variables ........ccccccceviiniiiiniiniiniiienceeeeeee, 35
Table 3.4 Result of Reliability Test for X and Y Variables........ccccocveviriiniininiinieniiienieeeee, 36
Table 3.5 Score Interpretation CIIEETIA .........cevviervieriiieiieeieeiie ettt iee et e eaeebeesneeseeseaeens 37
Table 4.1 Respondents Response Regarding Audience Attention Sub-Variable ............c..c........ 46
Table 4.2 Respondents Response Regarding Message Understanding Sub-Variable................... 48
Table 4.3 Respondents Response Regarding Message Affect Sub Variable...........ccccecveeiiennen. 49
Table 4.4 Respondents Response Regarding Social Context Changing Sub Variable................. 50
Table 4.5 Recapitulation of Respondents Response Regarding Variable X (Campaign Message)

....................................................................................................................................................... 51
Table 4.6 Respondents Response Regarding Attention Sub Variable..........ccceoevieniiienienenee. 52
Table 4.7 Respondents Response Regarding Interpretation Sub Variable ...........ccccccoeviieniennnnn. 54
Table 4.8 Respondents Response Regarding Sensation Sub Variable ..........cccoccevieniiiinienenne. 56
Table 4.9 Recapitulation of Respondents Responses Regarding Variable Y (Perception) .......... 57
Table 4.10 Successive Interval Method Transformation Results ..........ccccoceevieiinieninneneenennee. 58

Vi



