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ABSTRACT 
 

Corporate social responsibility disclosure is an obligations  carried out by 
the company as a sense of corporate responsibility for the social and environmental 
surroundings where the company is run. 

This study aims to determine the simultaneous influence of media exposure, 
political connections, and company growth on corporate social responsibility 
disclosure. 

The sampling technique used was purposive sampling. The number of 
samples obtained are 126 companies with a period of three years, and the analysis 
technique used is using panel data regression analysis. 

The results showed that the variables of independent media exposure, 
political connections, and company growth simultaneously had a significant effect 
on corporate social responsibility disclosure. Partial testing shows that media 
exposure has a significant positive effect, while connection and company growth 
have no effect on corporate social responsibility disclosure. 
  For further researchers, it is hoped that they can add the variables 
contained in the study and add a research period in order to see the development 
of corporate social responsibility in the long term, so that it will improve research 
and obtain good analysis. For companies to maximize their responsibility 
according to the GRI G4 rules, and for investors to choose companies that carry 
out social responsibility as a basis for making investment decisions. 
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