DAFTAR ISI

HALAMAN PENGESAHAN ..ottt ettt s 1
HALAMAN PERNYATAAN ..ottt ettt sttt st i
ABSTRAK ...ttt b ettt ettt ettt et il
ABSTRACT ...ttt ettt b ettt et et h et e bbb eanes v
HALAMAN MOTO DAN PERSEMBAHAN .......oooiiiiet ettt v
KATA PENGANTAR ...ttt sttt st sttt et vi
BAB I PENDAHULUAN ..ottt ettt ettt ettt sttt st eaesae e 1
1.1 Gambaran Umum Penelitian...........c.ccoooiiiiiiiiiniiiieiiee e |
1.1.1 Jenis Usaha Nama Perusahaan dan Lokasi Perusahaan .............ccccoceeviiniininncnnnn. 1
1.1.2 Logo Perusahaan............ccocueeiiiiiiiieiieeee ettt 3

1.1.3  Visi dan Misi Perusahaan............ccccooviiiiiiiiniiiieieeeceeeee e 3

1.2 Latar BelaKang ........ccueoiiiiiiiieiiecie ettt e et eeennaeenae e 3
1.3 Rumusan Masalah........cocooiiiiii e 13
1.4 Tujuan Penelitian ...........coociieiiiiiiiieciieeiee ettt et eseteeesaeenneaesnnaeens 13
1.5 Kegunaan Penelitian ...........ceeviuieeiiieniieeiie ettt et e s e nae e 14
1.6 Sistematika Penelitian ...........cooiiiiiiiiiiiii e e 14
1.7  Waktu dan Periode Penelitian.........c.cccooiiiiiiiiiiiiiiiiiiiceceeececceeieeae 15
BAB II TINJAUAN PUSTAKA ..ottt et 16
2.1 Landasan TeOTT.....c.eeuuueiiiriiiieeiee ettt st sttt et 16
2,101 PEMASATAN ..c.uiiiiiiiiiiiciiic ettt ettt et sttt ettt e 16
2.1.2 Perceived QUALILY.........ccuveeueeeieeieeeeeeeeeee et ettt ettt et saae s e s aeete e seenaeenneans 17

0 TG T & ¢ .- SRR 20
2.1.4 Keputusan PembElian...........c.eecuieiiiiiieniieiieciecie ettt s eseenane s 21

2.2 Penelitian Terdahulul........cc.oooiiiiiiiiiiii e 24
2.3 Kerangka PemiKiran............ccoooiiiiiiiiiiiiiic ettt e 30
2.4 Hipotesis Penelitian .........cccoooiiiiiiiiiiiieiieiiesie ettt 31
2.5 Ruang Lingkup Penelitian...........ccccvviriiiiiiieiiieeiiecie e 31
2.5.1 Variabel Penelitian........cc.cocieiiiiiiiiiiiniiienciicicseeecse et 31
2.5.2 Lokasi dan Obyek Penelitian ..........cccoceeieriiriiiiininiiinineeceeeeseee e 31
BAB III METODE PENELITTAN .....ooiiiiiiiiinietete ettt s e 32



3.1 JENIS PENEIITIAN. ...ttt e e et e et e e e e e s e e e s s e e e e e aaaaaaaesaeeeeeees 32

3.2 Operasional Variabel dan Skala Pengukuran.............cccoccoiiiiiiiiiinieniiiecicececeee 32
3.2.1  Operasional Variabel ..........cccooviiieiiiiniicieceee e 33
3.2.2  Skala Pengukuran...........ccccueiiiiiiiiiiieeie et 37

33 Tahapan Penelitian.........c..ccciieiiieiiieeiieeie ettt e 38

3.4 Populasi dan SAmMPEL........c.ccoiiieiiiiiiieiiieee e e 38
341 POPUIASI.cc.vieiieciiee ettt e ae e sae e st e naeeaeereenseennaans 38
342 SAMPECL..uiiiiiiiciiceeeee e ettt e et e e e ba e et e e s aaeeenreas 38

3.5 Pengumpulan Data.........c.coouiiiiiieiiieiieee e et 40
3.5.1 Data PIIMET ....oo.eiiiiiiiiiii et 40
352 Data SEKUNAET ..ottt 40

3.6 Uji Validitas dan Reliabilitas..........cccceeeiuieiiiieiiiieie e 40
3.6.1 UJi ValIAITaS ...ovveeiiieiieeiie ettt et e e ae e e b eesbaeentaeeenseas 40
3.6.2 UjJi REIADIIILAS. ....eevvieiieiieiieceee ettt ettt enae e ense e 43

3.7 Uji ASUMST KIASTK..couviiiiiiieie et st 44

3.8 Teknik ANalisis Data.........cooouieiiiiiiiiiiiiieee e 45
3.8.1  Analisis DeSKIIPtIT.....c..cooiiiiiiiiiiice et 45
3.8.2  Analisis Regresi Linier Ganda...........ccoceecuieiienieeieeie e 46

3.9 Pengujian HiPOTESIS ..cc.viiiiiieiiieiiieciee ettt ettt ettt eeaae e etve e e enae e e 47
3.9.1 Pengujian Hipotesis Secara Simultan (Uji-F) ........cccocovriiiniiiiiininieeeeeeeee 47
3.9.2 Pengujian Hipotesis Secara Parsial (Uji-T) ......cccoevveeiieiiinnienienieniecieeieeieeieeiene 48
3.9.3  Koefisien Determinasi ........coeeeeruerieiinrieienieeienienieeieste ettt 49

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......cooiiiieee e 50

4.1 Pengumpulan Data...........cocoviiiiiiiiiiiciiece e et 50

4.2 Karakteristik ReSpOnden...........cccoviiiiiiiiiiiiiieieeeee e 50
4.2.1 Responden Berdasarkan Jenis Kelamin.............cccooooiieiiiiiiiiiiiiicie e 50
4.2.2 Responden Berdasarkan Usia ...........ccceeviieiiiiiiiiiiiiiieeiec et 51
4.2.3 Responden Berdasarkan Pendidikan...........c.cccceeeueeriiiieniinieiieeeeeeeeseeee e 51
4.2.4 Responden Berdasarkan Pendapatan ............c.ccocceeeviieiiiiiiiiiiiiecce e 52

43 Deskripsi Variabel ...........oooviiiiiiiiiiiiieee et e 53
4.3.1 Deskripsi Variabel Perceived QUality........cccceevoiiiiiiieniiieiieerieeeiee e 53
4.3.2  Deskripsi Variabel Harga..........ccceeierieiieiiieieeeeeeceeeece et 55



4.3.3 Deskripsi Variabel Keputusan Pembelian .............ccccooviiiiiieniiiiciieiieceeceieeees 56

4.4 Hasil PeNEItIan ....ccceeiiiiiiiiiiieee et 57
4.4.1  Uji ASumST KIaSTK.....oieiiiiiiiiiiieciie ettt et st eteeeseeaeeneaeens 57
4.4.2  Teknik Analisis Data.........coceeiiiiiriiiiiniiiii et 61
4.4.3  UJi HIPOLESIS .veetieiiiiieeiteete ettt sttt ettt ettt ettt ettt e nbe e bt e eeaees 62

4.5 Pembahasan.........ccoooiiiiiiiiii et 65
4.5.1 Pengaruh Perceived Quality terhadap Keputusan Pembelian..............ccccvevuvennnnnen. 65
4.5.2 Pengaruh Harga terhadap Keputusan Pembelian...........ccccooceviniieniiniinenicnene, 66
4.5.3 Pengaruh Perceived Quality dan Harga terhadap Keputusan Pembelian ................. 66

BAB V KESIMPULAN DAN SARAN ...ttt 68

5.1 KESIMPUIAN ...ttt ettt et et st e s teesaaeeneeenseensaeseensnensnens 68

5.2 SATAN ...ttt ettt e bttt e st e ee et e naaeeeas 69
5.2.1 Saran bagi Up’s Coffee & EQLOry........ccuueuveeeieeeiiiieiieeiieeiieeeieeseeeeieesiveesvee e 69
5.2.2  Saran bagi peneliti SClanjutNya .........c.cecveeuierierieeieeie ettt 70

DAFTAR PUSTAKA ...ttt st ettt sttt nae e 71

ix



