
viii  

 

 

TABLE OF CONTENTS 

TITLE ..................................................................................................................... I 

APPROVAL PAGE ............................................................................................ ..II 

DECLARATION OF ORIGINALITY ............................................................. .III 

PREFACE ............................................................................................................ .IV 

ABSTRACT ......................................................................................................... .VI 

ABSTRACT ......................................................................................................... VII 

LIST CONTENTS……………………………………………………………..VIII 

LIST OF TABLE ............................................................................................. ….X 

LIST OF FIGURES ......................................................................................... …XI 

LIST OF APPENDIX ......................................................................................... XII 

CHAPTER I .......................................................................................................... 1 

INTRODUCTION ................................................................................................. 1 

1.1 General  description  Object of research .................................................. 1 

1.2 Background Behind Study ....................................................................... 3 

1.3 Formulation Problem ............................................................................. 10 

1.4 Objective Study ...................................................................................... 11 

1.5 Benefit Study .......................................................................................... 11 

1.6 Systematic  Assignment Writing End .................................................... 12 

CHAPTER II ................................................................................................................ 14 

OVERVIEW LIBRARY .................................................................................... 14 

2.1 Theory Study .......................................................................................... 14 

2.1.1 Marketing Management ..................................................................... 14 

2.1.2 Consumer behavior............................................................................. 15 

2.1.3 Celebrity endorse ................................................................................ 17 

2.1.4 Brand Image ....................................................................................... 22 

2.1.5 Purchase Intention .............................................................................. 26 

2.2 The Relationship Between Celebrity Endorsement and Purchase 

Intention ............................................................................................................. 33 

2.3 The Relationship Between Brand Image  and  Purchase Intention ....... 33 

2.4 Previous research ................................................................................... 34 



ix 

 

2.4.1 National Journal Review ..................................................................... 34 

2.4.2 International Journal Review .............................................................. 36 

2.5 Framework .............................................................................................. 40 

2.6 Research Hypothesis .............................................................................. 42 

CHAPTER III ..................................................................................................... 44 

RESEARCH METHODS ................................................................................... 44 

3.1 Type Study ............................................................................................. 44 

3.2 Operational  Variables and Measurements ............................................ 44 

3.3 Research Stages...................................................................................... 48 

3.4 Population and Sample .......................................................................... 51 

3.5 Collection Data ...................................................................................... 52 

3.6 Test Validity and Reliability .................................................................. 52 

3.7 Technique Analysis Data ....................................................................... 54 

CHAPTER IV .................................................................................................................... 58 

RESEARCH AND DISCUSSION RESULTS .................................................. 58 

4.1 Research Stages ...................................................................................... 58 

4.2 Characteristics of Respondents .............................................................. 58 

4.3 Research Results .................................................................................... 61 

4.4 Discussion of Research Results………………………………………...76 

CHAPTER V ....................................................................................................... 81 

CONCLUSIONS AND SUGGESTIONS .......................................................... 81 

5.1      Conclusion ............................................................................................. 81 

5.2      Suggestion .............................................................................................. 82 

5.2.1   Suggestions for Company ................................................................... 82 

        5.2.1.1   Related Celebrity Endorsment Variables ................................. 82 

        5.2.1.1   Related Brand Image Variables ............................................... 82 

5.2.2   Suggestions for Future Research ........................................................ 83 

BIBLIOGRAPHY ............................................................................................... 84 

RESEARCH QUESTIONNAIRE ..................................................................... 86


