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FOREWORD 

Praise to Allah SWT, because with His blessing and guidance, the researcher can 

complete the writing of the final project entitled “THE INFLUENCE OF THE USE OF 

BRAND AMBASSADOR ‘STRAY KIDS’ IN SHOPEE 12.12 BIRTHDAY SALE 

ADVERTISEMENT AND SHOPEE’S BRAND IMAGE TOWARDS BRAND 

LOYALTY” as one of the requirements for obtaining a Bachelor of Communication 

Degree in Communication Science Program. The researcher would like to thank Telkom 

University, notably the Communication Studies Program, Faculty of Communication and 

Business, for the opportunities and education. The researcher realizes that this final project 

will not be completed without the help and support of various parties. Therefore, the 

researcher would like to express the deepest gratitude to all those who have prepared this 

final project.  

1. Allah SWT has given strength, convenience, and compassion to the researcher so 

that the researcher can compile this final project. 

2. Mr. Prof. Dr. H. Adiwijaya, S.Si, M.Si as the Chancellor of Telkom University. 

3. Mrs. Ade Irma Susanty, Ph.D. as a Dean of Communication and Business Faculty 

of Telkom University. 

4. Mrs. Idola Perdini Putri, S.Sos., M.Si as the Head of Communication Science 

Study Program. 

5. Ms. Sylvie Nurfebiaraning, S.Sos., M.Si as the supervisor who has significant 

contribution, gave her time, thoughts, and attention to provide guidance, direction, 

and suggestions for the researcher in completing this final project.  

6. Mrs. Itca Istia Wahyuni, S.I.Kom, MBA as the academic lecturer for her sincerity 

who helped and guided the researcher during the education program. 

7. All administrative staff of the Faculty of Communication and Business for the 

fluency in providing information and administrative support during the education 

program at Telkom University. 

8. All lecturers of the Communication Science Study Program who have provided 

knowledge, insights, understanding, and experiences during the researcher’s study 

at the Faculty of Communication and Business, Telkom University. 



iv 
 

9. Beloved parents and family, Alm. Mr. H. Sahrin, Mrs. H. Aan, Mr. Haerudin, and 

Mr. Asep Didi, Mrs. Sepia Zakaria, Mrs. Kartini who have always pray, give 

encourage and support all the time. 

10. Dian Qorri, Annida Fajriatul H., Siska Meliana, Risani N. Fatonah, Machfira 

Ramadhana, Febriana Sasmita, Suci Munasharah, Mutiara Syifa, Regina Aprilliya, 

Adinda Dewi S., Berlian S. Larasati, Poppy, Aura, Mario, Dhea, Nazwa, Icha, 

Elfa, Raihana as my friends in joy and sorrow who always supports, helps, 

especially encourages the author in the education period and process of completing 

this final project. 

11. Oh Sehun and Jeong Jaehyun, who have always been given an encouragement and 

support system for the writer in working on this thesis.  

12. To all my mutuals Twitter account, especially Shopee user and Stray Kids fans 

who have given their time in filling the questionnaires.  

13. For all students of KM-42-INT who have helped and became family to researcher 

while studying at Telkom University. 

14. All parties that the author cannot mention one by one who has provided assistance 

or support. May Allah SWT bestow His grace on them all.  

15. For me, myself and I for believing in myself in doing all this hard work, and never 

quitting, I want to thank myself for just being me. 

The author realizes that this final project is far from perfect in terms of writing 

techniques, language structure, and scientific perception. For this reason, the researcher 

expected suggestions and constructive criticism for improvement in the future. The author 

also hopes this final project can be useful, especially for the researcher herself and Telkom 

University. 

Bandung, June 6th 2022 
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