DAFTAR PUSTAKA

Asna. (2010). ANALYSIS OF CONSUMER BEHAVIOR IN MOTORCYCLE
PURCHASE DECISIONS IN STUDENTS IN MALANG RAYA. Journal of
Modernization Economics, 6(2).

Assael, H. (2007). Consumer Behavior and Marketing Action (4th ed.). PWS-KENT
Publishing Company.

Assauri, S. (2004). Marketing Management. PT. King Grafindo Persada.

Dagustani, D. (2011). Customer Experience Relationship Analysis of Customer
Loyalty at Café Gossip. InSearch, University of Informatics and Business
Indonesia, 1-9.

Gentile, C., Spiller, N., & Noci, G. (2007). How to Sustain the Customer
Experience:: An Overview of Experience Components that Co-create Value
With the Customer. European Management Journal, 25(5), 395-410.
https://doi.org/10.1016/J.EMJ.2007.08.005

Ghozali, 1., & Latan, H. (2015). Concepts, Techniques, Applications Using
SmartPLS 3.0 for Empirical Research. Semarang: BP Undip

Harahap, D. A. (2015). ANALYSIS OF FACTORS THAT INFLUENCE
CONSUMER PURCHASING DECISIONS IN U.SU. TAX (PAJUS) MEDAN.
Journal of Finance and Business, 7(3).

KOMINFO. (2017, October 19). Culinary, Kriya and Fashion, the Biggest
Contributors to the Creative Economy.
https://kominfo.go.id/content/detail/11034/kuliner-kriya-dan-fashion-
penyumbang-terbesar-ekonomi-kreatif/O/berita_satker

Kotler, & Keller. (2009). Marketing Management (13th ed.). Erlangga.

Kotler, P. (2001). Marketing Management: Analysis, Planning, Implementation, and
Control. PT. Prehallindo.

Kotler, P., & Armstrong, G. (2014). Principles of Marketin (12th ed.). Erlangga.

Lalamove. (2020, October 16). Factors that influence consumer decisions in buying
goods.

Meyer, & Schwager. (2007). "Understanding costumer experience.” USA Harvard
Business Review, 1-12.

Nasermoadeli, A., Ling, K., & Maghnati, F. (2013). "Evaluating the impact of
Customer Experience on Purchasing Intention." International Journal of
Business and Management, 8(6).

Samuel, H. & Dharmayanti, D. (2013). INFLUENCE OF CUSTOMER
EXPERIENCE QUALITY ON CUSTOMER SATISFACTION &
CUSTOMER LOYALTY AT KAFE EXCELSO TUNJUNGAN PLAZA
SURABAYA: B2C PERSPECTIVE. PETRA MARKETING MANAGEMENT
JOURNAL, 1(1), 1-15.

29


https://doi.org/10.1016/J.EMJ.2007.08.005

Sandi, B. (2017). The influence of E-Wom and costumer experience on the decision
to buy clothing products on online buying and selling site tokopedia.
Management and Business Review, 1(2), 106-115.

Santosa, P. (2018). Quantitative Research Methods: Hypothesis Development and Its
Testing Using Smart PLS. Yogyakarta: Andi.

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer Behavior (8th ed.). Prentice Hall
Inc.

Schmitt, H. (1999). Experiential Marketing. The Free Pres.

Sekaran, U., & Bougie, R. (2017). Research Methods for Business: A Skills-
Development Approach, Edition 6, Book 1, Second Print, Salemba Four. South
Jakarta 12610.

Sugiyono. (2017). Quantitative, Qualitative, and R&d Research Methods. Bandung:
Alfabeta, CV

Sunyoto, D. (2012). Human Resource Management. PT Book Fun.

Suprihati. (2015). ANALYSIS OF FACTORS + FACTORS THAT AFFECT
CONSUMER BEHAVIOR IN PRIVATE CAR PURCHASE DECISIONS IN
GONILAN VILLAGE OF SUKOHARJO REGENCY. Journal of Paradigms,
13(1), 104-116.

Tjiptono, F. (2011). Marketing Strategy (3rd ed.). ANDI.

Zulfikar, R., & Novianti, L. (2018). Influence of Business Networking and Social
Media Capabilities on Business Performance. Journal of Business And Management
Research, 8(2), 142-152

30



DAFTAR PUSTAKA

Croshy, L. A, Evans, K. R, & Cowles, D. (1990). Relationship Quality in Services Selling: An
Interpersonal  Influence  Perspective.  Journal  of  Marketing, 54, 68-81.
https://doi.org/https://doi.org/10.1177/002224299005400306

Fernandes, T., & Pinto, T. (2019). Relationship quality determinants and outcomes in retail banking
services: The role of customer experience. Journal of Retailing and Consumer Services, 50,
30-41. https://doi.org/10.1016/J.JRETCONSER.2019.01.018

Garbarino, E., & Johnson, M. S. (1999). The Different Roles of Satisfaction, Trust, and Commitment
in Customer Relationships. Journal of Marketing, 63, 70-87.
https://doi.org/https://doi.org/10.1177/002224299906300205

Hajli, M. N. (2014). The role of social support on relationship quality and social commerce.
Technological Forecasting and Social Change, 87, 17-27.
https://doi.org/10.1016/J. TECHFORE.2014.05.012

Keiningham, T., Aksoy, L., Bruce, H. L., Cadet, F., Clennell, N., Hodgkinson, I. R., & Kearney, T.
(2020). Customer experience driven business model innovation. Journal of Business
Research, 116, 431-440. https://doi.org/10.1016/J.JBUSRES.2019.08.003

KOMINFO. (2017, October 19). Kustakauliner, Kriya dan Fashion, Penyumbang Terbesar Ekonomi
Kreatif. https://kominfo.go.id/content/detail/11034/kuliner-kriya-dan-fashion-penyumbang-
terbesar-ekonomi-kreatif/O/berita_satker

Kotler, & Keller. (2009). Manajemen Pemasaran (13th ed.). Erlangga.

Laksaman, P. (2018). Impact of Social Media Marketing on Purchase Intention and Brand Loyalty:
Evidence from Indonesia’s Banking Industry. International Review of Management and
Marketing, 8(1), 13-18.

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience Throughout the
Customer Journey. Journal of Marketing, 80(6), 69-96.
https://doi.org/https://doi.org/10.1509/jm.15.0420

Liang, T.-P., Ho, Y.-T., Li, Y.-W., & Turban, E. (2011). What Drives Social Commerce: The Role of
Social Support and Relationship Quality. International Journal of Electronic Commerce, 16,
69-90.

Palmatier, R. W., Dant, R. P., Grewal, D.,, & Evans, K. R. (2006). Factors Influencing the
Effectiveness of Relationship Marketing: A Meta-Analysis. Journal of Marketing, 70, 136—
153. https://doi.org/https://doi.org/10.1509/jmkg.70.4.136

Rajaobelina, L. (2017). The Impact of Customer Experience on Relationship Quality with Travel
Agencies in a Multichannel Environment. Journal of Travel Research, 57, 206-217.
https://doi.org/https://doi.org/10.1177/0047287516688565

Schmitt, B. (1999). Experiential Marketing. Journal of Marketing Management, 15, 53-67.
https://doi.org/https://doi.org/10.1362/026725799784870496

Tsai, H. T., & Huang, H. C. (2007). Determinants of e-repurchase intentions: An integrative model of
quadruple  retention drivers. Information & Management, 44(3), 231-239.
https://doi.org/10.1016/J.1M.2006.11.006

Wibowo, A., Chen, S.-C., Wiangin, U., & Ruangkanjanases, A. (2021). Customer Behavior as an
Outcome of Social Media Marketing: The Role of Social Media Marketing Activity and
Customer Experience. Sustainability, 13(1), 189.
https://doi.org/https://doi.org/10.3390/5u13010189

Zulfikar, R., & Novianti, L. (2018). Pengaruh Kapabilitas Jejaring Usaha dan Media Sosial terhadap
Kinerja Usaha. Jurnal Riset Bisnis Dan Manajemen, 8(2), 142-152.

Fitriani Nur Utami, M. P. (2021). Analysis of Young Consumers’ Halal Purchase Intention and
Behaviour: Case Study on Foreign Fast-Food Restaurants. 488-489.

Siti Khofifah, T. . (2020). ANALISIS PENGARUH KUALITAS WEBSITE CROWDFUNDING
KITABISA.COM TERHADAP PENGGALANGAN DANA COVID-19 MENGGUNAKAN
METODE E-S-QUAL DAN WEBQUAL 4.0. ILMIAH MATRIK, 170.

43



DAFTAR PUSTAKA

Asna. (2010). ANALYSIS OF CONSUMER BEHAVIOR IN MOTORCYCLE
PURCHASE DECISIONS IN STUDENTS IN MALANG RAYA. Journal of
Modernization Economics, 6(2).

Assael, H. (2007). Consumer Behavior and Marketing Action (4th ed.). PWS-KENT
Publishing Company.

Assauri, S. (2004). Marketing Management. PT. King Grafindo Persada.

Dagustani, D. (2011). Customer Experience Relationship Analysis of Customer
Loyalty at Café Gossip. InSearch, University of Informatics and Business
Indonesia, 1-9.

Gentile, C., Spiller, N., & Noci, G. (2007). How to Sustain the Customer
Experience:: An Overview of Experience Components that Co-create Value
With the Customer. European Management Journal, 25(5), 395-410.
https://doi.org/10.1016/J.EMJ.2007.08.005

Ghozali, 1., & Latan, H. (2015). Concepts, Techniques, Applications Using
SmartPLS 3.0 for Empirical Research. Semarang: BP Undip

Harahap, D. A. (2015). ANALYSIS OF FACTORS THAT INFLUENCE
CONSUMER PURCHASING DECISIONS IN U.SU. TAX (PAJUS) MEDAN.
Journal of Finance and Business, 7(3).

KOMINFO. (2017, October 19). Culinary, Kriya and Fashion, the Biggest
Contributors to the Creative Economy.
https://kominfo.go.id/content/detail/11034/kuliner-kriya-dan-fashion-
penyumbang-terbesar-ekonomi-kreatif/O/berita_satker

Kotler, & Keller. (2009). Marketing Management (13th ed.). Erlangga.

Kotler, P. (2001). Marketing Management: Analysis, Planning, Implementation, and
Control. PT. Prehallindo.

Kotler, P., & Armstrong, G. (2014). Principles of Marketin (12th ed.). Erlangga.

Lalamove. (2020, October 16). Factors that influence consumer decisions in buying
goods.

Meyer, & Schwager. (2007). "Understanding costumer experience." USA Harvard
Business Review, 1-12.

Nasermoadeli, A., Ling, K., & Maghnati, F. (2013). "Evaluating the impact of
Customer Experience on Purchasing Intention." International Journal of
Business and Management, 8(6).

Samuel, H. & Dharmayanti, D. (2013). INFLUENCE OF CUSTOMER
EXPERIENCE QUALITY ON CUSTOMER SATISFACTION &
CUSTOMER LOYALTY AT KAFE EXCELSO TUNJUNGAN PLAZA
SURABAYA: B2C PERSPECTIVE. PETRA MARKETING MANAGEMENT
JOURNAL, 1(1), 1-15.

46


https://doi.org/10.1016/J.EMJ.2007.08.005

Sandi, B. (2017). The influence of E-Wom and costumer experience on the decision
to buy clothing products on online buying and selling site tokopedia.
Management and Business Review, 1(2), 106-115.

Santosa, P. (2018). Quantitative Research Methods: Hypothesis Development and Its
Testing Using Smart PLS. Yogyakarta: Andi.

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer Behavior (8th ed.). Prentice Hall
Inc.

Schmitt, H. (1999). Experiential Marketing. The Free Pres.

Sekaran, U., & Bougie, R. (2017). Research Methods for Business: A Skills-
Development Approach, Edition 6, Book 1, Second Print, Salemba Four. South
Jakarta 12610.

Sugiyono. (2017). Quantitative, Qualitative, and R&d Research Methods. Bandung:
Alfabeta, CV

Sunyoto, D. (2012). Human Resource Management. PT Book Fun.

Suprihati. (2015). ANALYSIS OF FACTORS + FACTORS THAT AFFECT
CONSUMER BEHAVIOR IN PRIVATE CAR PURCHASE DECISIONS IN
GONILAN VILLAGE OF SUKOHARJO REGENCY. Journal of Paradigms,
13(1), 104-116.

Tjiptono, F. (2011). Marketing Strategy (3rd ed.). ANDI.

Zulfikar, R., & Novianti, L. (2018). Influence of Business Networking and Social
Media Capabilities on Business Performance. Journal of Business And Management
Research, 8(2), 142-152

Croshy, L. A., Evans, K. R., & Cowles, D. (1990). Relationship Quality in Services
Selling: An Interpersonal Influence Perspective. Journal of Marketing, 54,
68-81. https://doi.org/https://doi.org/10.1177/002224299005400306

Fernandes, T., & Pinto, T. (2019). Relationship quality determinants and outcomes in
retail banking services: The role of customer experience. Journal of Retailing
and Consumer Services, 50, 30-41.
https://doi.org/10.1016/J.JRETCONSER.2019.01.018

Garbarino, E., & Johnson, M. S. (1999). The Different Roles of Satisfaction, Trust,
and Commitment in Customer Relationships. Journal of Marketing, 63, 70—
87. https://doi.org/https://doi.org/10.1177/002224299906300205

Hajli, M. N. (2014). The role of social support on relationship quality and social
commerce. Technological Forecasting and Social Change, 87, 17-27.
https://doi.org/10.1016/J. TECHFORE.2014.05.012

Keiningham, T., Aksoy, L., Bruce, H. L., Cadet, F., Clennell, N., Hodgkinson, I. R.,
& Kearney, T. (2020). Customer experience driven business model
innovation.  Journal  of Business Research, 116, 431-440.
https://doi.org/10.1016/J.JBUSRES.2019.08.003

47



KOMINFO. (2017, October 19). Kustakauliner, Kriya dan Fashion, Penyumbang
Terbesar Ekonomi Kreatif.
https://kominfo.go.id/content/detail/11034/kuliner-kriya-dan-fashion-
penyumbang-terbesar-ekonomi-kreatif/0/berita_satker

Kotler, & Keller. (2009). Manajemen Pemasaran (13th ed.). Erlangga.

Laksaman, P. (2018). Impact of Social Media Marketing on Purchase Intention and
Brand Loyalty: Evidence from Indonesia’s Banking Industry. International
Review of Management and Marketing, 8(1), 13-18.

Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience
Throughout the Customer Journey. Journal of Marketing, 80(6), 69-96.
https://doi.org/https://doi.org/10.1509/jm.15.0420

Liang, T.-P., Ho, Y.-T., Li, Y.-W., & Turban, E. (2011). What Drives Social
Commerce: The Role of Social Support and Relationship Quality.
International Journal of Electronic Commerce, 16, 69—90.

Palmatier, R. W., Dant, R. P.,, Grewal, D., & Evans, K. R. (2006). Factors
Influencing the Effectiveness of Relationship Marketing: A Meta-Analysis.
Journal of Marketing, 70, 136-153.
https://doi.org/https://doi.org/10.1509/jmkg.70.4.136

Rajaobelina, L. (2017). The Impact of Customer Experience on Relationship Quality
with Travel Agencies in a Multichannel Environment. Journal of Travel
Research, 57, 206-217.
https://doi.org/https://doi.org/10.1177/0047287516688565

Schmitt, B. (1999). Experiential Marketing. Journal of Marketing Management, 15,
53-67. https://doi.org/https://doi.org/10.1362/026725799784870496

Tsai, H. T., & Huang, H. C. (2007). Determinants of e-repurchase intentions: An
integrative model of quadruple retention drivers. Information & Management,
44(3), 231-239. https://doi.org/10.1016/J.1M.2006.11.006

Wibowo, A., Chen, S.-C., Wiangin, U., & Ruangkanjanases, A. (2021). Customer
Behavior as an Outcome of Social Media Marketing: The Role of Social
Media Marketing Activity and Customer Experience. Sustainability, 13(1),
189. https://doi.org/https://doi.org/10.3390/su13010189

Zulfikar, R., & Novianti, L. (2018). Pengaruh Kapabilitas Jejaring Usaha dan Media
Sosial terhadap Kinerja Usaha. Jurnal Riset Bisnis Dan Manajemen, 8(2),
142-152.

Fitriani Nur Utami, M. P. (2021). Analysis of Young Consumers’ Halal Purchase
Intention and Behaviour: Case Study on Foreign Fast-Food Restaurants. 488-
4809.

Siti Khofifah, T. I. (2020). ANALISIS PENGARUH KUALITAS WEBSITE
CROWDFUNDING KITABISA.COM TERHADAP PENGGALANGAN
DANA COVID-19 MENGGUNAKAN METODE E-S-QUAL DAN
WEBQUAL 4.0. ILMIAH MATRIK, 170.

48



	BAB II PAPER 1: INFLUENCE OF CUSTOMER BEHAVIOR AND CUSTOMER EXPERIENCE IN PURCHASING DECISIONS IN URBAN TRAFFIC DISTRO
	DAFTAR PUSTAKA

	BAB III PAPER 2: THE IMPACT OF CUSTOMER SASTISFACTION ON CUSTOMER BEHAVIOR IN PURCHASE INTENTION IN LOCAL BRAND PRODUCT (URBAN TRAFFIC DISTRO)
	DAFTAR PUSTAKA

	DAFTAR PUSTAKA

