
 x 

LIST OF TABLES 
 

Table 1.1 Automotive Wardrobe Brand In Indonesia .................................................. 6 

Table 2.1 Undergraduated Thesis .............................................................................. 23 

Table 2.2 National Journal ......................................................................................... 26 

Table 2.3 International Journal .................................................................................. 30 

Table 3.1 Operational Variables ................................................................................ 37 

Table 3.2 Likert Scale ................................................................................................ 40 

Table 3.3 Validity Test Results .................................................................................. 45 

Table 3.4 Reliability Test Results .............................................................................. 47 

Table 3.5 Classification Of Percentage Rating Criteria ............................................. 48 

Table 3.6 Correlation Coefficient Criteria ................................................................. 50  

Table 4.1 Social Media Marketing Recapitulation .................................................... 56 

Table 4.2 Descriptive Analysis Of Online Community  ............................................ 57 

Table 4.3 Descriptive Analysis Of Interaction ........................................................... 59 

Table 4.4 Descriptive Analysis Of Sharing Of Content ............................................. 61 

Table 4.5 Descriptive Analysis Of Accessibility ....................................................... 62 

Table 4.6 Descriptive Analysis Of Credibility ........................................................... 64 

Table 4.7 Brand Awareness Recapitulation ............................................................... 65 

Table 4.8 Descriptive Analysis Of Unware Of Brand ............................................... 66 

Table 4.9 Descriptive Analysis Of Brand Recognition .............................................. 67 

Table 4.10 Descriptive Analysis Of Brand Recall ..................................................... 68 

Table 4.11 Descriptive Analysis Of Top Of Mind ..................................................... 70 

Table 4.12 Purchase Intention Recapitulation ........................................................... 71 

Table 4.13 Descriptive Analysis Of Attention ........................................................... 72 

Table 4.14 Descriptive Analysis Of Interest .............................................................. 74 

Table 4.15 Descriptive Analysis Of Desire ................................................................ 75 

Table 4.16 Descriptive Analysis Of Action ............................................................... 77 

Table 4.17 Normality Test ......................................................................................... 78 

Table 4.18 Multicollinearity Test ............................................................................... 79 

Table 4.19 Correlation Coefficient Analysis ............................................................. 81 

Table 4.20 Summary Of Correlation Coefficient Analysis ........................................ 81 

Table 4.21 Multiple Linear Regression Analysis ....................................................... 82 



 xi 

Table 4.22 Partial Hypothesis Testing ....................................................................... 83 

Table 4.23 Simultaneous Hypothesis Testing ............................................................ 84 

Table 4.24 Coefficient Of Determination .................................................................. 85 

 

 

  


