DAFTAR PUSTAKA

Ayuningtiyas, K., & Gunawan, H. (2018). Pengaruh Kepercayaan, Kemudahan Dan
Kualitas Informasi. Journal of Applied Business Administration, 2(1), 152—
165.

Barlian, E. (2016). Metodologi Kualitatif & Kuantitatif. Padang: Sukabina Press.

Burhan, F. A. (2021). Nilai Transaksi E-commerce Rl Melonjak 91%, Shopee
Kuasai Pasar. [online].
https://katadata.co.id/yuliawati/digital/60ba67ba89507/nilai-transaksi-e-
commerce-ri-melonjak-91-shopee-kuasai-pasar [14 Oktober 2021]

Burhan, F. A. (2021). Transaksi Naik, Tokopedia Andalkan Tiga Strategi Sasar
Pasar Luar Jawa. [online].
https://katadata.co.id/lavinda/digital/61430f2f5035c/transaksi-naik-
tokopedia-andalkan-tiga-strategi-sasar-pasar-luar-jawa. [20 Juni 2022]

CNN Indonesia. (2020). Kronologi Lengkap 91 Juta Akun Tokopedia Bocor dan
Dijual. [online]. https://www.cnnindonesia.com/teknologi/20200503153210-
185-499553/kronologi-lengkap-91-juta-akun-tokopedia-bocor-dan-dijual [20
Juni 2021]

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods. New York:

McGraw-Hill/lrwin.
Cresswell, J. W. (2014). Research Design Qualitative, Quantitative, and Mixed
Methods Approaches (4th ed.). London: Sage Publication Ltd.

Digdowiseiso, K. (2017). Metodologi Penelitian Ekonomi dan Bisnis (Suharyono
(Ed.)). Lembaga Penerbitan Universitas Nasional (LPU-UNAS).

Farha, W., Zulkiffli, W., & Hong, L. M. (2017). Word-of-Mouth on Consumer
Purchase Intention Among Generation-Y. International Journal of
Accounting, Finance and Business, 2(6), 18-26.

Garson, G. D. (2016). Partial Least Squares: Regression & Structural Models.
Statistical Associates Publishers.

Hair, Joseph F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM). In Sage (2nd
ed.). SAGE Publications.

Hair, J. F., Page, M., & Brunsveld, N. (2020). Essentials of Business Research
Methods Fourth Edition. In Routledge Taylor & Francis Group. Routledge.

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F.,
Sukmana, D. J., & Istiqgomah, R. R. (2020). Buku Metode Penelitian Kualitatif
dan Kuantitatif (H. Abadi (Ed.)). CV. Pustaka Iimu.

Hernandez-Ortega, B. (2018). Don’t believe strangers: Online consumer reviews
and the role of social psychological distance. Information and Management,
55(1), 31-50. https://doi.org/10.1016/j.im.2017.03.007

Indrasari, M. (2019). Pemasaran dan Kepuasan Pelanggan. Samarinda:
Mulawarman University Press

Indrawan, R., & Yaniawati, P. (2017). Metodologi Penelitian: Kuantitatif,
Kualitatif, dan Camp

Lalamove. (2020). Faktor-faktor yang Mempengaruhi Keputusan Konsumen dalam
Membeli Barang. [online]. https://www.lalamove.com/id/blog/faktor-yang-
mempengaruhi-keputusan-konsumen. [20 Juni 2022]

82



iPrice. (2021). Peta E-Commerce Indonesia. [online].
https://iprice.co.id/insights/mapofecommerce/ [14 Oktober 2021]

Kontan. (2021). Tokopedia Ungkap Tren dan Peluang Bisnis 2021, UMKM Wajib
Tahu. [online]. https://pressrelease.kontan.co.id/release/tokopedia-ungkap-
tren-dan-peluang-bisnis-2021-umkm-wajib-tahu?page=all [27 Oktober 2021]

Kotler, P., & Keller, K. L. (2016). Marketing Management. Harlow: Pearson
Education Limited.

Merdeka. (2021). Belanja Online Meningkat saat Pandemi, Ini Daftar E-Commerce
Paling Banyak Dikunjungi. [online]. https://www.merdeka.com/uang/belanja-
online-meningkat-saat-pandemi-ini-daftar-e-commerce-paling-banyak-
dikunjungi.html [22 November 2021]

Nurdin, I., & Hartati, S. (2019). METODOLOGI PENELITIAN SOSIAL. Surabaya:

Media Sahabat Cendekia.

Nuseir, M. T. (2019). The impact of electronic word of mouth (e-WOM) on the
online purchase intention of consumers in the Islamic countries — a case of
(UAE).  Journal of  Islamic Marketing, 10(3), 759-767.
https://doi.org/10.1108/JIMA-03-2018-0059

Priansa, D. J. (2017). Perilaku Konsumen Dalam Bisnis Kontemporer. Nusa
Tenggara Barat: Alfabeta.

Radjab, E., & Jam'an, A. (2017). Metodologi Penelitian Bisnis. Makassar: Lembaga
Perpustakaan dan Penerbitan Universitas Muhammadiyah Makassar.

Rizal, A. (2021). Wow! Penjual Tokopedia Alami Kenaikan Volume Penjualan 133
Persen. [online] https://infokomputer.grid.id/read/122618028/wow-penjual-
tokopedia-alami-kenaikan-volume-penjualan-133-persen [23 Oktober 2021]

Rosdiana, R., Haris, I. A., & Suwena, K. R. (2019). Pengaruh Kepercayaan
Konsumen Terhadap Minat Beli Produk Pakaian Secara Online. Jurnal
Pendidikan Ekonomi Undiksha, 11(1), 318.
https://doi.org/10.23887/jjpe.v11i1.20164

Santoso, S. (2015). AMOSS 22 untuk Structural Equation Modelling: Konsep Dasar

dan Aplikasi. Jakarta: PT Elex Media Komputindo.

Saunders, M., Lewis, P., & Thornhill, A. (2016). Research Methods for Business

Students (7th ed.). Pearson Education Limited.

Sekaran, U., & Bougie, R. (2016). Research methods for business : a skill-building
approach (7th ed.). West Sussex : John Wiley & Sons.

Silalahi, R. Y. B., & Sahara. (2017). PENGARUH INFORMATION QUALITY
DAN TRUST TERHADAP BUYING DECISION SECARA ONLINE (Studi
Kasus pada Pengguna Media Sosial Instagram Mahasiswa STMIK GICI
Batam). 5(2), 12.

Solimun, F. A. A. R. N. (2017). Metode Statistika Multivariat: Pemodelan
Persamaan structural (SEM) pendekatan WarpPLS. Malang: UB Press.

Sugiyono. (2017). Statistika Untuk Penelitian. Nusa Tenggara Barat: Alfabeta.

Sujarweni, V. W. (2015). Metodologi Penelitian Bisnis & Ekonomi. Yogyakarta:
PUSTAKABARUPRESS.

Suyudi, T. (2021). Ini Temuan Riset Ul & Tokopedia Terkait “E-commerce” di
Indonesia Selama Pandemi. [online]. https://www.itworks.id/38335/ini-
temuan-riset-ui-tokopedia-terkait-e-commerce-selama-pandemi.html [22

83



Oktober 2021]

Statista. (2021). Annual gross merchandise volume (GMV) of the e-commerce
market in Indonesia from 2015 to 2020 with a forecast for 2025. [online].
https://www.statista.com/statistics/1117608/indonesia-gmv-e-commerce-
market/ [13 Oktober 2021]

Tokopedia. (2021a). Kilas Balik Tren Belanja Online 2020 di Tokopedia. [online].
https://www.tokopedia.com/blog/kilas-balik-tren-belanja-online-2020-di-
tokopedia/ [22 Oktober 2021]

Tokopedia. (2021b). Kisah Kami. [online] https://www.tokopedia.com/about/our-
story/ [22 Oktober 2021]

Utami, S. P., Setyowati, N., & Mandasari, P. (2020). Celebrity Brand Ambassador
and e-WOM as Determinants of Purchase Intention: A Survey of Indonesian
Celebrity  Cake. E3S Web of  Conferences, 142,  1-9.
https://doi.org/10.1051/e3sconf/202014205001

Yosse, F. (2021). Pengaruh Information Quality, Social Psychological Distance,
Sense of Power dan Trust terhadap Consumer Purchase Intentions pada Social
Commerce (Studi Kasus: TikTok). Jurnal Administrasi Bisnis (Jab), 11(1),
43-52. https://doi.org/10.35797/jab.11.1.2021.33540.43-52

Zhao, Y., Wang, L., Tang, H., & Zhang, Y. (2020). Electronic word-of-mouth and
consumer purchase intentions in social e-commerce. Electronic Commerce
Research and Applications, 41(May 2019), 100980.
https://doi.org/10.1016/j.elerap.2020.100980

Zulkiffli, W., Hong, W. F., Ramlee, L. M., Mat Yunoh, S. I. F., & Aziz, C. (2017).
The Effectiveness of Electronic Word-Of-Mouth (Ewom) on Consumer
Purchase Intention Among Generation-Y. International Journal of
Accounting, 2(6), 18-26.

84



