REFERENCES

Ab Hamid, M. R., Sami, W., & Mohmad Sidek, M. H. (2017). Discriminant Validity
Assessment: Use of Fornell & Larcker criterion versus HTMT Criterion. Journal
of Physics: Conference Series, 890(1), 3. https://doi.org/10.1088/1742-
6596/890/1/012163

Aji, P. M., Nadhila, V., & Sanny, L. (2020). Effect of social media marketing on
instagram towards purchase intention: Evidence from Indonesia’s ready-to-drink
tea industry. International Journal of Data and Network Science, 4(2), 94.
https://doi.org/10.5267/j.ijdns.2020.3.002

Aquinia, A., & Soliha, E. (2020). The effect of brand equity dimensions on
repurchase intention. Diponegoro International Journal of Business, 3(2), 97—
103. https://doi.org/10.14710/dijb.3.2.2020.97-103

Baker, A., Kumar, V., & Donthu, N. (2015). Investigating How Word of Mouth
Conversations About Brands Influence Purchase and Retransmission Intentions.
https://doi.org/10.1509/jmr.14.0099

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (Issue January).

Chakraborty, U. (2019). The impact of source credible online reviews on purchase
intention: The mediating roles of brand equity dimensions. Journal of Research
in Interactive Marketing, 13(2), 145. https://doi.org/10.1108/JRIM-06-2018-
0080

Chinomona, R., & Maziriri, E. T. (2017). The influence of brand awareness, brand
association and product quality on brand loyalty and repurchase intention: A
case of male consumers for cosmetic brands in South Africa. Journal of
Business and Retail Management Research, 12(1), 143-154.
https://doi.org/10.24052/jbrmr/v12is01/tiobabaapgoblariacomcfcbisa

Christy, F. E. (2020). Jumlah Terbanyak Pengunduh Aplikasi TikTok di Dunia.
Data. Tempo.Co. https://data.tempo.co/data/766/jumlah-terbanyak-pengunduh-

103



aplikasi-tiktok-di-dunia [October 27th, 2021]

Ebrahim, R., Ghoneim, A., Irani, Z., & Fan, Y. (2016). A brand preference and
repurchase intention model: the role of consumer experience. Journal of
Marketing Management, 11(13-14), 1230-1259.
https://doi.org/10.1080/0267257X.2016.1150322

El Naggar, R. A., & Bendary, N. (2017). The Impact of Experience and Brand trust
on Brand loyalty, while considering the mediating effect of brand Equity
dimensions, an empirical study on mobile operator subscribers in Egypt. The
Business and Management Review, Volume 9(2), 17.
http://www.abrmr.com/myfile/conference_proceedings/Con_Pro_73986/confere
nce_39354.pdf

Eze, F. J., Nnabuko, J., & Etuk, A. (2018). An evaluation of e-word-of-mouth
communication on brand equity in Cross River State , Nigeria. July, 1817.

Febrian, A., & Fadly, M. (2021). The Impact of Customer Satisfaction with EWOM
and Brand Equity on E-Commerce Purchase Intention in Indonesia Moderated
by Culture. Binus Business Review, 12(1), 42.
https://doi.org/10.21512/bbr.v12i1.6419

Goh, S. K., Jiang, N., & Tee, P. L. (2016). The impact of brand trust, self-image
congruence and usage satisfaction toward smartphone repurchase intention.
International Review of Management and Marketing, 6(3), 436—441.

Google. (2022). Pineus Tilu Reviews.
https://www.google.com/search?g=pineus+tilu&rlz=1CINMEQ_idID9841D984
&oq=Pineus+Tilu&ags=chrome.0.35i39i355j46i39i175i199j0i51214j0i10j0i512I
3.2455j0j15&sourceid=chrome&ie=UTF-
8#Ird=0x2e689144cblebb5d:0x5e98bae230f55aaf,1,,, [March 8™, 2021]

Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer
repurchase intention. European Journal of Marketing, 5(11/12), 1762—-1800.
https://doi.org/10.1108/03090560310495456

104



Herjanto, H., & Amin, M. (2020). Repurchase intention: the effect of similarity and
client knowledge. International Journal of Bank Marketing, 38(6), 1351-1371.
https://doi.org/10.1108/1JBM-03-2020-0108

Ho, M. H. W., & Chung, H. F. L. (2020). Customer engagement, customer equity and
repurchase intention in mobile apps. Journal of Business Research, 121(April),
16. https://doi.org/10.1016/j.jbusres.2020.07.046

Indrawati. (2015). Metode Penelitian Bisnis Konvergensi Teknologi Komunikasi dan
Informasi.

Indrawati. (2017). Perilaku Konsumen Individu dalam Mengadopsi Layanan Berbasis
Teknologi Informasi dan Komunikasi. PT Refika Aditama.

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing management.

Lemon. (2021). Nano dan Micro-Influencer memiliki Engagement Rate yang Lebih
Bagus dibandingkan Selebriti di Sosial Media. Lemon.Cm.
https://lemon.cm/articles/nano-dan-micro-influencer-memiliki-engagement-rate-
yang-lebih-bagus-dibandingkan-selebriti-di-sosial-media/ [October 27", 2021]

Maps, G. (2021). Location.
https://www.google.com/maps/place/Pineus+Tilu+Camp+Ground/@-
7.1819655,107.5427972,17z/data='3m1!14b1!4m5!3m4!1s0x2e689144chlebb5d:
0x5e98bae230f55aaf!8m2!3d-7.1819655!4d107.5449859 [October 24", 2021]

Mohamed, H. E. (2022). The impact of Online Food Delivery Applications ( FDAs )
on Customer Satisfaction and Repurchasing Intentions : Mediating Role of

Positive E-WOM. 2(2), 89-110.

Mothersbaugh, D. L., & Hawkins, D. I. (2016). Consumer Behavior Building
Marketing Strategy Contributing Authors. www.mhhe.com

105



Nurhayati-Wolff, H. (2021). Social media in Indonesia - statistics & facts. Statista.
https://www.statista.com/topics/8306/social-media-in-indonesia/ [October 271",
2021]

Raykov, T., & Marcoulides, G. A. (2012). A first course in structural equation
modeling: Second edition. In A First Course in Structural Equation Modeling:
Second Edition. https://doi.org/10.4324/9780203930687

Sekaran, U., & Bougie, R. (2018). Research Methods for Business : a skill-building
approach. In John Wiley & Sons Ltd. (Seventh ed).

Statistik, B. P. (2021). Kunjungan Wisatawan Mancanegara per bulan Menurut
Kebangsaan (Kunjungan), 2021.
https://www.bps.go.id/indicator/16/1470/1/kunjungan-wisatawan-mancanegara-
per-bulan-menurut-kebangsaan.html

Stokes, R., & Yellow, C. M. of R. &. (2018). eMarketing. In Angewandte Chemie
International Edition, 6(11), 951-952. (6th ed.).

TikTok. (2021a). Logo. https://www.tiktok.com/ [October 271, 2021]

TikTok. (2021b). Pineus Tilu hashtag. https://vt.tiktok.com/ZSeQyGsY 2/ [October
27", 2021]

Tilu, P. (2021). Facilities. Pineus Tilu.
https://www.instagram.com/p/CGXeoylMzhZ/?utm_source=ig_web_copy_link
[October 24", 2021]

Tower, S. (2021). Q3 2021: Store Intelligence Data Digest.

Vinzi, V. E., Chin, W. W., & J., H., & Wang, H. (2010). Handbook of Partial Least
Squares.

106



Wikipedia. (2021). TikTok. En.Wikipedia.Org. https://en.wikipedia.org/wiki/TikTok
[October 29th, 2021

William G Zikmund. (2013). Business Research Methods. In South-Western College
Pub (8th editio). South-Western College Pub.

107



	REFERENCES

