LIST OF TABLES

Table 2.1 Previous Internal Journal ReVIew .........c.ccooiiiiiiiiiniiiiiiceeeee, 25
Table 2.2 Research Hypothesis ........cocuviiiiiiiiiiieciie et 36
Table 3.1 Research CharacteristiCs ..........ouvueerieiiiienieiiierie et 38
Table 3.2 Operationalization Variables............cccoceeeriiiieiiieeciieccieece e 40
Table 3.3 Likert Scale Instrument............cocceeiiiiiiiiiiiiiiiicceeeeee e 49
Table 3.4 Validity Test ReSUIt ........ccccuiiiiiiieiiecciieceeeee e 55
Table 3.5 Reliability TeSt.....cccviieiiieeciiieciie ettt eee e saee e 56
Table 4.1 Respondents Characteristics by Gender...........cccoeeveeeeiienciieniieennieen, 64
Table 4.2 Respondents CharacteristicsS by AZe.......cccvvvveviveeeiieeiiieeieeeeeeeiieenne 65
Table 4.3 Respondent Characteristics by Educational Background ..................... 65
Table 4.4 Respondent Characteristics by Range Income...........ccccoeeevieriiiennnennn. 66
Table 4.5 Respondent Characteristics by Occupation...........ccceeeeveeeeuveerireeeneneeens 67
Table 4.6 Product INVOIVE ......ccc.ooiiiiiiiie e 67
Table 4.7 Perceived ValUes........cooiiiiiiiiiiiiiiieieee e 69
Table 4.8 Consumer attitude toward Flash Sale............ccooccoiiiiiinn. 70
Table 4.9 Shopping ENjOymMENt........cccviiiiiiiiiiieiiie et 72
Table 4.10 IMpulSe BUYING ......oooiiiiieiiiieciie ettt 73
Table 4.11 Convergent Validity Test.......ccceevviiieiiiiieiiieeciieeeeeeeee e 75
Table 4.12 Correlation Value between Variables ..........cccccoeveiniiiiiiniiininnenen. 77
Table 4.13 Cross-Loading Value ..........ccccvieviiieiiieeiiieceeceeeee e 78
Table 4.14 Cronbach's Alpha and Composite Reliability.........ccccevevieriiiencnnennn. 79
Table 4.15 Path Coefficient and T-Value ..........cccoooiiiiiiiiiiniieeee, 80
Table 4.16 Result Of R ..o 82
Table 4.17 Hypothesis ReSUltS.........cccuiiiiiiiiiiieiie e 84

Xi



