
 

 

116 
 

REFERENCES 

American Marketing Association. (2017a). Definition of Marketing. Retrieved 

November 8, 2021, From. https://www.ama.org/the-definition-of-marketing-

what-is-marketing/ 

American Marketing Association. (2017b). What Is Digital Marketing?. Retrieved 

November 9, 2021, From. https://www.ama.org/pages/what-is-digital-

marketing/. 

Chaffey, D., & Chadwick, F.-E. (2019). Digital Marketing Strategy, 

Implementation and Practice (Issue July). 

Chang, Y., & Ko, Y. J. (2014). The brand leadership: Scale development and 

validation. Journal of Brand Management, 21(1), 63–80. 

https://doi.org/10.1057/bm.2013.23 

Chiu, W., & Cho, H. (2019). E-commerce brand: The effect of perceived brand 

leadership on consumers’ satisfaction and repurchase intention on e-commerce 

websites. Asia Pacific Journal of Marketing and Logistics, 33(6), 1339–1362. 

https://doi.org/10.1108/APJML-10-2018-0403 

Cochran, W. (1963). Sampling Techniques (2nd Ed.). New York: John Wiley and 

Sons, Inc. 

Databoks.katadata.co.id. (2021a). Jumlah Pengunjung Tokopedia Kalahkan 

Shopee Di Kuartal I-2021. Retrieved November 17, 2021, From. 

https://databoks.katadata.co.id/datapublish/2021/06/11/jumlah-pengunjung-

tokopedia-kalahkan-shopee-pada-kuartal-i-2021. 

Databoks.katadata.co.id. (2021b). Bukan Shopee, Tokopedia Juara E-Commerce 

Terpopuler Kuartal II 2021. Retrieved November 12, 2021, From. 

https://databoks.katadata.co.id/datapublish/2021/09/17/bukan-shopee-

tokopedia-juara-e-commerce-terpopuler-kuartal-ii-2021. 



 

 

117 
 

Databoks.katadata.co.id. (2021c). Tokopedia Masih Jadi E-Commerce Paling 

Banyak Dikunjungi Di Kuartal III 2021. Retrieved Desember 10, 2021, From. 

https://databoks.katadata.co.id/datapublish/2021/11/18/tokopedia-masih-jadi-

e-commerce-paling-banyak-dikunjungi-pada-kuartal-iii-2021. 

Databoks.katadata.co.id. (2021d). Tokopedia, E-Commerce Dengan Nilai 

Transaksi Terbesar. Retrieved November 20, 2021, From. 

https://databoks.katadata.co.id/datapublish/2019/10/15/2014-2023-nilai-

transaksi-tokopedia-terbesar-dibandingkan-e-commerce-lainnya 

Databoks.katadata.co.id. (2021e). Gaji Generasi Z Dan Milenial Banyak 

Dibelanjakan Di E-Commerce. Retrieved March 21, 2021 ,From. 

https://databoks.katadata.co.id/datapublish/2021/06/09/gaji-generasi-z-dan-

milenial-banyak-dibelanjakan-di-e-commerce#:~:text=Generasi Z dan 

milenial banyak yang menghabiskan gajinya berbelanja di,untuk belanja di e-

commerce. 

Ekonomi.bisnis.com. (2020). Survei Snapcart : Shopee Paling Diingat, Tokopedia 

Disukai Laki-Laki. Retrieved March 21, 2021, From. 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ca

d=rja&uact=8&ved=2ahUKEwjO17TcpOT2AhWsyzgGHRs2Bu8QFnoECA

UQAQ&url=https%3A%2F%2Fekonomi.bisnis.com%2Fread%2F20200703

%2F12%2F1261274%2Fsurvei-snapcart-shopee-paling-diingat-tokopedia-

disukai-l 

El-Adly, M. I., & Eid, R. (2016). An empirical study of the relationship between 

shopping environment, customer perceived value, satisfaction, and loyalty in 

the UAE malls context. Journal of Retailing and Consumer Services, 31, 217–

227. https://doi.org/10.1016/j.jretconser.2016.04.002 

Ghozali, I., & Latan, H. (2012). PLS Konsep, Teknik dan Aplikasi Menggunakan 

Program Smart PLS 2.0. Semarang: Badan Penerbit Universitas Diponegoro. 



 

 

118 
 

Graha, N. (2021). Globalwebindex. Data E-Commerce Indonesia 2021 (Atur 

Strategi Di Tahun 2021). Retrieved December 17 2021, From. 

https://grahanurdian.com/e-commerce-indonesia-2021/?amp=1#20- 

Griffin, J. (2005). Customer Loyalty (Revisi). Erlangga. 

Henseler, J., & Sarstedt, M. (2013). Goodness-of-Fit Indices for Partial Least 

Squares Path Modeling. https://doi.org/10.1007/s00180- 012-0317-1 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis, Konvergensi 

Teknologi Komunikasi dan Bisnis. PT Refika Aditama. 

Indrawati. (2017). Perilaku Konsumen Individu dalam Mengadopsi Layanan 

Berbasis Teknologi Informasi dan Komunikasi. PT Refika Aditama. 

Jeon, M. M., & Jeong, M. (2017). Customers’ perceived website service quality and 

its effects on. International Journal of Contemporary Hospitality 

Management, 29(Unit 07), 1–5. 

Johnson, C., Hult, P., & McGowan, B. (2008). Web Buyers and their Expectations 

Grow up: Experienced Web Buyers are becoming the New Mainstream. Web 

Buyers and Their Expectations Grow up: Experienced Web Buyers Are 

Becoming the New Mainstream. Forrest Research. Retrieved February 20, 

2022, From. https://www.forrester.com/report/Web-Buyers-And-Their-

Expectations-Grow-Up/RES45462 

Kotler, P., & Armstrong, G. (2017). Principles of marketing. New York: Pearson 

International. 

Kotler, P., & Keller, K. L. (2006). Defining Marketing for The New Realities. (In 

Marketi). Upper Saddle River, New Jersey: Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2016). Marketing management. In Soldering & Surface 

Mount Technology (Vol. 13, Issue 3). PEARSON. 



 

 

119 
 

https://doi.org/10.1108/ssmt.2001.21913cab.040 

Kusumawati, A., & Rahayu, K. S. (2020). The effect of experience quality on 

customer perceived value and customer satisfaction and its impact on customer 

loyalty. TQM Journal, 32(6), 1525–1540. https://doi.org/10.1108/TQM-05-

2019-0150 

Laudon, K. C., & Traver, C. G. (2017). E-commerce 2017: business, technology, 

society. 

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research: An applied 

approach (5th Ed.). London: Pearson. 

Milman, A., Tasci, A. D. A., & Wei, W. (2020). Crowded and popular: The two 

sides of the coin affecting theme-park experience, satisfaction, and loyalty. 

Journal of Destination Marketing and Management, 18(August), 100468. 

https://doi.org/10.1016/j.jdmm.2020.100468 

Nysveen, H., Oklevik, O., & Pedersen, P. E. (2018). Brand satisfaction: Exploring 

the role of innovativeness, green image and experience in the hotel sector. 

International Journal of Contemporary Hospitality Management, 30(9), 

2908–2924. https://doi.org/10.1108/IJCHM-05-2017-0280 

Pappu, R., & Quester, P. G. (2016). How does brand innovativeness affect brand 

loyalty? European Journal of Marketing, 50(1–2), 2–28. 

https://doi.org/10.1108/EJM-01-2014-0020 

Patel, N. (2014). How to make more money without making more sales. Retrieved 

March 20, 2022, From. www.forbes.com/sites/neilpatel/2014/11/17/how-to-

make-more-money-without-making- more-sales/#742a69fe2 3aa 

Riduwan. (2012). Metode & Teknik Menyusun Proposal Penelitian. 

Bandung:Alfabeta. 



 

 

120 
 

Satriadi, R. (2021). Berisatu.com. Survei Jakpat Buktikan Konsumen Tokopedia 

Paling Loyal. Retrieved April 19 2022, From. 

https://www.beritasatu.com/ekonomi/822179/survei-jakpat-buktikan-

konsumen-tokopedia-paling-loyal 

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior (Issue 23). 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business. In Angewandte 

Chemie International Edition, 6(11), 951–952. 

Souki, G. Q., Antonialli, L. M., Barbosa, Á. A. da S., & Oliveira, A. S. (2020). 

Impacts of the perceived quality by consumers’ of à la carte restaurants on 

their attitudes and behavioural intentions. Asia Pacific Journal of Marketing 

and Logistics, 32(2), 301–321. https://doi.org/10.1108/APJML-11-2018-0491 

Tokopedia.Blog. (2021). Tokopedia.Blog. Press Release. Retrieved October 28, 

2021, From. https://www.tokopedia.com/blog/stories/press-release/ 

Tokopedia.com. (2021). Tokopedia About. Retrieved October 20, 2021, From. 

https://www.tokopedia.com/about/ 

Vera, J. (2015). Perceived brand quality as a way to superior customer perceived 

value crossing by moderating effects. Journal of Product and Brand 

Management, 24(2), 147–156. https://doi.org/10.1108/JPBM-04-2014-0551 

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. (2013). Business Research 

Methods (9th Ed.). Mason: South-Western Cengage Learning. 

 

 


