
115 
 

BIBLIOGRAPHY 

 

Abrazhevich, D. (2004). Electronic Payment System : a User-Centered 

Perspective and Interaction Design. Eindhoven: Technise Univesiteit 

Eindhoven. 

Ain, N. U., Kaur, K., & Waheed, M. (2016). The influence of learning value on 

learning management system use: An extension of UTAUT2. Information 

Development, 32(5), 1306–1321. https://doi.org/10.1177/0266666915597546 

Akter, S., D’Ambra, J., & Ray, P. (2011). An evaluation of PLS based complex 

models: The roles of power analysis, predictive relevance and GoF index. 

17th Americas Conference on Information Systems 2011, AMCIS 2011, 2, 

1313–1319. 

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors influencing 

adoption of mobile banking by Jordanian bank customers: Extending 

UTAUT2 with trust. International Journal of Information Management, 

37(3), 99–110. https://doi.org/10.1016/j.ijinfomgt.2017.01.002 

Ali Abdallah Alalwana, Y. K. (2017). Factors influencing adoption of mobile 

banking by Jordanian bank customer : Extending UTAUT2 with trust. 

Elsevier. 

Bougie, U. S. (2016). Research Methods for Business. Chichester, West Sussex, 

United Kingdom: John Wiley & Sons. 

Carolina Martins, T. O. (2013). Understanding the Internet banking adoption: A 

unified theory of acceptance and use of technology and perceived risk 

application. Elsevier. 

Chawla, D., & Joshi, H. (2020). The moderating role of gender and age in the 

adoption of mobile wallet. Foresight, 22(4), 483–504. 

https://doi.org/10.1108/FS-11-2019-0094 

 

Dewi, S. K. (2020). ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI 

MINAT PENGGUNAAN FITUR PAYLATER PADA APLIKASI 

TRAVELOKA. Yogyakarta: Universitas Islam Indonesia. 

Garson, G. D. (2016). Partial Least Squares : Regression & Structural Equation 

Models. USA: Statistical Associates Publishing. 

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in 



116 
 

business research. European Business Review, 26(2), 106–121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing 

discriminant validity in variance-based structural equation modeling. Journal 

of the Academy of Marketing Science, 43(1), 115–135. 

https://doi.org/10.1007/s11747-014-0403-8 

Hu, X., Huang, Q., Zhong, X., Davison, R. M., & Zhao, D. (2016). The influence 

of peer characteristics and technical features of a social shopping website on 

a consumer’s purchase intention. International Journal of Information 

Management, 36(6), 1218–1230. 

https://doi.org/10.1016/j.ijinfomgt.2016.08.005 

Indrawati, P. D. (2015). METODE PENELITIAN MANAJEMEN BISNIS (D. 

Sumayyah (ed.); Kesatu). PT Refika Aditama. 

Indrawati, & Amalia, F. (2019). The used of modified UTAUT 2 model to analyze 

the continuance intention of travel mobile application. 2019 7th International 

Conference on Information and Communication Technology, ICoICT 2019, 

1–6. https://doi.org/10.1109/ICoICT.2019.8835196 

Indrawati, Ph.D. dkk. (2017). PERILAKU KONSUMEN INDIVIDU DALAM 

MENGADOPSI LAYANAN BERBASIS TEKNOLOGI INFORMASI DAN 

KOMUNIKASI (N. F. Atif (ed.); Kesatu). PT Refika Aditama. 

Is, M., Dewi, Y., Candiwan, I., Ict, M., & Kunci, K. (2020). Dampak Gamifikasi 

Terhadap Penerapan Shopee Game Menggunakan Utaut-2 Modifikasi The 

Role Of Gamification Impact Towards The Adoption Of Shopee Games 

Using Modified Utaut-2. June. 

Junadi, S. (2015). A Model of Factors Influencing Consumer’s Intention To Use 

E-Payment System in Indonesia. Jakarta: Elsevier. 

Jeddawi, M. F. H., Yuliati, L. N., & ... (2020). Analisis Penggunaan Uang 

Elektronik Dengan Metode Unified Theory of Acceptance and Use of 

Technology 2 (Utaut2). Jurnal Pallangga Praja …, 2(2), 181–192. 

http://ejournal.ipdn.ac.id/jpp/article/download/1659/905 

Kutz, M. (2016). Introduction to E-commerce. Groningen: Bookboon. 

Kwame Owusu Kwateng, K. A. (2018). Acceptance and use of mobile banking: 

an application of UTAUT2. Emerald. 

Marhaeni, G. A. (2014). ANALISIS PERILAKU PENGGUNAAN APLIKASI 

PESAN INSTAN DENGAN MENGGUNAKAN MODEL UNIFIED 



117 
 

THEORY OF ACCEPTANCE USE TECHONOLOGY 2 DI KOTA 

BANDUNG. Bandung: e-Proceeding of Management. 

Maria, S., Darma, D., & Setyawan /, H. (2020). PLS-SEM to Predict the 

Relationship between Procedural Justice, Organizational Commitment, OCB, 

and Job Satisfaction1. Journal of Wellbeing Management and Applied 

Psychology, 3(3), 1–13. 

Melisa, I. (2016). Analysis Of Customer Acceptance Of Online Travel Agent 

Techology Using Utaut2 Model ( Case Study On E-Commerce Traveloka 

In Indonesia). SBTII. 

Necmi K. Avkiran, C. M. (2018). Partial Least Squares . Cham, Switzerland: 

Springer International Publishing. 

NoorUl Ain, K. K. (2015). The influence of learning value on. SAGE. 

Pratika, Y., Salahudin, S., Riyanto, D. W. U., & Ambarwati, T. (2021). Analysis 

of Pay Later Payment System on Online Shopping in Indonesia. Journal of 

Economics, Business, & Accountancy Ventura, 23(3), 329–339. 

https://doi.org/10.14414/jebav.v23i3.2343 

Ryan, Damian. (2014). Understanding Digital Marketing. United States : Kogan 

Page Limited. 

Shmueli, G., Sarstedt, M., Hair, J. F., Cheah, J. H., Ting, H., Vaithilingam, S., & 

Ringle, C. M. (2019). Predictive model assessment in PLS-SEM: guidelines 

for using PLSpredict. European Journal of Marketing, 53(11), 2322–2347. 

https://doi.org/10.1108/EJM-02-2019-0189 

Sidabutar, I. C. (2020). PENGARUH KEPUASAN PENGGUNA FITUR SHOPEE 

. Sumatera: Universitas Sumatra Utara. 

Sohaib, O. (2021). Social networking services and social trust in social commerce: 

A PLS-SEM approach. Journal of Global Information Management, 29(2), 

45–60. https://doi.org/10.4018/JGIM.2021030102 

Tenenhaus, M., Vinzi, V. E., Chatelin, Y. M., & Lauro, C. (2005). PLS path 

modeling. Computational Statistics and Data Analysis, 48(1), 159–205. 

https://doi.org/10.1016/j.csda.2004.03.005 

Uma Sekaran, R. B. (2009). A Skill Building Approach (5th Edition). 

International Journal of Information Technology and Management - 

IJITM. United Kingdom: John Willey & Sons. 



118 
 

Verma, D. (2018). A Critical Review of Digital Marketing Digital Marketing 

View project Financial Reforms View project. International Journal of 

Management, IT & Engineering, 8(10), 321–339. http://www.ijmra.us 

Viswanath Venkatesh, J. Y. (2012). Consumer Acceptance and Use of 

Information Technology: Extending the Unified Theory. Management 

Information Systems Research Center, University of Minnesota. 

Viswanath Venkatesh, J. Y. (2012). Consumer Acceptance and Use of 

Information Technology: Extending the Unified Theory of Acceptance and 

Use Of Technology. Management Information Systems Research Center. 

Wissal Ben Arfi, P. ,. (2021). Understanding acceptance of eHealthcare by IoT 

natives and IoT immigrants: An integrated model of UTAUT, perceived 

risk, and financial cost. Elsevier. 

Yeyen Pratika*, S. D. (2020). Analysis of Pay Later Payment System on Online 

Shopping in Indonesia. Journal of Economics, Business, and Accountancy 

Ventura. 

 

 

 

 

 

 

 

 

 

 

 

 

 


	DECLARATION OF ORIGINALITY
	BIBLIOGRAPHY

