
  

 54  

DAFTAR PUSTAKA 

 

Creswell, J. W. (2018). Research design: Qualitative, quantitative, and mixed Methods 

approaches. SAGE Publications. 

 

Devyna Chintya Dewi, Y. R. (2021). Emina Girl Gang Ambassador (EGGA) As A 

Public  

Relations Marketing Strategy in Building Emina Cosmetic’s Brand Image. 

international Journal of Social Science and Business.  

 

Huimin Xu, Y. T. (2020). Can Beauty Advertisements Empower Women? A Critical  

Discourse Analysis of the SK-II’s “Change Destiny” Campaign. Theory and 

Practice in Language Studies .  

Ita Suryani, A. S. (2020). Kampanye Komunikasi Viral Bu Tejo Sebagai Endorser 

Brand Produk Kacang Garuda Koro PT Garudafood. Jurnal Komunikasi.  

Kertanegara, M. R. (2020). The Reception of ‘Hijab Halal’ in Advertising Campaign 

by the Young Muslim in Indonesia . Human Communication A Journal of the 

Pacific and Asian Communication Association .  

Lisa Rahmawati, A. K. (2018). The Role Of Brand Ambassador In Increasing The 

Interests Of The Customers Of Douj Protect’s Products.  

Lori D. Asbury, B. F. (2008). The VERB™ Campaign: Applying a Branding Strategy 

in Public Health . American Journal of Preventive Medicine .  

Monica Aprillia, G. S. (2021). Komunikasi Retorika oleh Brand Ambassador dalam 

Kampanye Kosmetik Cruelty-Free. Jurnal Ilmiah Komunikasi Makna.  

Morel, Lindsey, “The Effectiveness of the Dove Campaign for Real Beauty in Terms 

of society 

and the brand”. (2009). Syracuse University Honors Program Capstone 

Projects. 480. 

Neldy Maria Lesilolo, R. F. (2021). Makna Kesinambungan Kampanye Green Beauty 

oleh Kosmetik Garnier . Jurnal Koneksi.  



  

 55  

Nelson, H., Cutlip, S. M., & Center, A. H. (1959). Effective public relations. Journal 

of   Marketing, 23(4), 473.  

Nugrahani, F. &. (2014). Metode penelitian kualitatif. Solo: Cakra Books.  

Nurhadi, Z. F. (2017). In Z. F. Nurhadi, Teori Komunikasi Kontemporer (p. 91).  

Putri, Z. A. (2018). Strategi Kampanye Public Relation Forever Againts Animal 

Testing The Body Shop Indonesia.   

Rakhmat, J. (2011). Psikologi Komunikasi.  

Riswandi, (2009). Psikologi Komunikasi 

Sonia Dewi, I. I. (2020). Strategi Word Of Mouth Pada Program Emina Girl Gang 

Ambassador . LINIMASA: Jurnal Ilmu Komunikasi 

Stevany, C. (2019). Strategi Kampanye Public Relations For Every Face Clean & Clear 

Indonesia.   

Vionita Budiman, R. L. (2015). Peran Brand Ambassador Pada Iklan Dalam 

Membangun Brand Awareness (Studi Kasus Iklan Youtube LG G7 Thinq 

BTS). Jurnal Kajian Komunikasi.  

(2005). In R. Ruslan, Kiat dan Strategi Kampanye Public Relation (p. 23). Jakarta: PT.  

RajaGrafindo Persada.  

Nelson, H., Cutlip, S. M., & Center, A. H. (1959). Effective public relations. Journal 

of   Marketing, 23(4), 473.  

 

    

 


	DAFTAR PUSTAKA

