
xii 
 
 

DAFTAR GAMBAR 

Gambar 1.1 Program "Kisah Sukses" Bareng Susan 2021 .......................................... 3 

Gambar 1.2 Hootsuite(We are Social) : Indonesia Digital Report 2020...................... 4 

Gambar 1.3 Sosial Media Youtube Kreasi Bogasari ................................................... 5 

Gambar 2. 2 Kerangka Pemikiran……………………………………………………………………………40 

Gambar 3. 1 Struktur Organisasi Public Relations Bogasari Flour Mills ………………………..44 

Gambar 3. 2 Lokasi PT Indofood Sukses Makmur Tbk-Bogasari Flour Mills ...................... 45 

Gambar 4. 1 Contoh Promosi Kisah Sukses Melalui Sosial Media Instagram…….. 60 

Gambar 4. 2 Contoh Promosi Kisah Sukses Melalui Sosial Media Facebook .......... 81 

Gambar 4. 3 Contoh Promosi Kisah Sukses Melalui Sosial Media Twitter .............. 81 

Gambar 4. 4 Laporan Evaluasi Program Kisah Sukses April-Juni 2020 ................... 90 

Gambar 4. 5 Laporan Evaluasi Program Kisah Sukses Oktober-Desember 2020 ..... 90 

Gambar 4. 6 Model Hasil Analisis ............................................................................. 92 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file:///C:/Users/ASUS/OneDrive/Documents/Revisi%20-%20DE.docx%23_Toc90860225
file:///C:/Users/ASUS/Downloads/KEBUTUHAN%20SKRIPSI/BAB%201%202%203%20PROPOSAL%20BOGASARI%20FIX.docx%23_Toc89138467

