
 
 
 
 
 

        
  92 

 

DAFTAR PUSTAKA 
 
 

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors influencing adoption 

of mobile banking by Jordanian bank customers: Extending UTAUT2 with 

trust. International Journal of Information Management 

Alshare, Khaled & Mousa, Abeer & Algarni, Mohammed & Musa Ibrahim, 
Abdullahi. (2011). The Moderating Effects of Cultural Dimensions on 
User’s Acceptance of Mobile Payment Devices: A Conceptual Model. 

Abraham, Juneman. (2019). National culture as a correlate of research impact and 

productivity. F1000Research. 8. 237. 10.12688/f1000research.18283.1. 

Ajzen, I., dan Fishbein, M. (1980) Understanding Attitudes and Predicting 

Behaviour. Englewood Cliffs, NJ: Prentice-Hall, Inc.  

Ajzen., I. (1985) From Intentions to Actions: A Theory of Planned Behaviour. 

Edited by Khul, J. and Beckmann, J. Springer-Verlag, dan Berlin Heildberg. 

New York Tokyo.  

Bankole, Felix O., Bankole, O. O., & Brown, I. (2011). Mobile Banking Adoption in 

Nigeria. The Electronic Journal of Information Systems in Developing 

Countries. https://doi.org/10.1002/j.1681-4835.2011.tb00330. 

Baptista, G., & Oliveira, T. (2015). Understanding mobile banking: The unified 

theory of acceptance and use of technology combined with cultural 

moderators. Computers in Human Behavior. 

https://doi.org/10.1016/j.chb.2015.04.024  

Barquin, S., Gantès, G., HV, V., & Shrikhande, D. (2019, February 19). Digital 

banking in Indonesia: Building loyalty and generating growth. Retrieved 

December 16, 2020, from https://www.mckinsey.com/industries/financial-

services/our-insights/digital-banking-in-indonesia-building-loyalty-and-

generating-growth 

Brown Duncan dan Hayes, Nick. 2008. Influencer Marketing. Who really 

influencer your costumer. UK: Elesevier Ltd. 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods (12th ed.). 

McGraw-Hill Irwin.  



 

93 
 

Creswell, J., W. (2009). RESEARCH DESIGN Qualitative, Quantitative, and 

Mixed Methods Approaches. In SAGE Publication Inc. (3rd ed., Vol. 8). 

SAGE Publication Inc. https://doi.org/10.2307/1523157 

Davis F., Bagozzi, R., dan Warshaw, P. (1992) Extrinsic and Intrinsic Motivation 

to Use Computers in the Workplace. Journal of Applied Social Psychology, 

22(14) 1111- 1132.  

Gaspersz, Vincent. 2002. Manajemen Kualitas Dalam Industri Jasa : Strategi Untuk 

Memenangkan Persaingan Global. Jakarta, Penerbit: PT.Gramedia Pustaka 

Utama. 

Ghozali, Imam., & Hengky Latan. 2014. Partial Least Squares : Konsep, Teknik 

dan Aplikasi Menggunakan Program SmartPLS3.0 edisi kedua. Universitas 

Diponegoro, Semarang  

Ghozali, I., & Latan, H. (2017). Partial Least Squares Konsep, Metode dan Aplikasi 

Menggunakan Program WarpPLS 5.0 (3rd ed.). Badan Penerbit Universitas 

Diponegoro.  

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer On 

Partial Least Squares Structural Equation Modeling (PLS-SEM). SAGE 

Publications.  

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data 

Analysis (8th ed.). Cengage Learning.  

Hikam, H. (2019, April 23). OJK Sebut Cuma 60% Orang RI Punya Rekening 

Bank. Retrieved November 23, 2020, from 

https://finance.detik.com/moneter/d-4522143/ojk-sebut-cuma-60-orang-ri-

punya-rekening-bank 

Hofstede, G. (2001), Culture’s Consequences: Comparing Values, Behaviors, 

Institutions, and Organizations Across Nations, 2nd ed. Sage, Thousand 

Oaks, CA 

Hofstede, G. (2011). Dimensionalysing cultures: The Hofstede model in context. 

Online readings in psychology and culture. Available at: 

https://scholarworks.gvsu.edu/ 

cgi/viewcontent.cgi?article=1014&context=orpc [Diakses pada: 



 
 
 
 
 

        
  94 

 

16/12/2020].  

Hofstede, G. (n.d.). National Culture. Retrieved December 17, 2020, from 

https://hi.hofstede-insights.com/national-culture 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis – Konvergensi 

Teknologi Komunikasi dan Informasi. Refika Aditama.  

Kasmir. (2008). Bank dan Lembaga Keuangan Lainnya. Jakarta: PT. Raja Grafindo 

Persada. 

Kasmir. 2013. Bank dan Lembaga Keuangan Lainnya, edisi revisi, cetakan 12. 

Jakarta: Rajawali Pers.  

Kotler, Philip & Keller. (2008). Manajemen Pemasaran. Edisi Ketigabelas. Jilid 1. 

Jakarta: Erlangga.  

Maclachlan, M. (2013). Indulgence vs. Restraint – The 6 Dimension. 

Communicaid, a Learnlight Company. 

Martins, C., Oliveira, T. and Popovič, A. 2014. “Understanding the Internet 

banking adoption: a unified theory of acceptance and use of technology and 

perceived risk application”. International Journal of Information 

Management, Vol. 34 No. 1, pp. 1-13. 

Mediatama, G. (2019, October 31). Kuartal III-2019, transaksi mobile banking 

sejumlah bank tumbuh signifikan. Retrieved November 23, 2020, from 

https://keuangan.kontan.co.id/news/kuartal-iii-2019-transaksi-mobile-

banking-sejumlah-bank-tumbuh-signifikan 

Neuman, W. Lawrence. (2003). Social research methods: Qualitative and 

quantitative approaches. Boston: Ally and Bacon.  

Oliveira, T., Faria, M., Thomas, M.A., Popovič, A. (2014). Extending the 

understanding of mobile banking adoption: when UTAUT meets TTF and 

ITM. Intl. J. of Info. Mgmt., 34, 689-703. 

Pengertian Mobile Banking. (n.d.). Retrieved November 19, 2020, from 

https://www.shinhan.co.id/article-listings/read/pengertian-mobile-banking 

Picoto, W. N., & Pinto, I. (2020). Cultural impact on mobile banking use – A multi-

method approach. Journal of Business Research, October. 



 

95 
 

https://doi.org/10.1016/j.jbusres.2020.10.024 

Priyono. (2016). Metode Penelitian Kuantitatif. Zifatama Publishing.  

Richard, M. (2020, March 04). Aset 5 Bank Besar: BRI Masih Juara, BCA Tumbuh 

Paling Tinggi: Finansial. Retrieved November 23, 2020, from 

https://finansial.bisnis.com/read/20200304/90/1208974/aset-5-bank-besar-

bri-masih-juara-bca-tumbuh-paling-tinggi 

Rajdab, E., & Jam’an, A. (2017). Metodologu Penelitian Bisnis. Lembaga 

Perpustakaan dan Penerbitan Universitas Muhamadiyah Makassar.  

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (7th ed.). John 

Wiley & Sons.  

Sheppared, B., Hartwick, J., dan Warshaw, P. (1988) The theory of reasoned action: 

A Meta analysis of past research with recommendations for modification 

and future research. Journal of Consumer Research, 15(3) 325-343.  

Suryadinata, Leo, Evi Nurvidya Arifin and Aris Ananta. 2003. Indonesia's 

Population: Ethnicity and Religion in a Changing Political Landscape. 

Singapore: Institute of Southest Asian Studies. 

Taiwo, A.A. & Downe A.G. (2013). The theory of user acceptance and use of 

technology (UTAUT): a meta-analytic review of empirical 

findings. Journal of Theoretical and Applied Information Technology. 

49(1): 48-58. 

Tan, E., & Leby Lau, J. (2016). Behavioural intention to adopt mobile banking TI 

Venkatesh, V, Morris, M., Davis, G., & Davis, F. (2003). TECHNOLOGY 

ACCEPTANCE MODEL - Research. MIS Quarterly. 

Venkatesh, J. Y. L. Thong, and X. Xu, ―Consumer acceptance and use of 

information technology: extending the unified theory of acceptance and use 

of technologyǁ, MIS Quarterly, vol. 36, no. 1, 2012, pp. 157-178. 

We Are Social & Hootsuite. (2020). Digital Data Indonesia 2020. In Data Reportal. 

Retrieved from https://datareportal.com/reports/digital-2020-indonesia 

Wisniewski, M. (2020, January 31). 5 Key Benefits Of Mobile Banking In 2020. 

Retrieved November 20, 2020, from 

https://www.bankrate.com/banking/checking/benefits-of-mobile-banking/ 



 
 
 
 
 

        
  96 

 

Wong, K., Russo, S., & McDowall, J. (2013). Understanding early childhood 

student teachers’ acceptance and use of interactive whiteboard. Campus-

Wide Information Systems, 30(1), 4-16.  

Zhang, Y., Weng, Q., & Zhu, N. (2018). The relationships between electronic 

banking adoption and its antecedents: A meta-analytic study of the role of 

national culture. International Journal of Information Management, 40, 76-

87. doi:10.1016/j.ijinfomgt.2018.01.015 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


