REFERENCES
Abdurrahman, N. H. (2015). Manajemen Strategi Pemasaran. Bandung, Pustaka Setia.

Agatha, O. (2021). Perjalanan tiket.com dari 2011 hingga 2021, Selalu Setia Nemenin
Kamu! Blog.Tiket.Com. https://blog.tiket.com/perjalanan-tiket-com/ (Accessed:
August 10, 2021)

Akbar, D. (2020, November 3). Pemesanan Tiket Pesawat dan Hotel di tiket.com

Tumbuh Triple Digit. Info Komputer.

https://infokomputer.qgrid.id/read/122410734/pemesanan-tiket-pesawat-dan-

hotel-di-tiketcom-tumbuh-triple-digit (Accessed: February 17, 2022)

Alma, B. (2016). Manajemen Pemasaran dan Pemasaran Jasa. Bandung, Alfabeta.

Analisa.lo. (2021). Tiket.com  Tiktok  Analytics Profile. Analisa.lo.
https://analisa.io/profile-tiktok/tiketcom (Accessed: August 10, 2021)

Astuti, L. D. P., & Aria, B. (2020). Suka Traveling, Pengeluaran Milenial Buat Liburan
Masih Minim. 2008 - 2022 | VIVA MEDIA BARU.
https://www.viva.co.id/gaya-hidup/travel/1196158-suka-traveling-pengeluaran-

milenial-buat-liburan-masih-minim (Accessed: December 20, 2021)

Bonauli (2019). Faktanya, Wanita Indonesia Lebih Sering Traveling dari Pria.
detikTravel.
https://travel.detik.com/travel-news/d-4727838/faktanya-wanita-indonesia-lebih-
sering-traveling-dari-pria (Accessed: December 20, 2021)

Dean, B. (2021). TikTok User Statistics (2021). Backlinko.
https://backlinko.com/tiktok-users (Accessed: December 23, 2021)

Basuki, A. T., & Prawoto, N. (2016). Analisis Regresi Dalam Penelitian Ekonomi &
Bisnis : Dilengkapi Aplikasi SPSS & EVIEWS. Depok, PT Rajagrafindo Persada.

Batisby, A. (2020). An In-Depth Look at Marketing on TikTok. Digital Marketing Institute.
https://digitalmarketinginstitute.com/blog/an-in-depth-look-at-marketing-on-
tiktok (Accessed: June 6, 2021)

Bening, B., & Kurniawati, L. (2019). The Influence of Content Marketing toward the
Customer Engagement of Tokopedia Users in Yogyakarta. International
Conference on Technology, Education and Science, 138-148.

145


https://blog.tiket.com/perjalanan-tiket-com/
https://infokomputer.grid.id/read/122410734/pemesanan-tiket-pesawat-dan-hotel-di-tiketcom-tumbuh-triple-digit
https://infokomputer.grid.id/read/122410734/pemesanan-tiket-pesawat-dan-hotel-di-tiketcom-tumbuh-triple-digit
https://analisa.io/profile-tiktok/tiketcom
https://www.viva.co.id/gaya-hidup/travel/1196158-suka-traveling-pengeluaran-milenial-buat-liburan-masih-minim
https://www.viva.co.id/gaya-hidup/travel/1196158-suka-traveling-pengeluaran-milenial-buat-liburan-masih-minim
https://travel.detik.com/travel-news/d-4727838/faktanya-wanita-indonesia-lebih-sering-traveling-dari-pria
https://travel.detik.com/travel-news/d-4727838/faktanya-wanita-indonesia-lebih-sering-traveling-dari-pria
https://backlinko.com/tiktok-users
https://digitalmarketinginstitute.com/blog/an-in-depth-look-at-marketing-on-tiktok
https://digitalmarketinginstitute.com/blog/an-in-depth-look-at-marketing-on-tiktok

BPS Provinsi. Jawa Barat. (2021). Perkembangan Tingkat Penghunian Kamar Hotel di
Jawa Barat. BPS Provinsi Jawa Barat.
https://bandungkota.bps.go.id/pressrelease/2021/08/02/921/tingkat-penghunian-
kamar-hotel-jawa-barat-juni-2021-sebesar-32-90-persen.html (Accessed:
September 9, 2021)

BPS Provinsi Jawa Barat. (2021). Perkembangan Statistik Transportasi Provinsi Jawa
Barat. BPS Provinsi Jawa Barat.
https://bandungkota.bps.go.id/pressrelease/2021/08/02/919/perkembangan-
statistik-transportasi-provinsi-jawa-barat-juni-2021.html  (Accessed: September
9, 2021)

Brodie, et al. (2015). Customer Engagement: Contemporary Issues and Challenges. New
Zealand, Routledge.

Chapple, C. (2019). TikTok Clocks 1.5 Billion Downloads on The App Store and Google
Play. Sensor Tower. https://sensortower.com/blog/tiktok-downloads-1-5-billion
(Accessed: June 10, 2021)

Clarabridge. (2020). What is  Customer Engagement. Clarabridge.
https://www.clarabridge.com/customer-experience-dictionary/customer-
engagement/ (Accessed: June 9, 2021)

Dean, B. (2021). Social Network Usage & Growth Statistics: How Many People Use
Social Media in 2021? Backlinko. https://backlinko.com/social-media-users
(Accessed: June 7, 2021)

Dessart, L., Veloutsou, C., & Morgan-Thomas, A. (2016). Capturing consumer
engagement: duality, dimensionality and measurement. Journal of Marketing
Management, 32(5-6), 399-426.

Dewi, R. (2021). Jumlah Pengguna Meledak, Instagram Akui TikTok Lebih Hebat, Tekno
Sindonews. Sindonews. https://tekno.sindonews.com/read/307826/207/jumlah-
pengguna-meledak-instagram-akui-tiktok-lebih-hebat-1611126080  (Accessed:
June 8, 2021)

Direktorat Jenderal Kependudukan dan Pencatatan Sipil. (2021). Distribusi Penduduk
Indonesia Per Juni 2021: Jabar Terbanyak. Direktorat Jenderal Kependudukan
dan Pencatatan Sipil.

146


https://bandungkota.bps.go.id/pressrelease/2021/08/02/921/tingkat-penghunian-kamar-hotel-jawa-barat-juni-2021-sebesar-32-90-persen.html
https://bandungkota.bps.go.id/pressrelease/2021/08/02/921/tingkat-penghunian-kamar-hotel-jawa-barat-juni-2021-sebesar-32-90-persen.html
https://bandungkota.bps.go.id/pressrelease/2021/08/02/919/perkembangan-statistik-transportasi-provinsi-jawa-barat-juni-2021.html
https://bandungkota.bps.go.id/pressrelease/2021/08/02/919/perkembangan-statistik-transportasi-provinsi-jawa-barat-juni-2021.html
https://sensortower.com/blog/tiktok-downloads-1-5-billion
https://www.clarabridge.com/customer-experience-dictionary/customer-engagement/
https://www.clarabridge.com/customer-experience-dictionary/customer-engagement/
https://backlinko.com/social-media-users
https://tekno.sindonews.com/read/307826/207/jumlah-pengguna-meledak-instagram-akui-tiktok-lebih-hebat-1611126080
https://tekno.sindonews.com/read/307826/207/jumlah-pengguna-meledak-instagram-akui-tiktok-lebih-hebat-1611126080

https://dukcapil.kemendagri.go.id/berita/baca/809/distribusi-penduduk-
indonesia-per-juni-2021-jabar-terbanyak-kaltara-paling-sedikit (Accessed:
September 12, 2021)

Elisa, R., & Gordini, N. (2014). Content Marketing Metrics: Theoretical Aspects and
Empirical Evidence. European Scientific Journal, 10(34), 92-104.

Fannin, R. (2019). The Strategy Behind TikTok’s Global Rise. Harvard Business Review.
https://hbr.org/2019/09/the-strategy-behind-tiktoks-global-rise (Accessed: June 4,
2021)

Fransisca, G., & Lawi, K. (2020). Tiktok For Business Diluncurkan Ini Manfaatnya Bagi
Pebisnis Indonesia. Bisnis.
https://entrepreneur.bisnis.com/read/20200627/88/1258401/tiktok-for-business-
diluncurkan-ini-manfaatnya-bagi-pebisnis-indonesia (Accessed: June 4, 2021)

Frost, R., & Judy, S. (2016). E-Marketing. New York, Routledge.

Garcia, K. (2020). Here’s how TikTok is changing the way businesses advertise.
Techninasia. https://www.techinasia.com/heres-tiktok-changing-businesses-
advertise (Accessed: June 6, 2021

Geyser, W. (2021). TikTok Money Calculator [Influencer Engagement & Earnings
Estimator]. Influencer Marketing Hub.
https://influencermarketinghub.com/tiktok-money-calculator/ (Accessed: June 5,
2021

Ghozali, 1. (2016). Aplikasi Analisis Multivariate dengan Program SPSS. Semarang,
Badan Penerbit Universitas Diponegoro.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Semarang, Badan Penerbit Universitas Diponegoro.

Hari, H. (2019). Customer Engagement Influences On Buying Decision in an Online
Context. Think India Journal. Published.

Hadyan, R. (2020, December 22). Pandemi, Pemesanan Hotel dan Tiket Pesawat di

Tiket.com Naik 8 Kali Lipat. Bisnis.com.

https://traveling.bisnis.com/read/20201222/102/1334386/pandemi-pemesanan-

147


https://dukcapil.kemendagri.go.id/berita/baca/809/distribusi-penduduk-indonesia-per-juni-2021-jabar-terbanyak-kaltara-paling-sedikit
https://dukcapil.kemendagri.go.id/berita/baca/809/distribusi-penduduk-indonesia-per-juni-2021-jabar-terbanyak-kaltara-paling-sedikit
https://hbr.org/2019/09/the-strategy-behind-tiktoks-global-rise
https://entrepreneur.bisnis.com/read/20200627/88/1258401/tiktok-for-business-diluncurkan-ini-manfaatnya-bagi-pebisnis-indonesia
https://entrepreneur.bisnis.com/read/20200627/88/1258401/tiktok-for-business-diluncurkan-ini-manfaatnya-bagi-pebisnis-indonesia
https://www.techinasia.com/heres-tiktok-changing-businesses-advertise
https://www.techinasia.com/heres-tiktok-changing-businesses-advertise
https://influencermarketinghub.com/tiktok-money-calculator/
https://traveling.bisnis.com/read/20201222/102/1334386/pandemi-pemesanan-hotel-dan-tiket-pesawat-di-tiketcom-naik-8-kali-lipat

hotel-dan-tiket-pesawat-di-tiketcom-naik-8-kali-lipat (Accessed: October 10,

2021)

Hypeauditor. (2020). TikTok Influencer Engagement Rate Calculator. Hypeauditor.
https://hypeauditor.com/en/free-tools/tiktok-engagement-calculator/ (Accessed: 7
June, 2021)

Karr, D. (2016). How To Map Your Content To Unpredictable Customer Journeys.
California, Meltwater Outside Insight.

Keane-Dawson, M. (2020). What does TikTok for Business mean for brands and
consumers?,. Prmoment. https://www.prmoment.com/blog/what-does-tiktok-for-
business-mean-for-brands-and-consumers (Accessed: June 12, 2021)

Kemp, S. (2021). DIGITAL 2021: GLOBAL OVERVIEW REPORT. Data Reportal.
https://datareportal.com/reports/digital-2021-global-overview-report  (Accessed:
June 4, 2021)

Koetsier, J. (2020). Massive TikTok Growth: Up 75% This Year, Now 33X More Users
Than Nearest Direct Competitor. Forbes.
https://www.forbes.com/sites/johnkoetsier/2020/09/14/massive-tiktok-growth-
up-75-this-year-now-33x-more-users-than-nearest-
competitor/?sh=470d96804fe4 (Accessed: June 10, 2021)

Kotler, P. (2019). Marketing 4.0. Jakarta, Gramedia.

Kotler, P., & Armstrong, G. (2017). Principles of Marketing (17th ed.). New Jersey,
Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). New Jersey:
Pearson Pretice Hall, Inc.

Kusuma, B. A., & Satria Putri, B. P. (2019). PENGARUH SOCIAL MEDIA
MARKETING TERHADAP BRAND EQUITY. JIM UPB (Jurnal Illmiah
Manajemen Universitas Putera Batam), 7(1), 33-37.

Laraspati, A. (2021). Penjualan tiket.com Cetak Rekor di Q1 2021 & Tiket To Do Jadi
Populer. Detik.Com. https://finance.detik.com/berita-ekonomi-bisnis/d-
5540129/penjualan-tiketcom-cetak-rekor-di-q1-2021--tiket-to-do-jadi-

148


https://traveling.bisnis.com/read/20201222/102/1334386/pandemi-pemesanan-hotel-dan-tiket-pesawat-di-tiketcom-naik-8-kali-lipat
https://hypeauditor.com/en/free-tools/tiktok-engagement-calculator/
https://www.prmoment.com/blog/what-does-tiktok-for-business-mean-for-brands-and-consumers
https://www.prmoment.com/blog/what-does-tiktok-for-business-mean-for-brands-and-consumers
https://datareportal.com/reports/digital-2021-global-overview-report
https://www.forbes.com/sites/johnkoetsier/2020/09/14/massive-tiktok-growth-up-75-this-year-now-33x-more-users-than-nearest-competitor/?sh=470d96804fe4
https://www.forbes.com/sites/johnkoetsier/2020/09/14/massive-tiktok-growth-up-75-this-year-now-33x-more-users-than-nearest-competitor/?sh=470d96804fe4
https://www.forbes.com/sites/johnkoetsier/2020/09/14/massive-tiktok-growth-up-75-this-year-now-33x-more-users-than-nearest-competitor/?sh=470d96804fe4
https://finance.detik.com/berita-ekonomi-bisnis/d-5540129/penjualan-tiketcom-cetak-rekor-di-q1-2021--tiket-to-do-jadi-populer?_ga=2.30995775.1611450844.1631189720-860663285.1631189719
https://finance.detik.com/berita-ekonomi-bisnis/d-5540129/penjualan-tiketcom-cetak-rekor-di-q1-2021--tiket-to-do-jadi-populer?_ga=2.30995775.1611450844.1631189720-860663285.1631189719

populer?_ga=2.30995775.1611450844.1631189720-860663285.1631189719
(Accessed: October 5, 2021)

Morissan. (2015). Periklanan Komunikasi Pemasaran Terpadu. Jakarta, Prenadamedia
Group.

Nasrullah, R. (2015). Media Sosial; Persfektif Komunikasi, Budaya, dan Sosioteknologi.
Bandung, Simbiosa Rekatama Media.

Pacheco, E. (2020). COVID-19’s Impact on Social Media Usage. The Brandon Agency.
https://www.thebrandonagency.com/blog/covid-19s-impact-on-social-media-
usage/ (Accessed: August 21, 2021)

Perez, S. (2020). TikTok launches TikTok For Business for marketers, takes on Snapchat
with new AR ads. Techcrunch. https://techcrunch.com/2020/06/25/tiktok-
launches-tiktok-for-business-for-marketers-takes-on-snapchat-with-new-ar-
ads/?guccounter=1#:~:text=At%20launch%2C%20the%20site%20will,first% 20l
aunch%20the%20TikTok%20app.&text=Hashtag%20Challenges%20allow%20b
rands%20to,a%20hashtag%200f%20their%20choice. (Accessed: June 13, 2021)

Priansa, D. J. (2017). Pengembangan Srategi dan Model Pembelajaran Inovatif, Kreatif,
dan Prestatif Dalam Memahami Peserta Didik. Bandung, CV Pustaka Setia.

Pulizzi, J. (2012). The Rise of Storytelling as the New Marketing. Publishing Research
Quarterly, 28(2), 116-123. https://doi.org/10.1007/s12109-012-9264-5

Rampelt, C. (2020). The What Why and How of TikTok for B2C Brands. Content
Marketing Institute. https://contentmarketinginstitute.com/2020/02/tiktok-brand-
examples/ (Accessed: June 11, 2021)

Riduwan & Kuncoro, Engkos Achmad. 2014. Cara menggunakan dan Memakai Path
Analysis (Analisis Jalur). Alfabeta, Bandung

Sehl, K. (2021). 23 Important TikTok Stats Marketers Need to Know in 2021. Hootsuite.
https://blog.hootsuite.com/tiktok-stats/ (Accessed: June 3, 2021)

Similarweb. (2021). Tiket.com Traffic Ranking & Marketing Analytics. Similarweb.
https://www.similarweb.com/website/tiket.com/#search (Accessed: August 22,
2021)

Siregar, S. (2017). Metodologi Penelitian Kuantitatif : Dilengkapi dengan Perbandingan
Perhitungan & SPSS (1st ed., Vol. 4). Jakarta, Penerbit Kencana.

149


https://finance.detik.com/berita-ekonomi-bisnis/d-5540129/penjualan-tiketcom-cetak-rekor-di-q1-2021--tiket-to-do-jadi-populer?_ga=2.30995775.1611450844.1631189720-860663285.1631189719
https://www.thebrandonagency.com/blog/covid-19s-impact-on-social-media-usage/
https://www.thebrandonagency.com/blog/covid-19s-impact-on-social-media-usage/
https://techcrunch.com/2020/06/25/tiktok-launches-tiktok-for-business-for-marketers-takes-on-snapchat-with-new-ar-ads/?guccounter=1#:~:text=At%20launch%2C%20the%20site%20will,first%20launch%20the%20TikTok%20app.&text=Hashtag%20Challenges%20allow%20brands%20to,a%20hashtag%20of%20their%20choice
https://techcrunch.com/2020/06/25/tiktok-launches-tiktok-for-business-for-marketers-takes-on-snapchat-with-new-ar-ads/?guccounter=1#:~:text=At%20launch%2C%20the%20site%20will,first%20launch%20the%20TikTok%20app.&text=Hashtag%20Challenges%20allow%20brands%20to,a%20hashtag%20of%20their%20choice
https://techcrunch.com/2020/06/25/tiktok-launches-tiktok-for-business-for-marketers-takes-on-snapchat-with-new-ar-ads/?guccounter=1#:~:text=At%20launch%2C%20the%20site%20will,first%20launch%20the%20TikTok%20app.&text=Hashtag%20Challenges%20allow%20brands%20to,a%20hashtag%20of%20their%20choice
https://techcrunch.com/2020/06/25/tiktok-launches-tiktok-for-business-for-marketers-takes-on-snapchat-with-new-ar-ads/?guccounter=1#:~:text=At%20launch%2C%20the%20site%20will,first%20launch%20the%20TikTok%20app.&text=Hashtag%20Challenges%20allow%20brands%20to,a%20hashtag%20of%20their%20choice
https://techcrunch.com/2020/06/25/tiktok-launches-tiktok-for-business-for-marketers-takes-on-snapchat-with-new-ar-ads/?guccounter=1#:~:text=At%20launch%2C%20the%20site%20will,first%20launch%20the%20TikTok%20app.&text=Hashtag%20Challenges%20allow%20brands%20to,a%20hashtag%20of%20their%20choice
https://contentmarketinginstitute.com/2020/02/tiktok-brand-examples/
https://contentmarketinginstitute.com/2020/02/tiktok-brand-examples/
https://blog.hootsuite.com/tiktok-stats/
https://www.similarweb.com/website/tiket.com/#search

Statista. (2020). U.S. Youtube Usage Increase Due To Corona Virus 2020. Statista.
https://www.statista.com/statistics/1106313/youtube-usage-increase-due-to-
coronavirus-home-usa/ (Accessed: September 5, 2021)

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung,
Alfabeta.

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung,
Alfabeta.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung,
Alfabeta.

Supriyanto, Sani, A., & Maharani, V. (2013). Metodologi penelitian manajemen
sumberdaya manusia: Teori, kuesioner, dan analisis data. Malang, UIN-Maliki
Press

Tidy, J., & Galer, S. S. (2020). TikTok: The story of a social media giant. BBC News.
https://www.bbc.com/news/technology-53640724 (Accessed: September 2, 2021)

Vaeth, K. (2020). Tapping into TikTok as a Branding Platform. The Infinite Agency.
https://theinfiniteagency.com/insights/social/tapping-into-tiktok-as-a-branding-
platform/ (Accessed: June 4, 2021)

Widodo. (2017). Metodologi Penelitian, Populer & Praktis. Jakarta, PT RajaGrafindo
Persada.

150


https://www.statista.com/statistics/1106313/youtube-usage-increase-due-to-coronavirus-home-usa/
https://www.statista.com/statistics/1106313/youtube-usage-increase-due-to-coronavirus-home-usa/
https://www.bbc.com/news/technology-53640724
https://theinfiniteagency.com/insights/social/tapping-into-tiktok-as-a-branding-platform/
https://theinfiniteagency.com/insights/social/tapping-into-tiktok-as-a-branding-platform/

