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ABSTRACT 

The purpose of this study was to examine the effect of Overall Risk, Purchase 

Experience, and Ease of Purchase on Purchase Intention, as well as examine how high 

the Moderation of Fear Of COVID-19 on the relationship between Ease Of Purchase 

and Purchase Intention of Healthy Food. 

This type of research is included in quantitative and causal. The analysis used 

is descriptive analysis using Structural Equation Model-Partial Least Square (SEM-

PLS). Technique. The sampling used is non-probability sampling with purposive 

sampling type. Then the number of samples in this study were 385 respondents in the 

Jabodetabek and Bandung City communities who had consumed healthy food. 

The results of this research using SEM-PLS are all independent variables 

consisting of Overall Risk, Purchase Experience, and Ease of Purchase  have a 

positive and significant influence on the dependent variable, namely Purchase 

Intention. In addition, the moderator of the Fear of COVID-19 study did not moderate 

the relationship between Ease of Purchase and Purchase Intention. 
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