
 

ABSTRACT 

Paramount iSilver iis ia ijewelry istore ithat ispecializes iin isilver. iThe iproblem 

istudied iin ithis istudy iis iabout icustomer iloyalty icaused iby ia ilack iof icustomer itrust iin 

isilver ishops. iThis istudy iaims ito imeasure ithe ieffect iof ithe irelational ibenefit ivariable 

ion ithe icustomer iloyalty ivariable, iso ithe imethod iused iin ithis istudy iis ia iquantitative 

imethod. iData icollection itechniques iin ithis istudy iis ito iuse ia iquestionnaire iwith ia 

isample iof irespondents iused iin ithis istudy iwere ithree ihundred irespondents. 

iRespondents iinvolved iin ithis istudy iwere iconsumers ifrom iParamount iSilver iStores 

iwho ihad itransacted iat ithe istore. iThe ianalysis itechnique iused iis isimple ilinear 

iregression. iBased ion ithe iresults iof idata ianalysis, iit iwas iconcluded ithat ithe it-test 

irelational ibenefit ihas ian iinfluence ion iloyalty. 
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