
64 

 

DAFTAR PUSTAKA 

 

[1] Al Khattab, S.A., Abu-Rumman, A.H. and Zaidan, G.M. 2015. E-Integrated 

Marketing Communication and Its Impact on Customers’ Attitudes. American 

Journal of Industrial and Business Management, 5, 538-547. 

http://dx.doi.org/10.4236/ajibm.2015.58053  

[2] Amiri, N. Seyyed, Banafsheh Dastourian , Pantea Foroudi , Alireza Nankali. 

2017. "Information technology directors’ efforts on innovation, integrated 

marketing communications and brand equity", The Bottom Line, Vol. 30 

Issue: 4, pp.297-309, https://doi.org/10.1108/BL-08-2017-0022 

[3] APJII. 2017. Infografis Penetrasi dan Perilaku Pengguna Internet Indonesia 

2017. 

[4] APJII. 2020. Laporan Survei Internet APJII 2019 – 2020 (Q2). 

[5] Brandt, D. R. 2004. An "Outside-In" Approach to Determining Customer-

Driven Priorities for Improvement and Innovation. White Paper Series, 

Volume 5. 

[6] Catriana, Elsa. 2020. Di Tengah Pandemi, Penjualan Online Buku 

Gramedia Melonjak 90 Persen. 

https://money.kompas.com/read/2020/06/03/170700926/di-tengah-pandemi-

penjualan-online-buku-gramedia-melonjak-90-persen. diakses pada 14 

September 2021. 

[7] Chen, Kai-Jung, Tsu-Ming Yeh, Fan-Yun Pai, Der-Fa Chen. 2018. 

Evaluating Car Centre Service Quality with Modified Kano Model Based on 

The First-Time Buyer’s Age. Cogent Business & Management, 5: 1441593. 

https://doi.org/10.1080/23311975.2018.1441593 

[8] Dominici, Gandolfo, Vasja Roblek , Tindara Abbate , Mario Tani. 2016. Click 

and drive: Consumer attitude to product development: Towards future 

transformations of the driving experience.  Business Process Management 

Journal, Vol. 22 Issue: 2, pp.420-434, https://doi.org/10.1108/BPMJ-05-

2015-0076 



65 

 

[9] Finne, Å., Grönroos, C. 2017. "Communication-In-Use: Customer-Integrated 

Marketing Communication", European Journal of Marketing, Vol. 51 Issue: 

3, pp.445-463, https://doi.org/10.1108/EJM-08-2015-0553 

[10] Fumagalli, E., Delestre, F., & Schiavo, L. L. 2007. Service Quality Regulation 

in Electricity Distribution and Retail. New York: Springer.  

[11] Hair, Joseph F., Black, William C., Babin, Barry J., Anderson, Rolph E. 2009. 

Multivariate Data Analysis. 7th ed. Upper Saddle River: Prentice Hall. 

[12] Handayani, Maulida Sri. 2016. Melawan Goliat Perdagangan Buku. 

https://tirto.id/melawan-goliat-perdagangan-buku-835 diakses pada 20 

November 2018.  

[13] Harususilo, Yohanes Enggar. 2020. Hari Buku: Menolak Tamat Ketika 

Roda Penerbitan Terhalang Covid-19. 

https://edukasi.kompas.com/read/2020/05/17/123646471/hari-buku-

menolak-tamat-ketika-roda-penerbitan-terhalang-covid-19?page=all diakses 

pada 14 September 2021. 

[14] Hollebeek, L. D., Macky, K.  2019. Digital Content Marketing's Role in 

Fostering Consumer Engagement, Trust, and Value: Framework, 

Fundamental Propositions, and Implications. Journal of Interactive 

Marketing, 45, 27–41. https://doi.org/10.1016/j.intmar.2018.07.003 

[15] IKAPI. 2015. Industri Penerbitan Buku Indonesia: Dalam Data dan Fakta. 

Jakarta: Ikatan Penerbit Indonesia. 

[16] IKAPI. 2020. Resume Survei Dampak COVID-19 Terhadap Industri 

Penerbitan Buku di Indonesia. https://www.ikapi.org/riset diakses pada 14 

September 2021. 

[17] Key, T. M., Czaplewski, A. J. 2017. Upstream Social Marketing Strategy: an 

Integrated Marketing Communications Approach. Business Horizons, 

Volume 60, Issue 3, Pages 325-333, ISSN 0007-6813, 

https://doi.org/10.1016/j.bushor.2017.01.006. 

[18] Kim, J.M., Choi, S.B. 2017. An integrated application of Kano’s model and 

AHP to Korean Online Open Market Services. Multimed Tools Appl 76: 

19621. https://doi.org/10.1007/s11042-016-3323-4 



66 

 

[19] Kotler, P., Keller, K. L. 2016. Marketing Management. USA: Pearson 

Education Limited. 

[20] Mazur, G. H. 1993. "QFD for Service Industries: From Voice of Customer to 

Task Deployment," Transactions from the Fifth Symposium on Quality 

Function Deployment. Ann Arbor, MI: QFD Institute, June, 1993. ISBN 1-

889477-05-2 

[21] Meutia, Sari. 2008. Bisnis Buku, Bisnis yang Sarat Harapan: Menyimak 

Pengalaman Mizan. https://mizan.com/2016/05/31/bisnis-buku-bisnis-yang-

sarat-harapan-menyimak-pengalaman-mizan/ diakses pada 14 September 

2021. 

[22] Mihart, Camelia. 2012. “Modelling the Influence of Integrated Marketing 

Communication on Consumer Behaviour: An Approach based on Hierarchy 

of Effects Concept”, Procedia - Social and Behavioral Sciences, ISSN: 1877-

0428, Vol: 62, Page: 975-980, DOI: 10.1016/j.sbspro.2012.09.166 

[23] MizanPublishing. Mizan Pustaka. https://mizanpublishing.com/profile 

diakses pada 14 Maret 2021. 

[24] Oh, J. C., Yoon, S. J., Park B. i. 2012. A Structural Approach to Examine The 

Quality Attributes of e‐Shopping Malls Using The Kano Model", Asia Pacific 

Journal of Marketing and Logistics, Vol. 24 Issue: 2, pp.305-327, 

https://doi.org/10.1108/13555851211218075 

[25] Porcu, L., García, S. B., Pilar, J. M. A., Almendros, E. C. 2019. Analyzing 

The Influence of Firm-Wide Integrated Marketing Communication on Market 

Performance in The Hospitality Industry. International Journal of Hospitality 

Management, Volume 80, Pages 13-24, ISSN 0278-4319, 

https://doi.org/10.1016/j.ijhm.2019.01.008. 

[26] Rashid, D. M. 2010. A Review of State-of-art on Kano Model for Research 

Direction. International Journal of Engineering Science and Technology 

(Vol. 2).  

[27] Sachari, A. 2004. Seni Rupa dan Desain. Jakarta: Gelora Aksara Pratama 

Erlangga.  



67 

 

[28] Selvakumar, J. J. 2014. Dimensions of Integrated Marketing Communication 

(IMC) and Their Impact in Creating Brand Equity in the Quick Service 

Restaurant (QSR) Industry in Coimbatore City. Ushus - Journal of Business 

Management, [S.l.], v. 13, n. 4, p. 27-40. ISSN 0975-3311. 

https://doi.org/10.12725/ujbm.29.3 

[29] Shen, X.X., Tan, K.C., Xie, M. 2000. "An integrated approach to innovative 

product development using Kano’s model and QFD", European Journal of 

Innovation Management, Vol. 3 Issue: 2, pp.91-99, 

https://doi.org/10.1108/14601060010298435 

[30] Socialbakers. 2018. Socialbakers Export Instagram Overview.  

[31] Stokes, Rob and the Minds of Quirk. 2013. eMarketing: The essential Guide 

to Marketing in A Digital World. Quirk eMarketing (Pty) Ltd.  

[32] Strauss, J., Frost, R. 2014. E- Marketing. New Jersey: Pearson. 

[33] Suef, Mokh, Suparno Suparno, Moses Laksono Singgih. 2017. "Categorizing 

product attributes efficiently in QFD-Kano: a case analysis in 

telecommunication", The TQM Journal, Vol. 29 Issue: 3, pp.512-527, 

https://doi.org/10.1108/TQM-03-2015-0036 

[34] Turner, Paul. 2017. "Implementing integrated marketing communications 

(IMC) through major event ambassadors", European Journal of Marketing, 

Vol. 51 Issue: 3, pp.605-626, https://doi.org/10.1108/EJM-09-2015-0631. 

[35] Vernuccio, M., Ceccotti, F. 2015. Strategic and organisational challenges in 

the integrated marketing communication paradigm shift: A holistic vision. 

European Management Journal. Volume 33, Issue 6, page 438-449, 

http://dx.doi.org/10.1016/j.emj.2015.09.001  

[36] We Are Social dan Hootsuite. 2021. Digital 2021 Global Overview Report. 

https://wearesocial.com/blog/2021/01/digital-2021-the-latest-insights-into-

the-state-of-digital diakses pada 14 Maret 2021. 

[37] Yang, Z., Cai, S., Zhou, Z., dan Zhou, N. 2005. Development and Validation 

of an Instrument to Measure User Perceived Service Quality of Information 

Presenting Web Portals. Information and Management. Volume 42, Issue 4, 

page 575-589, ISSN 0378-7206, https://doi.org/10.1016/j.im.2004.03.001. 



68 

 

[38] Zhan, W., Ding, X. 2015. Lean Six Sigma and Statistical Tools for Engineers 

and Engineering Managers. New York: Momentum Press. 

[39] Zhang, Y. L., Bi, R. F., Xiao, M. 2017. Studying on Enhancing Readers’ 

Satisfaction Model of Electronic Service Quality in Library Based on 

LibQUAL+ and Kano. Procedia Engineering, Volume 174, Pages 260-266, 

ISSN 1877-7058, https://doi.org/10.1016/j.proeng.2017.01.132. 

[40] Zultner, R.E., Mazur, G.H. 2006. "The Kano Model: Recent Developments" 

Transactions from the 18th Symposium on QFD. Austin, Texas, December 

2006. ISBN 1-889477-18-4  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


