
xii 

 

LIST OF FIGURES 

Figure 1.1 Blibli.com Logo ................................................................................... 1 

Figure 1.2 E-Commerce Activities ....................................................................... 2 

Figure 1.3 Global Information Sources To Aid Decision Making .................... 2 

Figure 1.4 Marketplace Comparison................................................................... 2 

Figure 1.5 Blibli.com Product Review Page ....................................................... 3 

Figure 2.3 Research Framework Model............................................................ 25 

Figure 3.3 Quantitative Research Process ........................................................ 33 

Figure 3.7.1 Continuum Line Score....................................................................37 

Figure 4.3.1 Continuum Line of Online Consumer Review.............................53 

Figure 4.3.2 Continuum Line of Purchase Decision.........................................59 

Figure 4.4.1.1 Normality Test Results P-Plot....................................................60 

Figure 4.4.3 Scatterplot Heteroscedasticity Test...............................................62 

 

 

 

 

 

 

 


