DAFTAR ISI

LEMBAR PENGESAHAN ...ttt I
LEMBAR PERNYATAAN ...ttt nraae e i
ABSTRAK e e e e e e nreeanes iv
AB ST RACT ..ottt e et e e e e e e e rreeanes v
KATA PENGANTAR ...ttt sttt nn s Vi
[ = B 1 OSSPSR vii
DAFTAR GAMBAR ..ottt sttt b et ne st e e s e X
DAFTAR TABEL ..ottt sttt Xiv
B A B | . e 1
1.1 Latar BelaKang ... 1
1.2 Identifikasi Masalah ...........cccooeiiiiiiiniieees e 2
1.3 RUMUSAN MaSAIAN.........coiiiice e s 10
I (VT U Vo T o | (U o OSSR 3
1.5  Tujuan PEranCanQgan ..........ccceeiveiueeiueiiesieesieseesteesteseesraeeeseesreeaesreesreenesraenneens 3
1.6 Metode Pengumpulan Data dan AnaliSiS.........cccccvevievvereiiieneeie e 3
1.6.1 Metode Pengumpulan Data...........cccevveiiiieiicieiec e 3

1.6.2 Met0ode ANALISIS ...c.ooveieiieiiiiiieie e 4

1.7 Kerangka PeranCangan..........c.cooeiiierieienieniesie et 6
1.8 PembDabakan .........ccociiiiiieieee et 7
BAB L. e i ea e 8
2.1 Teori Strategi DESAIN .......ccoeiiiiiiiiiieie e 8
2.2 Teori Analisis Lingkungan Internal .............cccoooveveiieiieie i 8
2.3 Teori Analisis Lingkungan EKSternal ..............ccccooveviiieiieie e, 10
2.4 Teori Analisis Kompetitif (Perceptual Mapping) ........ccccoevvivieiieveciieseennen, 12
2.5 Teori ANaliSIS PASAN .......coviiiiiiiie ittt 13
2.6 Analisis Khalayak Sasaran (STP) ......ccccoiiiiiiiiininieicse s 15
2.7 Teori DeSign AUIT .......ccoiiiiiiiieeee s 16
2.8  Teori Strategi Bisnis (Porter Generic Strategies)........cocooererererereneeieeieenns 16
2.9 Teori AISAS (Attention, Interest, Search, Action, Share).........c.ccccovvvveinnnn, 18
2.10 Teori Desain Komunikasi ViSual...........cccoceiiiniiiniiienieee e 18
2.11  Kerangka TEOM ..ccveeiii ittt 26

Vil



BAB |11 DATA DAN ANALISIS MASALAH ... 27

N B T - BTV TUPRPRT 27
3.1.1 Data PerusSanaan .........ccceveiiririeieiie et 27
3.1.2 Data ProduK........ccoiveiiiiiiiiiieieeee e 28
3.1.3 Data Khalayak SaSaran ...........c.ccceeerverieiieeneerieseeseeseeseese e seesnenee s 30
3.1.4 Data Hasil WaWaNCAra..........coueieierieiieniesie st 31
3.1.5 Data Rancangan Desain Terdahulu...........ccccooiiiiiiiiinie 33
3.1.6 Data PESAING ...c.ueiieiiieiieiesiieie ettt sttt 36
3.1.7 Data KUISIONET .....eeiiieiieiieciieieee sttt enes 41

3.2 ANALISIS DALA......eeiiieiieiieiiieie ettt 50
3.2.1 Analisis Data Khalayak Sasaran ............cccccoceeveiiieiieiciieese e 50
3.2.2 ANaliSiS WAWENCAIA.......cceiviiriarieieie ettt 51
3.2.3 Analisis Data KUISIONE ........ccccviieiirieiesiesiesiesee e 51
3.2.4 Analisis Data Pesaing SEJENIS .......cccoveieiieeiieeieiee e 51

3.3 Formulasi Strategi DESAIN .........ccueiviiiiiiiiiesiseee e 52
3.3.1 Analisis Lingkungan EKSternal ... 52
3.3.2 Analisis Lingkungan INternal..........c.cocooeiiiiiininieieie e 56
3.3.3 Analisis SWOT (TOWS MALtIiX) ...ccovverviririeniinieieiene e 57
3,34 ANALISIS PASAN .....cuveiiieiiiciecice e 60
3.3.5 Analisis Design AUIt ..........ccceoieiiiie e 61
3.3.6 Pemilihan Strategi Bisnis dan Strategi Desain............ccccccecveveiieieenenne. 62

3.4 Kesimpulan Hasil ANaliSiS.........ccccvviiiiiiiieic e 63

BAB 4 KONSEP DAN HASIL PERANCANGAN ....ccooiiiii e 65

4.1 KONSEP PEranCangaN .........ccoveimieiierieeiee e 65
4.1.1 KONSEP PESAN ... 65
4.1.2 KONSEP KIEaLIT ......ovieiieiiiiiieiieieee e 66
4.1.3 KONSEP VISUAL ..ottt 67
4.1.4 KONSEP MEAIA ....cuveeiiieiie ettt 72
4.1.5 Business Model Canvas...........ccccovieriiieiiienieee e 74

4.2 HaSi PEranCangan..........ccceeiieiiiioiie ettt 76
A oo o LU PUPRUPRI 76
4.2.2 SUPEIGIATIS .ovieiieieie et 78
O T LG T (=] (USSR 78
O | 1111 - U IS 79



4.2.5 User Interface APIKASE .........ccuoiviiiiiiiiiiiiieeee e 80

4.2.6 KEIMASAN ......viiiiiiiie ittt sttt nbe et e et enne e 92

4.2.7 Media Promosi ONIINE ..o e 93

4.2.8 Kartl NAMA .......coviiiiiiiiieiee et 106

BAB 5 KESIMPULAN DAN SARAN. ..ottt 108
5.1 KESIMPUIAN ..ot nres 108
DAFTAR PUSTAKA ettt e et e e ae e e annes 110
LAMPIRAN Lttt e e st e e e e s e e e s s bt e e e e s nnnrees 113



