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ABSTRACT 

 

Curug iin iSundanese imeans iwaterfall. iCurug iCibulao iis ilocated iin ithe 

iMegamendung iarea, iPuncak, iBogor. iThe itravel itime iis irelatively ishort iwhen 

idriving ifrom iBogor, imaking ithe iCurug iCibulao iarea ieasy ito ireach. iBut ifew 

ipeople iknow. iBecause ithe ilocation iof ithis iwaterfall iis inot ion ithe iside iof ithe 

iroad, iand ithere iis ivery ilittle iinformation. iCurug iCibulao icurrently ihas 

iattractive itourism ipotential, iCurug iCibulao iis istill iin ithe isame iscope ias iCurug 

iPanjang. iCurrently, ithe iCurug iis iseeking itourism ipotential iin ithe inatural iand 

icultural isector, iespecially iCurug iPanjang iin iwhich ithere iis ithe iCurug iCibulao. 

iIn iconnection iwith ithis, iit iis inecessary ito idesign iin ithe iform iof ia imore ieffective 

iand iinnovative ipromotion ito ithe icommunity, iin iorder ito iincrease iawareness 

iwhich ihas ian iimpact ion iincreasing ithe inumber iof itourist ivisits ito inatural itourist 

idestinations. 

Based ion ithese iproblems, ithe iauthor iplans ito ido ia idesign iin ithe iform iof 

ipromotion, ifor ithe iCibulao iCurug itourist idestination iin iorder ito isolve ithe 

iexisting iproblems. 

Through ithis ipromotional iactivity, iit ican ialso ibe iused ias ia imeans ito 

ipromote inew itourism ipotential, ior ijust ito iremind iagain iabout ithe itourist 

idestinations iowned iby iBogor iRegency, iespecially ithe itourism ipotential iin ithe 

inatural itourism idestination isector iwhich ican iactually ibe iexcelled. iThe 

iadvantage iof iCurug iCibulao iitself iis ithat iit ihas ia icamping iground iand ia iswing 

iin ithe imiddle iof ithe iwaterfall, iwhich imakes iCurug iCibulao iitself iunique. 

The imethod iused iin ithe idesign iof ithis ipromotion iis ia iqualitative iresearch 

imethod. iQualitative iresearch iis ia itype iof iresearch ithat iproduces ifindings ithat 

icannot ibe iobtained iusing istatistical iprocedures ior iother imeans iof iquantification 

i(measurement). 
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