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ABSTRACT 

JDM (Japanese Domestic Market) car is a term for a car that only sold for Japan, all 

parts and standards conform to Japanese regulations. Emerged in the 70's and popular in the 

80's, this culture developed and has various car characteristics to several car styling, from 

Rocket Bunny, Bosuzoku, etc., and became an icon of car culture in Japan. JDM also identic 

to the world of racing, taking advantage of its speed with its powerful engine, so drifting, time-

attack, drag races become proliferate on the streets and become a street culture. JDM culture 

entered Indonesia in the early 90s - 2000s. Many factors influence the Indonesians and the 

adoption of JDM cars, from internet access which is already quite easy, to automotive 

magazines that are spreads. So, until now, many people love JDM culture. The adoption of this 

study is caused by the phenomenon. However, there is no place for the community and lovers 

to accommodate their hobbies, in addition, the priority and safety of a workshop that does not 

meet the standards. Therefore, innovation is needed from space requirements, layout 

arrangements, as well as security and comfort levels that are completed with interior design. 
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