DAFTAR PUSTAKA

(2005). Dalam H. K. Yuswohady, Positioning, Diferensiasi, & Brand Concepts: Strategy That
Works. Jakarta: PT. Gramedia Pustaka Utama.

A, 1. (2019). Istilah Musim Libur Low, High, Peak Season. Diambil kembali dari bobobox:
https://www.bobobox.co.id/blog/istilah-musim-libur-low-high-peak-season/

Abdullah Umar, A. H. (2016). STRATEGI PENGEMBANGAN BISNIS PADA BISNIS
PARIWISATA . 128.

Alma, B. (2018). Manajemen dan Pemasaran Jasa. Bandung: Alfabeta.

Andhika Piambudi, A. H. (2018). Analysis of Consumer Factor on Using Online Travel Agent
Traveloka and Pegipegi.com in Bandung City.

Belch, G. B. (2008). Advertising and Promotion: An Integrated Marketing Communications
Perpective. Austin: New York : McGraw-Hill Education.

Fandy Tjiptono, G. C. (2012). Pemasaran Strategik. Yogyakarta.
Ferrel O. C., D. H. (2005). Marketing Strategy.

Fikri, D. A. (2020, Oktober 17). Kemenparekraf Siapkan Program Diskon Pariwisata Tahun
Depan. Diambil kembali dari Okezone:
https://travel.okezone.com/read/2020/10/17/406/2295257/kemenparekraf-siapkan-
program-diskon-pariwisata-tahun-depan

George Edward Belch, M. B. (2008). Advertising and Promotion. An Integrated Marketing
Communication Perspective.

Jaywat Singh, S. P. (2014). Consumer Perceptions of Cobrands: The Role of Brand Positioning
Strategies.

Jemandu, V. (2021, June 3). Siaran Pers: Menparekraf Paparkan Program Strategis Sektor
Parekraf 2022. Diambil kembali dari Kemenparekraf/BarekrafmRepublik Indonesia:
https://pedulicovid19.kemenparekraf.go.id/siaran-pers-menparekraf-paparkan-program-
strategis-sektor-parekraf-2022/

John Gower, P. J. (2010). Perceptual Maps: The Good, the Bad and the Ugly.

Joseph F. Hair, M. S. (2010). An Assessment of the Use of Partial Least Squares Structural
Equation Modeling in Marketing Research. Journal of The Academy of Marketing
Science.

Juan Gabriel Brida, W. A. (2010). The Tourism-Led-Growth Hypothesis for Uruguay.
Kartajaya, H. (2006). Marketing Mix Seri 9. Bandung: PT Mizan Kasali.

85



Keller, P. K. (2007). Marketing Management 12th Edition. Evanston, Illinois: Pearson
Education.

Keller, P. K. (2015). Marketing Management 15th Edition. Evanston, Illinois: Pearson
Education.

Malhotra G., L. D. (2017). Overcoming Indecision by Changing the Decision Boundary.

Mohamed Abdel-Basset, M. M. (2018). An Extension of Neutrosophic AHP-SWOT Analysis for
Strategic Planning and Decision-Making.

Niculescu. (2006). An Empirical Comparison of Supervised Learning Algorithms.

Pangastuti, T. (2020, Juli 16). Bl Perkirakan Ekonomi Kuartal Il Tumbuh Minus 4%. Diambil
kembali dari Investor Daily Indonesia: https://investor.id/business/bi-perkirakan-
ekonomi-kuartal-ii-tumbuh-minus-4

Philip Kotler, K. L. (2012). Marketing Management 14th Edition.

Rangkuti, F. (2004). Manajemen Persediaan Aplikasi di Bidang Bisnis. Jakarta: PT Raja
Grafindo Persada.

Rangkuti, F. (2009). Strategi Promosi yang Kreatif dan Analisis Kasus Integrated Marketing
Communication. Jakarta: PT Gramedia Pustaka Utama.

Rangkuti, F. (2013). Teknik Membedah Kasus Bisnis Analisis SWOT, Cara Perhitungan Bobot,
Rating, dan OCAI. Jakarta: PT Gramedia Pustaka Utama.

Riezchy Riando Mamanua, 1. G. (2017). KEPUTUSAN PEMBELIAN PRODUK ‘ONLINE
TRAVEL AGENT’ .

Robinson, P. (2007). Explaining the Lack of Strategic Planning in SMEs: The Importance of
Owner Motivation.

Sarwono, J. (2011). Mixed Methods: Cara Menggabung Riset Kuantitatif dan Riset Kualitatif
Secara Benar. Jakarta: PT Elex Media Komputindo.

Sekaran. (2003). Research Methods for Business: A Skill Building Approach.

Shampy Kamboj, Z. R. (2017). Measuring customer social participation in online travel
communities: scale development and validation.

Simamora, B. (t.thn.). Analisis Multivariat Pemasaran. 2005: Gramedia Pustaka Utama.
Sugiyono. (2011). Metodologi Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: Alpabeta.
Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods).

Urumsah, D. (2016). Factors Influencing Consumers to Use E-Services in Indonesia Airline
Companies.

86



