THE EFFECT OF SOURCE CREDIBILITY ON CUSTOMER
PURCHASE INTENTION AND ITS’ IMPACT ON
PRODUCT PURCHASE DECISIONS
(THE CASE OF “THE NEEDS” FOCALLURES’ BEAUTY
VLOGGER TASYA FARASYA YOUTUBE CONTENT)

UNDERGRADUATED THESIS

Submitted as One of Requirement for
Obtain a Bachelor of Business Administration Degree
Business Administration Study Program

Compiled by:
Rizka Fitriyana Cahyani
1501160070

o

Telkom

University

BUSINESS ADMINISTRATION STUDY PROGRAM
FACULTY OF COMMUNICATION AND BUSINESS
TELKOM UNIVERSITY
BANDUNG
2021



