
xiv  

DAFTAR TABEL 

 

Tabel 1. 1 Hasil Pra-Survey Perceived Value ............................................................ 18 

Tabel 1. 2  Hasil Pra-Survey Customer Satisfaction .................................................. 19 

Tabel 1. 3 Hasil Pra-Survey Customer Loyalty .......................................................... 20 

Tabel 2. 1 Skripsi Terdahulu ...................................................................................... 55 

Tabel 2. 2 Jurnal Nasional .......................................................................................... 60 

Tabel 2. 3 Jurnal Internasional ................................................................................... 65 

Tabel 3. 1 Operasional Variabel................................................................................. 59 

Tabel 3. 2 Instrumen Skala Likert .............................................................................. 62 

Tabel 3. 3 Jumlah Store Kopi Kenangan ................................................................... 64 

Tabel 3. 4 Parameter Uji Validitas ............................................................................. 68 

Tabel 3. 5 Uji Validitas Perceived Value ................................................................... 69 

Tabel 3. 6 Uji Validitas Customer Satisfaction .......................................................... 69 

Tabel 3. 7 Uji Validitas Customer Loyalty ................................................................ 70 

Tabel 3. 8 Parameter Uji Realibilitas ......................................................................... 70 

Tabel 3. 9 Uji Realibilitas .......................................................................................... 70 

Tabel 3. 10 Kriteria Interprestasi Skor ....................................................................... 72 

Tabel 4. 1 Analisis Deskriptif Perceived Value ......................................................... 84 

Tabel 4. 2 Analisis Deskriptif Customer Satisfaction ................................................ 88 

Tabel 4. 3 Analisis Deskriptif Customer Loyalty ....................................................... 92 

Tabel 4. 4 Hasil Outer Loadings ................................................................................ 95 

Tabel 4. 5 Hasil Average Variance Extracted ............................................................ 97 

Tabel 4. 6 Cross Loadings ......................................................................................... 98 

Tabel 4. 7 Fornell-Larcker Criterion ......................................................................... 98 

Tabel 4. 8 Construct Reliability ................................................................................. 99 

Tabel 4. 9 Hasil R Square ........................................................................................ 100 

Tabel 4. 10 Pengaruh Antar Variabel Sub Struktur Pertama ................................... 102 

Tabel 4. 11 Pengaruh Antar Variabel Sub Struktur Kedua ...................................... 103 

Tabel 4. 12 Predictive Relevance ............................................................................. 104 

Tabel 4. 13 Path Coefficients ................................................................................... 105 

 


