DAFTAR ISl

LEMBAR PERNYATAAN. ...ttt i
LEMBAR PENGESAHAN. ... ..ottt nae s ii
ABSTRAK ...ttt et e st et r e e te e ene e re e teane e reeneeeneenre e e ii
ABSTRACT ..ttt ettt b et ettt ettt et e et e et e re e re e nre e \Y
KATA PENGANTAR. ..ttt bttt st nne e %
DAFTAR TSIttt Vi
DAFTAR GAMBAR......ccoeee ettt e te e e enaeenaesreense e IX
DAFTAR TABEL.....coiee ettt st X
BAB I PENDAHULUAN......ooittitititite ettt sttt sttt ettt s 1
1.1 Latar BelaKang .........coocuooiiiiiiiiiieeeee e 1
1.2 Permasalahan..........c.cooouiiiiiiiiiiiiee e 3
1.2.1 Identifikasi Masalah.........c.ccccceeviriininiininieeeeceeeee 3
1.2.2 Rumusan Masalah ..........ccccoooiviiiiniiniiiieeee 3
1.3 Ruang LingKup......cooueeriieieie et 3
1.4 Tujuan Penelitian...........ccueeveviieiiieeiiie e 3
1.5 Manfaat Penelitian..........cccooeerierierieniiiieieseeee e 3
1.6 Metode Penelitian..........cceevueeienieniiiienieeieceteeee e 4
1.6.1 Metode Pengumpulan Data...........cccoeviiiiiniiiiiiniiiieeee, 4
1.6.2 Metode ANalisiS......cceevueeiiiieiieiiieiieeieeee e 5
1.7 Kerangka Perancangan.............cccccueeeeiieeiiiieeniiieesieeesieeesieeevee e e 6
BAB II Landasan TEOTL.........ccteueriiriiiieiiieeiesieerieete ettt st 7
2.1 KOMUNTKAST ..eeueiiiiiiiiiieiieiie ettt e 7
2.1.1 Jenis KOmMUNIKAST «....oouiiniiiiiiiiiiiicieeiceceeceeeee e 7
2.2 PeriKIanan .......cc.cooeiiiriiiiiiniiiieeieseee et 7
2.2.1 Tujuan Periklanan............cccoceeeiiienienienieeieecie e 8
2.3 Branding.......cc.eeeeviieiiieeciee ettt aae e ereeas 8
2.3 Desain Komunikasi Visual .........ccccccoiiiiiiiiiiiiiiiiiiieeeeeeeee 9
2.3.1 Unsur-unsur Desain Komunikasi Visual ........c..ccccceeeneennnnee. 9
2.3.2 COPYWITEING...ecuvieireerieniieerienteeteesireesreesteesreenseesnseensaesnseens 10
2.3.2.1 Headline ......ccooviiiiiieiiiiieeiiee e 10
2.3.2.2 Subheadline.........cccoooueiiiiiiiiiiiie e 10
2.3.2.3 BOAYCOPY...utierieieiieiieniieeiienireeieesiiieereeieeeeveesee e 10

Vi



2.3.2 4 TaglNC..c.uiioiieiieiieceee e 10

2.3.2.5Baseline........ccccuieiieiiieiieeieee e 10
2.3.3 LaAYOUL.c.tieieeiieiieieeee ettt s 10
2.3.4 TIPOZIafl .oceeeeieeiiieeieeeeee et 11
2.3.5 KOMPOSISI..evreiiiriiieiieeieeiieeieeieesreeereeseeeeveeaeeseneenes 11
2.4 ProdUkK.....cocueeiieieieeeet et 11
2.5 Analisa SWOT ....ccuiiiiiie e 11
2.6 Aottt 11
2.7 Target AUAICNLS. ......eevuiieiieeiieeiieeieeite ettt et e et ebeesaeeenbeenseeeneeas 12
2.8 Strategi Kreatif.........ccooouiiiiiiiieieciiee et 12
2.9 Strate@i Pesan.........cocioiiiiiiiiiee e 12
2.10 Strategl Media.......cceeeeiiieriieeiieceece e e 13
2.11 Stategi PrOmOSI...c...ieciieeiieiiecie ettt 13
2,12 MEAIA. ettt 13
2021 EVERL..cccneeiiieieiieee ettt e e e e e aae e e nnaae e e 13
2.12.2 POSEET CetaK......eeeeuieiieiieeiieieeie ettt 13
BAB III DATA DAN ANALISIS MASALAH.......cooiiiiiiiieeeeeee e 14
Bl DALA e 14
3.1.1 Ratheoo FOOtWEAT........ccccevuiiiiiiiiieciie e 14
3.2 Data Permasalahan.............ccccoooiiiiiiiiiiiiieeeeee e 15
3.3 Data EMPITIK cooovieeiiieiieee e e 15
3.3.1 Data WawanCara.........c.cceoueeeueenieenienienieeniieeiee s 15
3.3.2 Data KUESIONET.......eccuiruieieiieniiiieeieeit et 17
3.3.3 Data ODSEIVASI....cccueerieieiieeiieeiieete ettt 17
3.3.4 Data Khalayak..........ccccoveeeiiiiiiieeiie e e 20
3.3.4.1 Demografi......cccceeeeiieeniiiieniie e 20
3.3.4.2 PSIKOGIafl....cceoeviiieiieieciieceeee e 20
3.3.4.3 GEOrafiS...cocouieiiieiieiie et 21

BAB IV KONSEP DAN PERANCANGAN 22

4.1 Konsep Perancangan 22
4.1.1 Tujuan Komunikasi22
4.1.2 Gaya Bahasa22

4.2 Strategi Kreatif22

vii



4.2.1 Strategi Media........coocueeiiiiieeiieiie et 24

4.3 KONSEP VISUAL ....eiiiiiiiiiiiiee e 26
4.3.1 Visual Target AUdINesS.........cccceeevveeeriiieeniieeeiee e 27

4.3.2 Gaya VisUal......ccceeviiiiiiiiieeiie et 28

4.3.3 TIPOGLALT oottt ettt e 27

4.3.4 WA ..oeeiiiiiiiieiieeeeeee e 28

4.4 KONSEP MEAIA......uiiiiiiieeiiieeiie ettt 28
4.4.1 Media Utama ........coceeviiiiiinieiiieieeeeeeee e 28
4.4.2 Media Pendukung ...........cccocierieeiiienieeiieeieeiee e 29
4.5 Hasil RaNCANGAN ........ccccuiiiiieiiieiieeieeiie ettt 30
4.5.1 Hasil Rancangan Poster Promosi Sosial Media...................... 30

4.5.1.1 Instagram Feed.........cccoovvieeiiieniiiiee e, 30

4.5.1.2 Instagram StOTIeS ........cceeeveereeerreenieeiiienieeieenieeenneen 31

4.5.2 RanCan@an EVERL ........ccccueeeueeeeueeeieeeiieesiieesiteeeiee e 31
4.5.2.1 POSEET wevveeeiiiiieeeiiee ettt e tee e e iraaa e 34

BAB V PenULUP ..ottt 35
5.1 KeSIMPUIAN. ....cceeeiiiiiieiieiieeieee e 35

5.2 Saran Atau Rekomendasi ..........ccceceeveneriienieneniienienceicne 35

viii



