DAFTAR ISI

LEMBAR PENGESAHAN ...ttt ettt e e e e e e sttt e e e e e e s aaabbbaeeeaeeeaannes ii
LEMBAR PERNYATAAN .....coittittiiteteeet ettt st ettt ettt sttt et shee s s sbe e b e b ennee iii
KATA PENGANTAR. ...ttt ettt st ettt sb ettt ettt e sbe e she e s e sane e bt e sbeenbeennees iv
ABSTRAK ettt ettt ettt e e e e ettt et e e e e e e e e teteeeee e e e e aa bbbt e e e e e e e e e aanbbeaeeaeeeeaaanne v
ABSTRACT ettt ettt ettt e e e e e ettt e e e e e e aa bbbttt e e e e e e e asb ittt e e eeeeeaanabeeeeeaaeenn vi
DAftar GAMDA ..o s e X
DAftar TADEI ....eeeeieeeeee et e Xii
BAB L. ettt e e b e bt ettt et h e nh e san e s bt e bbb e e nnees 1
PENDAHULUAN ...ttt eeeeeeetetetateteeeeeeeeeeeesesesesesssesestsesestsssesssesesesssssenensnnnne 1
1.1 Latar BelaKang..........cccooiiiiiiiii e 1
1.2 Permasalahan ..o 4
1.2.1 Identifikasi Masalah ..............ccccooiiiiiii e 4
1.2.2 Rumusan Masalah............cco.ccoooiiiiii e 4

1.3 Ruang LinGKup.........cccooiiii e 4
14 Tujuan dan Manfaat Perancangan ..................ccccooiiiiiiiiiicncc 5
14.1 TUJUAN ...ttt ettt s bt e st e st e e sate e sbeeesateas 5
14.2 Manfaat. ..o e e 5

1.5 Cara Pengumpulan Data..............ccoooiiiiiiiiiiiiiiii e 5
1.5.1 Metode ODSErvasi.........cccociiiiiriiriiiiiiiice e 5
1.5.2 Metode WawanCara .........ccocceevieieiiienieieniee e 6
153 Metode KUiSIOner .........cccceiiiiiiiiiiiiieiieeec e e 6
154 Kajian Pustaka ... 6

1.6  Metode Analisa Data..............coocoeoiiiiiiiiiinii e 6
1.6.1 ANALSIs SWOT ... 6
1.6.2 Analisis Data KuiSioner ..............ccocccoviieiiiiiiiiineee e 7
1.6.3 Analisis MAatrikKs ..........coooeiiiiiiiii e 7

1.7  Kerangka PemiKiran ... 8
1.8 PembabaKkan ... 9
BAB 2.ttt bbb bbbt e r e nhe e nhe e s 10
DASAR PEMIKIRAN ...ttt ettt ettt e e e e e ettt e e e e e e ettt et e e e e e e saabbbeeeeaaaeas 10
2.1 TEOI PEranCaNGaN ..cccoueeieiiiee et 10
2.2 [AENTItas ViSUL.....cocueeiiiiiieeeeee et e 11

vii



B N I oY o TSRO P T RPPPPPTI 11

2,22 TAGHNC ...ttt e 13

2.3 Teori Media dan Media PIaNNing.............coccueeeeecieeeesciiee e 14
2.4 TEONI BIONG....ccuueeiiiiiieiieeeteeet ettt 16
25 TEONT  BrANING....ccceeeeiiieiiieeie ettt s s 16
2.6 TEOIT DKV .ttt et 16
2.6.1 UNSUr — UNSUPr DESAIN.....ccoiiiiiiiiiiiiiiciiie e 17

2.7 Teori Integrated Marketing Communication .............ccoceeeeeveeeeecieeeeeiiee e 23
2.7.1 Definisi Integrated Marketing Communication ..............cccceeecvuveeeiciiveeesennenn. 23
2.7.2 Teori Sarana — Sarana Komunikasi Pemasaran (Marketing Mix)..................... 24
2.7.3 Teori Pemasaran Pariwisata........ccoocieieiiiiiieiiieiee e 24

2.8 T =4 T =T L o PRSPPI 26
2.9 ASUIMIS cueeitiiieete ettt ettt st ettt ettt b e bttt et enne e 26
BAB 11ttt ettt ettt b bbbttt et e nhe e nhe e e e e 27
DATA DAN ANALISIS MASALAH. ...ttt ettt e e e e e bee e e ee e s 27
31 DT | = OO PPPPPPP 27
3.1.1 Data Pemberi Proyek dan Mitra.........cccocovveiiiiiiiii i 27
3.1.2 Data Obyek Penelitian ................c..ccocoiiiii e, 29
3.1.3 Data Khalayak Sasaran..............ccoccceeviiiiiiiiniiininiee e 38
3.14 Data Hasil Wawancara, Observasi, Kuisioner .......................ccoccvne. 39
3.1.5 Data Proyek SeJEenis ..........cccceeviiiiiiiiiiiiiniieiie e 54

3.2 ANALISIS DATA....eeeeiiieiiiietee e e 57
3.2.1 Analisis Data Proyek Penelitian (Marketing MiX)........c.ccccoceeevvencvvercrenanne. 57
3.2.2 Analisis Data Hasil Wawancara, Observasi, KUuisioner ........ccccoeeeeeeeeeeennne. 57
3.23 Analisis Matriks Identitas Visual dan Media Promosi Proyek Sejenis....... 60
3.24 ANALISIS SWOT .ottt 62
3.25 Kesimpulan Hasil Analisis Data .......c.ccceerieeriiienieenieeneecee e 64

27 AN = 2 LY PP P PP OO PP PP P P PP PPPPPOPPPPPRPPPPPRS 67
KONSEP DAN HASIL PERANCANGAN......cocttitteiteriteete ettt et 67
4.1 KONSEP PeSAN........ooiiiiiiiiiiee e 67
4.1.1 Big Ldea ..o 67
4.1.2 Tujuan Pesan ... 67
4.1.3 Strategi PESAN ......cccc.ooviiiiiiiiiieei e 68

viii



4.2 Konsep Kreatif ..o 68

4.3 Konsep Visual..........ccoooiiiii e 69
4.3.1 Konsep Identitas Visual.............ccccoeiiiiiiinnniiiniincc e 69
4.3.2 THIUSEFAST ..o 69
4.3.3 TIPOGrafi ..o 70
434 WAIDA. ..o et 70

4.4 KOnNSeP Meia.......ccooueiiiiiiiiiiiiee ettt s 71

4.5 KonSep BiSIS .......oooiuiiiiiiiiiiiiiee ettt 73

4.6  Hasil Perancangan .............cccccoeviiiniiiiniiieniee ettt 75

BAB V. eeeeeeeeet ettt ettt e aeate e et bttt h e bt bt sttt ettt sttt sttt st st st st st st st s tntsenennnennnnnnn 95
PENUTURP ...ttt ettt ettt etetae et ee st b es st st st st st s ss s st st st st st s tsesesesenensnsnennnnn 95
5. L K@SIMPUIAN ..ceiieiiiee ettt e et e e et e e et a e e e e abb e e e s abaeeeenbseeeennabeeeennsees 95
5.2 S@rAN oot 95
DAFTAR PUSTAKA ...ttt ettt sttt ettt ettt et e sae e s sanesane e 97
LAIMPIRAN ...ttt ettt ettt ettt eeeteeeeaeees st st s es e st sttt s et s s s tse st sesssesestssnesenensnnnnns 101



