DAFTAR ISI

ABSTRAK ..ttt et I
ABSTRACT ...ttt ettt e e s e II
KATA PENGANTAR ...ttt e e s I
DAFTAR GAMBAR ..ottt VII
BAB 1 e e 1
PENDAHULUAN ...ttt et et 1
1.1 LATAR BELAKANG MASALAH.......cciiiiiiiiiiiiiiiieeiee e 1
1.2 PERMASALAHAN ....cottiieiiiiiiiee ettt eeeeetieeeeeetie e e e et eeesatneeesestneesssranaeaees 4
1.2.1 Identifikasi Masal@h...................cccccoooceoiiiiiiiiiiiaaiiiiiieeeiiee e 4
1.2.2 Rumusan Masalah.....................ccccoeoiiiiiiiiiiiiiiiaiiiieeeeeee e 4

1.3 RUANG LINGKUP .....cottieiiiiiiieeeeeiieeeeeiee e e eetieeeeeteeeeeeateeeesevtneessaraaeaees 4
1.4 TUJUAN PERANCANGAN ....oovttieiiiiiieeeeitiiieeeeetiieeeeetiieeeserieeesesraneessarinaeaees 5
1.5  MANFAAT PERANCANGAN .......ccoiiiiiiiiiiiiiite ettt 5
1.6 METODE PENELITIAN.......uttiiiiiiiiiiiieiiii ettt 6
1.6.1 Metode yang Digunakan ...................ccccccooeviuiiiiiiiiieaaiiiiieeeiiieeen, 6
1.6.2 Metode Pengumpulan Data...................c...cccccuueeeiiiiiiaaaiiieeaeiiieean. 6
1.6.3 Metode ANQLISIS .............cccceeiiiiiiiiieiiiiii e 7

1.7 KERANGKA PERANCANGAN .....ccctvteeeiiiiiieeeeiiiieeeeetiineessetineeeserineesssraneeases 9
1.8 SISTEMATIKA PENULISAN ....cuutiiiiiiiiiiieiiiee it 10
BAB IL. e e 11
LANDASAN TEORIL...cooitiiiiiiiiiieeee et 11
2.1 PROMOSI ...ttt e ettt e et e e e e e e e e eabaeeaees 11
2.1.1 BAURAN PROMOSI.....outuiiieeiiiiiiiiiiiciee e e ettt e e e e eeeeveee e e e e e e e eeaaaannns 11
2.1.2 Fungsi dan Tujuan Promosi ............c..ccccoouieeieiiiieaaiieeeeiiieeeen 12
2.1.2.1 FUNGSI PPOMOST ........ooeeeiiiiiiiiiiiiieeeee et 12
2.1.2.2  Tujuan PrOMOSI..............ccccouueuiiiiiiiiiiiiiiieee et 13



2.1.3 Segmentation, Targeting, Positioning (STP )...........ccccccceeevevvveeennnne.. 13

2.1.4 Media PrOMOSI .......cc..oeiiiiiiiiie et 15
2.1.5 Perilaku KONSUMEN ..............cccceiiiiiiiiiaiie et 16
2016 ALSAS ..o 17
BAB 111 DATA OBJEK PENELITIAN .....ooitiiiiiiiiiiiiiiiiiiiiiiivivievevivvvevvvvveavaaaaaens 20
3.1 DATA OBJIEK ..vvuuueeeeeiieeiiiiiieeeeeeee ettt e e e e e e e e eesteeeeeeeeeeeesatineeeeeeseesesrannns 20
3.1.1 Cat’s ANd Ice CFeam.............c..ccoouiiiiiiiiiiiiiiee e 20
3.1.2 DAtA FASTIILAS ...t 21

1. QULEt 10 CFOAMN ...t 21

3.2 DATA PERMASALAH ......oovtuiieeeeiiiiiiiiiiieeeeeeeeeeeetieeeeeeeeeeeeeatineeeeeeeeeeasaannns 26
3.3 DATA TARGET AUDIENS ....uuuiiieiiiiiiiiiiiiieeeeeeeeeeeriieeeeeeeeseeersiineeeeeeseeessnnnnns 26
3.4 DATA KUISIONER .......coovtituiiieeeeeiieeeiiiiieeeeeeeeeeeeriieeeeeeeeseeesstieeeeeeeseeessnannns 28
3.5 DATA SEIENIS ..uuueeeeiieeeeiieeeeee e ettt e e e e e e e et eeeeeeeeeeeeeat e eeeeeseesasrannns 29
3.0 DATA EMPRIK ....uuiiiiiiiiiiiiieeeeee ettt e e e e e e e e e e e e e e eeatneeeeeeeeeeasaanans 31
3.60.1 OBSEFVAST ...t 31
3.6.2 HasSil WaWANCATQ...............ccceiiieiiiiiiiiiieeiee e 32

3.7  MATRIKS PERBANDINGAN ......ccocoiiiiiiiiiiiiiiiiiieeiie et 33
3.8 ANALISIS eeieeeeiieeeeeee et e e e e e e e e e e e e e et e e eeeeeeeeesraanans 34
3.9 WHATTO SAY/PESAN ...cooiiiiiiiiiiiiiiiiiccie e 36
BAB LV ettt e 38
KONSEP DANIHASIL PERANCANGAN .....ottttiiiiiiiiiiviiiiieeeeereveraraeeerssassnnennes 38
4.1 KONSEP PERANCANGAN ....cccutiiiiiiiiiiiiiiiitceiiee ettt 38
4.1.1 Tujuan KOMURIKAST .............cccoooieiiiiiiiiiiii e 38
4.1.2 Pendekatan KOmMunikasi.................ccccceeuiiiiiniiiiniiiiiie e 39
4.1.3  GaYA BARASA............ooooooiiiieiiiieeeee e 39

4.2 Strate@i Kretif .........ccccccoovviiiiiiiiiiiieiie e 39

4.3 KONSEP VISUAL. ....ciittiiieiiiiie ettt e ettt e e e etee e e e evieeeseatneeesabaeeaees 40
4.3.1 Visual Targer Audience dan Idikator....................cccccoevvviveennnn... 40
4.3.2 Gaya ViSUQL ............ccccviiiiiiiiiiieiie e 41
4.3.3 TIDOGIAST....ooeeoieeeeiee et 41
.34 WATNA ..o 42



4.4 KKCONSEP MEDIA ...ccottiiitiiiiiiitititiieeeeetteeeeeeaeeeeeeeeeaeeaeeeeeeesaeeeeseaeseeeeeneseane 42

441 Media UtQmMQ...........c...coooovoeiiiiaiiiiiieiie e 43
4.4.2 Media Pendukung ....................ccccceiiiiiiiiiiiiiiiiiiieiieeeeee e 43

4.5 HASIL RANCANGAN . ....uiiittieee et e et e e e eetee e e etee e e e et e e s eatneeesaraeeaees 45
5.1 POSTEF ..o 45
4.5.2  FLAYCE.....oooooiiiiiiiee e 45
4.5.3  InStagram PoOSt.............cccceuiiiiiiiiiiiiiie e 46
4.5.4  INStagram SIOTY .........ccccoouueeiiiieeeiiiiieee e 47
4.5.5  Video Teaser (YOUIUDE) ...............cccccceiuuiiiiiaieeiiiiiiiieeeeeeeeeeeiian 48
4.5.6  Voucher DiSKON ..............cccc.cooveiiiiiiiiiiiiiiiiieeeeee e 49
4.5.6  Merchandise.................cccccviiiiiiiiiiiiiiiieeee e 49
BAB V et e e et e e et e e e naaeee s 50
KESIMPULAN ..ottt ettt e e e ettt e e e et e e e esnbaaeeeennsaeaens 50
5.1, KESIMPULAN.......cotttttttiieeeeeeeeeeeieeeeeeee e e et eeeeeeeeeeeeeatiaeeeeeeseeeesrannns 50
5.2 SARAN L.ttt e et e e et e e e e b bt e e e ennbbaeeeenbaaeaeann 50
DAFTAR PUSTAKA ...ttt e e e e s 51

Vi



