
ABSTRACT 

 

Advances in information and communication technology (ICT). Bringing the flow of 

information becomes more personal, because everyone has the freedom to choose the 

information they need so that the online media Detikcom is formed which presents a variety of 

information and the latest news on its website. This study discusses one of the newsmedia of 

the 2019 presidential debate news, which is online media (internet) with the title ’’ Content 

Analysis of the Credibility of the Second Presidential Candidate 2019 on the Detikcom Portal 

’’. The theory in this study uses the theory of Flanagin and Metzger along with their 

dimensions. The research method used is quantitative content analysis with the type of content 

analysis research. The population of this research is the amount of news as much as 80 news 

in the online world detikcom about the 2019 presidential debate. To determine the number of 

samples using the formula Holsti (1969) so that the sample size of 3 coder is obtained, and the 

sampling technique using coding sheet tables containing news documentation as many as 

eighty stories were carried out efficiently. The results of this study are the online media 

detikcom deliver news using dimensions of accuracy, believability, bias and completeness 

where news that is not credible results of research showing the dimensions of accuracy 

(accuracy of title and content of 91%, writing error of 0.1%), and photo accuracy and content 

of  88%), dimensions of Believability (11% opinitative, and transparency of news sources 

88%), dimension of bias (cover both sides 0.07%), as well as the dimensions of completeness 

(completeness of news elements 9%) in a news delivered by detikcom. This shows the role of 

detikcom's online media regarding the 2019 presidential debate, it is very important to conduct 

research because there is no credible reporting so researchers can provide information to the 

AFP newsletters online. Poral detikcom should improve the perfection of its reporting by 

paying more attention to elements, especially about the cover both sides in the reporting, so 

that it can produce quality reporting and can show the credibility of the media in presenting a 

second debate on the 2019 presidential candidates. 
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