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ABSTRACT 
 

Sheny kelom geulis is a business gallery in Tasikmalaya that manufactures 

and sells a variety of traditional kelom sandal. Products from Sheny are products 

made from mahogany wood so that the quality is guaranteed. In addition, Sheny is 

known as a beautiful sandal product with variants of designs, materials and colors 

that are loved by the public. Although it has been trying to get back on its feet since 

2014, there has been no significant development of this business, this is due to the 

absence of an effective branding strategy. As long as this promotion is only done 

through online media, it is quite broad so that information does not spread widely. 

If this continues, then this business will soon disappear from the market. Still have 

good potential. The design of this branding is done to provide solutions to these 

plans. With this design, it is hoped that brand awareness will emerge in the Kelom 

Geulis Sheny community through a variety of attractive visual identity design and 

unique characteristics. 

 

Keywords: Visual Identity, Traditional Sandals, Sandals Kelom Geulis 


	LEMBAR PERNYATAAN
	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR ISTILAH
	DAFTAR LAMPIRAN
	BAB I
	PENDAHULUAN
	1.1. Latar Belakang
	1.2. Permasalahan
	1.3. Tujuan Penelitian
	1.4. Ruang Lingkup
	1.5. Cara Pengumpulan Data dan Analisis
	1.
	1.1.
	1.2.
	1.3.
	1.4.
	1.5.
	1.6. Kerangka Penulisan
	1.6.
	1.7. Sistematika Penulisan

	BAB II
	DASAR PEMIKIRAN
	2.
	2.1. Brand Identity
	2.2. Brand Image
	1.
	2.
	2.1.
	2.2.
	2.2.1. Citra Merek
	1.
	2.
	2.1.
	2.2.
	2.2.1.
	2.2.2. Personal Branding

	1.
	2.
	2.1.
	2.2.
	2.3. Kemasan
	1.
	2.
	2.1.
	2.2.
	2.3.
	2.3.1. Desain Kemasan
	2.3.2. Perinsip Desain Kemasan
	2.3.3. Jenis kemasan
	2.3.4. Material Kemasan

	2.4. Desain Komunikasi Visual
	1.
	2.
	2.1.
	2.2.
	2.3.
	2.4.
	2.4.1. Unsur-unsur Desain
	2.4.1.
	2.4.2. Komponen Desain
	2.4.3. Tipografi

	2.5. Layout
	2.5.1. Prinsip Layout
	2.5.2. Membuat Layout
	2.5.3. Elemen Layout
	2.5.3.1. Elemen Teks
	2.5.3.2. Elemen Visual



	BAB III
	DATA DAN ANALISIS MASALAH
	3.
	3.1. Data
	3.1.1. Data Instansi

	3.1.2. Data Produk
	3.1.3. Data Khalayak Sasaran
	3.1.4. Data Proyek Sejenis
	3.1.5. Data Hasil Observasi, Wawancara, Kuisioner
	3.1.5.1. Data Observasi
	3.1.5.2. Data Wawancara
	3.1.5.3. Data Kuisioner


	3.2. Analisis
	3.2.1. Analisis Matriks
	3.
	3.1.
	3.2.
	3.2.1.
	3.2.2. Analisis SWOT
	1.
	2.
	3.
	3.1.
	3.2.
	3.2.1.
	3.2.2.
	3.2.3. Matriks SWOT


	BAB IV
	KONSEP DAN HASIL PERANCANGAN
	1.
	2.
	3.
	4.
	4.1. Konsep
	4.1.1. Konsep Pesan
	4.1.2. Konsep Kreatif
	4.1.3. Konsep Media
	4.1.4. Konsep Komunikasi
	4.1.5. Konsep Visual

	4.2. Marketing Communication yang dipergunakan
	4.2.1. Konsep Bisnis

	4.3. Hasil Perancangan
	4.3.1. Redesign Logo
	4.3.2. Pemilihan Objek Visual
	4.3.3. Media Kreatif
	4.3.3.1. Packaging
	4.3.3.2. Display Produk
	4.3.3.3. Graphic Standar Manual (GSM)
	4.3.3.4. Stationary
	4.3.3.5. Website
	4.3.3.6. Sosial media
	4.3.3.7. Spanduk
	4.3.3.8. Flyer
	4.3.3.9. Hanging Tripod Banner
	4.3.3.10. Souvenir



	BAB V
	PENUTUP
	5.
	5.1. Kesimpulan
	5.2. Saran

	DAFTAR PUSTAKA
	DAFTAR BUKU
	DAFTAR INTERNET

	LAMPIRAN

