DAFTAR PUSTAKA

NEUFERT, E. (2003). DATA ARSITEK JILID 2. Bandung: Erlangga.

Walter A, R. H., & Adams, L. (2001). Hotel Design planning and development.
New York: W. W. Norton & Company; Second edition.

Anhar, L. (2011). The Definition of Boutique Hotels. HVS International.

Julius Panero, M. Z. (2003). Human Dimension & Interior Space ( Dimensi
manusia dan ruang interior: buku panduan untuk standar pedoman
perancangan). Erlangga.

Pratista, Himawan. (2008). Memahami Film. Yogyakarta: Homerian Pustaka.

Whitehead, Jean. (2018). Creating Interior Atmosphere. New York: Bloomsbury
Publishing Plc.

Braun, Tiffany M. (2017). A Case Study on The Emergence of Boutique and
Lifestyle Hotels.

BEKRAF, Film Indonesia. (2019). Pemandangan Umum Industri Film Indonesia.
Hanich, Julian. (2018). The Audience Effect: On the Collective Cinema
Experience. Edinburgh: Edinburgh University Press.

M. Barker, Jennifer. (2009). The Tactile Eye Touch and the Cinematic
Experience. California: University of California Press.

Sinnerbrink, Robbert. (2016). Cinematic Ethics Exploring Ethical Experience
through Film. New York: Routledge.

Cheetham, April. (2012). A Veiling of Identity: Anamorphosis as Double Vision in
Contemporary Art Practice.

Escher, Anton. (2006). The Geography of Cinema — A Cinematic World.
Sport England. (2008). Fitness and Exercise Spaces.

Ongko, Chelsya., Honggowidjaja, S.P., & Mulyono, Hendy. (2017). Perancangan
Interior One Stop Fitness di Surabaya.

Symeonidou, loanna. (2016). Anamorphic Experiences in 3D Space: Shadows,
Projections and Other Optical Illusions.

Wright, Henry. (2011). Boutique Hotel.

Witabora, Jonata. (2012). Ilusi Optis Dalam Dunia Seni dan Desain.

105



106

Grau, Oliver. (2003). Virtual Art From Illusion to Immersion. Massachusetts:
Massachusetts Institute of Technology.

Ernawati. (2019). Psikologis Dalam Seni: Katarsis Sebagai Representasi Dalam
Karya Seni Rupa.

Laming, Magdalena. (2016). Konsep llusi Anamorfosis dalam Arsitektur.

Siswanto, Cynthia., & Setiawan, Andereas, (2015). Persepsi Visual Pengunjung t
erhadap Elemen Interior Stilrod Café di Surabaya.

GlobalWeblndex. (2018). Millennials Audience Report.

Bankole, Olabisi. (2015. Creating Immersive Experiences in Interior Spaces: The
Design of a Live-Work Studio for a Resident Artist.

Menteri Pariwisata dan Ekonomi Kreatif Republik Indonesia. (2013). Peraturan
Menteri Pariwisata dan Ekonomi Kreatif Republik Indonesia Nomor
PM.53/hm.001/2013/Tentang Standar Usaha Hotel.

Sukadiyanto. (2010). Stress dan Cara Menguranginya.

Hernando, Khaznan., & Salayanti, S.Sn. M.Sn., Santi. (2015). Perancangan
Interior Spa & Refleksi Keluarga dengan Konsep Penggayaan Mewah.

Badan Penelitian dan Pengembangan Kementrian Pekerjaan Umum dan
Perumahan Rakyat. (2017). Daftar Standard an Pedoman Bahan
Konstruksi Bangunan dan Rekayasa Sipil.

Dinas Pariwisata Kabupaten Badung. (2014). Standar Usaha Spa Sesuai Permen
Parekraf Nomor 24/2014.

Ali, Hasanuddin., & Purwandi, Lilik. (2017). The Urban Middle-Class Millenials
Indonesia: Financial and Online Behaviour.

Pawlowska, Aneta., & Matoga, Lukasz. (2016). Staycation as a way of spending
free time by city dwellers: examples of tourism products created by Local
Action Groups in Lesser Poland Voivodeship in response to a new trend in
tourism.

Gajic, Jelena., Bradar, Ivana., Zikovic, Radmila., & Illic-Petrovic, Tamara.
(2019). Millennials’ Perspective on Leisure Time.

IDN Research Institute. (2019). Indonesia Millennial Report 2019.

Salsabila, Yonafia. (2019). Karakteristik Wisatawan Milenial Dalam
Meningkatkan Daya Saing Produk Wisata di Orchid Forest Bandung.

The National Sleep Foundation. (2002). Adolescent Sleep Needs And Patterns:
Research Report and Resource Guide.

Balakrishnan, Janarthanan., D. Griffiths, Mark. (2017). An Exploratory Study of
"Selfitis” and the Development of the Selfitis Behaviour Scale.



107

Badan Pusat Statistik. (2018). Profil Generasi Milenial Indonesia.

Bij de Vaate, Anna J.D., Veldhuis, Jolanda., M.Alleva, Jessica., A. Konijn, Elly.,
& H.M. van Hugten, Charlotte. (2018). Show your best self(ie): An
exploratory study on selfie-related motivations and behavior in emerging
adulthood.



