Vi

DAFTAR ISI

HALAMAN PENGESAHAN ..ottt ettt ettt st e e b e e i
HALAMAN PERNYATAAN ...ttt ettt ettt ettt e st e s be e st e e beeeans i
KATA PENGANTAR ...ttt ettt sttt st sttt e e eat e e st e e sab e e s abeesabeesaneeeneeens iii
ABSTRAK ..ttt ettt et b et e h b e e at e e e ab e e s b e e st e e s bee e ne e e anteeeneeenaee vi
ABSTRACT .ottt ettt ettt st e st e sttt sttt e bt e e bt e e sab e e eab e e s abeeeabeeebeeebee s vii
DAFTAR IST ottt ettt st ettt e st e e bt e e bt e e s it e e sas e e s abeeeabeeenbeeebeeens vi
DAFTAR GAMBAR ...ttt ettt sttt st be e s bt e e st e e st e e sabeesabeesaseeesbeeens ix
DAFTAR TABEL ...ttt ettt ettt ettt sat e e st e e sabeeeabeeebeeeanee X
BAB | ettt ettt et e e ab e e et e e ea b e e sabeesbeeebeeebeeeanes 1
PENDAHULUAN ...ttt sttt ettt et sae e st e e st e e st e e sabeesabeesabeeebeeeanes 1
Profil Umum Perusahaan.........coooiiiiiiiiiiieeeec e 1
1.1 Latar Belakang Penelitian ........ccoooviiiiiiiiniiiiee e 4
1.2 Identifikasi Masalah........c.eeioiiiii e 21
1.3 TUJUAN PENEIIEIAN ettt rre e e e e 21
1.4 Kegunaan Penelitian .......ceeiiiiiiieeeieiiiieee ettt 22
1.4.1 Manfaat Praktis .......coooiiieiiiiiieiie e 22
1.4.2 Manfaat TEOMILIS «...veeeeiiee et e 22

1.5 Waktu dan Periode Penelitian .........coooiiiiiiiiiiiiiiiieiieeeecceece e 23
BAB ] ettt sttt e bt e e h et e h e e e a b e e et e e e beeebeeenee s 24
TINJAUAN PUSTAKA ...ttt ettt ettt ettt e st e sbe e s sbeeesbeeesateesaeeeas 24
2.1 TiNJAUAN PUSTAKA...ciiiiiiiiiieieeiiiee e 24
2.1.1 Komunikasi PEmMasaran.........ccceeeieiiiiiiieiiiiee et 24
2.1.2 Promosi Penjualan (Sales Promotion)............cccceecoeeccieeeeeeecciinieeeeeecvneen. 26
2.1.3 Sikap KONSUMEN...ciiiiiiiiiiie ettt e s s e e e e e abaaeeas 32

2.2 Penelitian Terdahulu ..........cooiiiiiiii e 36
2.2.1 Penelitian Terdahulu (SKFiPsi) ...eeeeeeeeiiieeeeeeceee e 36
2.2.2 Penelitian Terdahulu (Jurnal Nasional).........cccoceeeiieiiiieii e, 39
2.2.2 Penelitian Terdahulu (Jurnal International).........cccccoieeiiiiiiiieeceenn, 42

2.3 Kerangka Pemikiran .........ceeiiiiiiiiiie it 45
2.3 HIPOTESIS .t e et s 48
2.5 Ruang Lingkup Penelitian .......cuueeeiiiiiiiiiei ittt e e 48

2.6 Lokasi Dan Objek Penelitian ........cccouviiiiiiiiiiiiieee e 48



Vii

BAB 11 <.ttt ettt b e e h e e h e e et e e s b e e e beeebeeeneean 49
METODE PENELITIAN ... ettt sttt ettt ettt e et eebeeenee s 49
3.1 Jenis PeNelitian .....coeoiiiiiiiie e 49
3.2 Operasional Variabel dan Skala Pengukuran......ccccoccvveeiiiiiiiiiiee e 49
3.2.1 Operasionalisasi Variabel ..........ccccvvriiiiiiiiniie e 49
3.2.2 SKala PENGUKUIAN ..ottt s e e e 55

3.3 Populasi dan SAmMPeL........ciiiiiiiiiiiie it 55
I8 701 B o o U1 = ] PP UPP R 55
3.3.2 SAMIPEL i e 56

34 Teknik Pengumpulan Data......cccooecuiiieiiiiiiiiiee s 58
34.1 Data Primer. ..o 58
3.4.2 Data SEKUNAET ... 59

35 Uji Validitas dan Reliabilitas.......cccoevuuiiiiiiiiiiiiieeiiiieee e 59
3.5.1 Uji Validitas ....eeeeeieieeeiieeeeeeee e 59
3.5.2 Uji ReNDIAlTas ..oooueieeeeieeeee e 61

3.6 Teknik Analisis Data.....ccccveiiiiiiieiiiee e e 63
36.1 ANalisis DeSKIIPLIf .....vviieiiieiiiee e 64
2.6.2 MSI (Method of Successive INnterval) .........ccooeeeiieeiiiiiie e 66
3.6.3 Analisis Regresi Linier Sederhana .........cccceeevviivieei i 66

3.7 Uji ASUMST KIQSTK ceeieiiiieee ettt e e 67
3.7.1 Uji NOIMAlitas ...veeeeiieiiiieee ettt e e s e e s 67
3.7.2 Uji Koefisien KOrelasi .......ciuvuieeeeiiiiiiiiie i 67
3.7.3 Koefisien Determinasi..........eeevueeeeniieeiiiiieeeieeeeee e 69
3.74 UJiE HIPOTSIS e 69
BAB IV ettt ettt st e b e e bt e h e e e h bt et e e et e e e be e e bt e enaean 71
HASIL PENELITIAN DAN PEMBAHASAN ....cooiiiiiiinite ettt 71
4.1 Karakteristik RESPONAEN.........uiiiiiiriiiieee et 71
41.1 Masyarakat di Kota Bandung.......ccoecuveeeeiiiiiiieeieiiiieeee s ssiieeee e 71
4.1.2 Pengguna Aplikasi DANA ...ttt 72
4.1.3 U STttt ettt ettt e et e ar e e saree e 73
4.1.4 Jenis Kelamiin ..o 74

4.2 HaSil PENEIITIAN ..eeeiiiiiiee e 75
42.1 ANalisis DeSKIIPLIf .....uvvieiiiiiiee e 75

4.2.2 Tanggapan Responden Terhadap Variabel Sales Promotion Pada
APIIKAST DANA ...ttt e e e e e s st r e e e e s s sabbe e e e e s e satraeeesenanes 76



viii

4.2.3 Tanggapan Responden Terhadap Sikap Konsumen Pada Aplikasi

DANA 79
4.3 Methods of Successive Internal (MSI) ......cccoveereieeciiiiie e 83
4.4 Uji ASUMST KIQSTK ceeieiiiiieee ettt e e sarae e e e 83
44.1 Uji NOIMAlitas ...ueeeeiieiiiieee ettt s e e s 83
4.4.2 ANalisis KOrelasi ......ccuuieiiiiiiiiiiieeiec e 86
44.3 Regresi Linier Sederhana .........cceevvvviiieeiiiiiiieec e 88
444 Koefisien Determinasi........c.ueeirieeeeiiieeiiiiee et 89
4.4.5 Uji HIPOTESIS (UJi 1) cuveeeneeeeiieeiieeiee ettt 90
4.5 Pembahasan Hasil Penelitian..........cccooiieiiiiiiiiiiiicecee e 91
45.1 Variabel Sales Promotion (X) ......cooccieieeiieciiiiee e 92
4.5.2 Variabel Sikap Konsumen (Y) ....ocooiiiee e e 92
4.5.3 Pengaruh Sales Promotion Terhadap Sikap Konsumen Pengguna Aplikasi
DANA Pada Masyarakat Kota Bandung ........ccceeeviieeiiiiiiiieee e esiiieeee e 93
BAB Vet st e bt e ettt e eh et e hb e e e abe e e abeeebeeebeeenee s 95
KESIMPULAN DAN SARAN ...ttt ettt ettt ettt et et e et e st e b e ebeeenee s 95
5.1 KESIMPUIGN .. ssraa e e e 95
5.2 SANAN e e e e e e 96
5.2.1 Saran Bagi Perusahaan Aplikasi DANA.........ccccovviiiieeeinniiiieee e, 96
5.2.2 Saran Bagi Penelitian Selanjutnya .......ccccoveveiiniiiiieeiinnieeee e, 96
DAFTAR PUSTAKA ...ttt ettt e e sat e et s e e st e e e b e eaneeenee s 98

LAMPIRAN .ottt ettt e e e e e s ee e e 102



